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DIRECT SAVINGS THROUGH Low. FOR QUALITY MIXING 
ERED INVENTORY 


One product which economically replaces all 


the values of dried skim milk, plus essential 


vitamins and trace minerals, definitely cuts 


PROFIT THROUGH PROTECTION OF ; 
UALITY costs for quality feeds. Your very first purchase 


proves this ... and the saving continues year 


after year. 


. Vitadine helps you put quality feeds out in 


DECREASED HANDLING AND LABOR 
front of your competition—in actual cost per 


ELIMINATION OF TESTING WEIGHTS 
AND POTENCIES 


ton and in tested feeding results. Write us today. 
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RIGHT RIGHT 


| In Construction In Performance 


RIGHT 
In Value 


STRONG - SCOTT 
Feeder, Scalper 
and Magnetic Separator 


Is more than a feeder. It keeps trouble and danger 
out of the grinding chamber. Assures an even and steady 
flow to the grinding chamber, thus improving grinder 
operation. Over 700 in use. Get full details. 


STRONG - SCOTT 
Triple Action Dry Feed Mixer 


This complete one-man unit mixes perfectly and 
economically. Built to last. Requires only 5 h.p. to run a 
one ton mixer. Its efficiency is becoming a t -word in 
the industry. Profit by the experience of others. Get 
particulars before you buy any mixer. 


STRONG -SCOTT 
Pivoted Motor Base Head Drive 


Over 3500 in use. Delivers the greatest possible per- 
centage of power from motor to headshaft. Arrowed 


V-Belt Drive illustration shows a few of the many desirable features. 
aati Send for complete details and you will make your next 
head drive a Strong-Scott. 
Pasay 
HEADQUARTERS FOR 
a SPOUTING — All Kinds; 
Automatic besos prope BELTING — All Kinds; 
_ ELEVATOR HEADS and BOOTS — 
Wood, Iron or Steel 


FRED H. CHASE, OSHKOSH, WIS. Everything for Every Mill, Elevator 


Box 126, Telephone 698 and Feed Plant 
J. H. HARDERS, WINONA, MINN. The S -Scott Mfg Co. 
411 E. Howard St., Telephone 2549 Branch Office: Great Falls, Minnea Minn. 
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TALK FEED SENSE 


FOR MORE FEED SALES 


There is a sizable reduction in the hog, chicken and 
turkey population, which means that conversion of 
feeds into meats will be very profitable. It is good busi- 
ness for the livestock and poultry raisers to utilize good 
pastures to the best advantage but too many practice 
false economy by cutting back too far on supplement 


feeds. Supplement requirements for economical gains 
are less on grass than in the dry lot, but the amount 
that is needed always pays BIG DIVIDENDS. This is 
especially true in milk production. 

Review these facts with the man in the feed lot and 
maintain a good feed business during the growing season. 
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BUSINESS Is NO ACCIDENT -iIT's 


“FEEDS For LIVESTOCK and POULTRY 


_ RUSSELL-MILLER MILLING CO. + MINNEAPOLIS 1, MINN. and EAST ST. LOUIS, ILL. 


e4e 


~ 


THE FEED BAG — July, 1947 


i 
5 
, 
— 
— 


DAVID K. STEENBERGH 
Publisher 


CLAIRE L. ONSGARD 
Editor 


BRUCE W. SMITH 
Associate Editor 


ELDON H. ROESLER 
Business Manager 


ALLEN E. BELL 
Circulation Manager 


ON THE COVER — Memor- 
able events in the history of 
America's great Middle South 
would be recounted if this 
abandoned mill at Pigeon 
Forge, Tenn. could but talk. 
The picturesque old mill build- 
ing, which once housed the 
little community's busiest in- 
dustry, is located not far 
from Tennessee's scenic Great 
Smoky Mountains National 
ee. (Photo by Leon Can- 
trell) 
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IN REPEAT BUSINESS 


Ultra-Lite Laboratories 


CARCELY a feed manufacturer in the entire conduct schools in which your own em- 
country could profitably continue to ployees can be trained to give your cus- 


operate without repeat business. Repeat busi- tomers 


service, as well as sell your feed 


ness involves no additional selling expense, and merchandise. 


and it is almost always a goodly amount 


of word-of-mouth advertising by satisfied Many manufacturers of Ultra-Lifed Feeds 
customers, the best form of advertising in 2% today doing more business than ever 
the world. before, and doing it profitably because they 
“But,” you ask, “How can I develop and have let us help them to render their cus- 
‘build this profitable repeat business?” We tomers the sort of service that builds repeat 
give the answer in two words, “Customer business. They know, without doubt, that 
service.” “‘There’s money in repeat business.” 


“And what do we mean by customer serv- You owe it to yourself to get the facts at 
ice?” Well, we mean the continuous process once. No obligation, of course. 


of helping customers solve their feeding 
problems. We mean the sort of helpful assist- - 

ance which makes successful poultry raisers, 
successful livestock raisers, successful dairy- 
men. If you help your feed customers suc- 
ceed, your own success is practically assured. 


We at Ultra-Life specialize in showing man- 
ufacturers of Ultra-Lifed Feeds how to ren- 


Ultra-Life Laboratories 


ain Office and Plant « EAST ST. LOUIS, ILL. 


ULTRA-LIFE LABORATORIES, INC. | 
i East St. Louis, Ill. 
1 Please send me full information about your plan oO | 
i for helping me serve my customers better. | 
I Please send me full information about Ultra- CO | 
Life Eamesway Poultry Inspection Service. — | 


Please send me enrollment blank for next CT] | 
Eamesway School. 


THE FEED BAG — July, 1947 


i 
| 
Mail Coupon fow 
i. der the sort of customer service that develops 
| and holds steady customers. We regularly | (Signed).............scseseeeseeeeeesrerereseeeee | 
| 
Number eet ity e 
ebe 
° 


for products 
| that do, 
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SPECIAL LIQUID CURBAY (condensed 
molasses distillers’ solubles) — a low-cost 
specialty product for blending and ex- 


tending high-priced molasses products - 


... manufactured exclusively by U.S.I. 
for hog and dairy rations. 


CURBAY “BG” 80 (dried fermentation 
solubles) — a low-cost molasses fer- 


mentation product for poultry and hog 


feed . . . another exclusive product of 
US.I. 


For further information, write to 
Special Products Sales, Dept. FB, 
U.S. Industrial Chemicals, Inc., 60 East 
42nd St., New York 17, N. Y. We will 
be happy to assist you. 


For Extra Values At No Extra Cost— Start Using Them Today! 
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for Shippers who want to save time and money 


“THE SALVATION OF FELIX FEED” 


Scenario: Felix Feed, M.F., M.M., C. (mineral feeds, 
mineral mixes, concentrates), is just about the farmer's 


best friend. He helps to produce more eggs, milk, poul- 
try, meat. But he’s a “problem child,” too. He’s apt to 
gain or lose moisture and odors . . . or if he sifts, valu- 
able contents will be lost and nearby supplies may 
be damaged. 


But here's just the discipline he needs... 


Happy Ending: Felix now goes to work in Bemis Water- 
proof Laminated Textile Bags. He’s not bothered by 
moisture changes and odors . . . doesn’t sift... keeps 
his full quality and strength. And works economically, too. 
A great team—Felix Feed and Bemis Waterproof Bags 


PRE-TESTS STOP PROTESTS! Bemis Water- 


proof Laminated Textile Bags head off com- 


filled, it saves storage space. 


Here’s another plus: Many farmers use 


plaints because they are tested before they 
are put to work. Their strength and tear- 
resistant, puncture-resistant qualities are 
pre-proved for you. And their economy is 


attested by scores of users. 


This Bemis Waterproof Bag is light in 
weight, yet is the strongest shipping bag 
made. It assures low-cost protection against 
sifting, breakage, change in moisture con- 
tent, absorption of odors, and many other 


common shipping complaints. Empty or 


empty Bemis Waterproof Bags to line chick- 
en houses, etc., or for covering machinery. 
Customers appreciate this bonus. 


Write today for a copy of “Seven Facts 
About Low-Cost Protective Packaging” 
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And Butter Milk Mixer 


Blends cold molasses, condensed butter- 
milk, vitamin oils, wet solubles, enzyme 
fluids and other liquids QUICKLY, 
EFFICIENTLY. 


Help boost sales volume on your own feeds; 
sell more buttermilk and other fluids; step 
up custom mixing; work out screenings at a 
good profit. Install the “proven” profit maker 
. .. the MOLAS-O-FIER and get your 
plus share of feed business . . . NOW and 
LATER ON when you have to fight for 
every sale. 


PAYS FOR ITSELF IN 90 DAYS 

You make money fast with the new 
MOLAS-O-FIER. Mixers report that farm- 
ers and poultrymen will pay more for 
MOLAS-O-FIER feeds. They consider feeds 
worth the extra price because of greater 
palatability and more complete dispersion of 
sweet feeds and oils. 


BLENDS LIQUIDS AND FEEDS COMPLETELY 
The MOLAS.-O-FIER is simple and easily 
attached to any vertical feed mixer. Any 
handy man can install it in a jiffy. When 
installed and ready to operate, it blends 
feeds and liquids thoroughly. Merely pull 
slide of feed take-off spout to desired position. 
Feed enters MOLAS-O-FIER, as shown by 
arrows in illustration at left, where special- 
ly designed beaters completely blend mo- 
lasses and other fluids with the feed and 
push the mixture into the vertical feed mixer 
hopper. There it is carried up into the mixer 
for complete blending with all feed ingredi- 
ents. The MOLAS-O-FIER does the job 
quickly, easily and efficiently at low cost. 


BUILT TO GIVE YEARS OF LOW COST SERVICE 
The MOLAS-O-FIER is built to give long 
years of trouble-free service and operation. 
It is “extremely easy to clean and requires 
a minimum of attention on your part. Three 
horsepower motor runs it at low cost per ton. 

_ Sturdy. Dependable. Plan now to install this 
portable profit maker. Get set for the “long 
pull” ahead. Write or wire for complete 
details today. 


Fill in and mail coupon for FREE FOLDER 


telling how the MOLAS-O-FIER can help 
increase your feed business. Interesting. 
Informative. Helpful. Get it TODAY! 


Gentlemen: 
: Please send me your folder which gives more information i 
on the MOLAS-O-FIER. - 
618-20 Des Moines Bldg. Des Moines 9, re i i 
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What these words 
feed tag mean poultrymen? 


IHE WORDS “D”-Activated Animal 

Sterol on a feed tag stand for the 
scientific source of Vitamin D, origi- 
nated by Du Pont. 

The development of “D”-Activated 
Animal Sterol was the result of 10 
years’ research by Du Pont to provide 
the feed industry with a uniform, de- 
pendable source of Vitamin D. That 
research continues even today, as pro- 
duction facilities for “Delsterol”* are 
being further expanded. 


Predominant and Economical 
Source of Vitamin D 
Through recent years of shortages, 
“Delsterol” was the predominant source 
of Vitamin D used to fortify manufac- 
tured poultry feeds. During this period, 
national average egg production per 
bird rose more than one-sixth, to its 
present level of 154 eggs per bird. Con- 


tributing to this rise were factors of bet- 
ter breeding and better management, 
plus the skill of feed manufacturers in 
maintaining uniformly high feed stand- 
ards. 

Du Pont has continued to pass on to 
the feed manufacturer the savings that 
have resulted from new and improved 
techniques developed by Du Pont in the 
manufacture of “Delsterol.” In fact, Du 
Pont has reduced the price of “Del- 
sterol” seven times in the past seven years. 


Your Customers Get These 
Advantages When You 
Use “Delsterol” 
“Delsterol” “D’-Activated Animal Ste- 
rol offers many advantages as a source 
of Vitamin D. It is exceptionally stable, 
and consistently uniform in quality. It 
supplies Vitamin D in a form that is 
readily assimilated by poultry, and does 


paT.OFF 
BETTER THINGS FOR BETTER LIVING 
«e+ THROUGH CHEMISTRY 


not impart “off” flavors or odors to the 
meat. Further, it does not lump or con- 
geal in cold weather. 

“Delsterol” meets the requirements 
of all standard mixing equipment. Its 
dry powder carrier facilitates thorough, 
accurate dispersion throughout the feed. 

For full details about this. scientific 
source of Vitamin D, write to E. I. du 
Pont de Nemours & Co. (Inc.), Organic 
Chemicals Dept., Wilmington 98, Del. 


* Reg. U. 8. Pat. Of. 


DU PONT 


LSTEROL 


REG. U. 8. PAT, OFF. 


\CTIVATED ANIMAL 
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Hold your customers by standardizing 
the high performance of your feeds 


Repeat sales—the kind that come regularly week 
after week —are the “life-line” of a successful 
feed business. Borden’s Flaydry and Ladpro in 
your feeds will help bring these repeat orders 
and added profits to you. 

Flaydry and Ladpro help you standardize the 
nutritional values of your feeds at high levels. 
They provide nutrients from top natural sources 
such as milk’s whey solubles, fish solubles, fish 


liver and glandular meal. 


When combined in a feed as directed, Flaydry 


and Ladpro can be depended upon to supply 
ample amounts of the entire B-G Complex plus 
Vitamins A and D. This potent combination also 
provides needed proteins carrying the important 
amino acids and other valuable nutrients. Both 
Flaydry and Ladpro are nutritionally standard- 
ized by rigid laboratory control and feeding 
tests. 


Flaydry and Ladpro come in dry granular form 
—free flowing for easy handling and thorough 
distribution in your own mixes. 


Wire or write for more information and prices. 


THE BORDEN COMPANY, Animal Food Department, 350 Madison Ave., New York 17, N.Y. 
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FRANKE GRAIN CO. 


ESTABLISHED 


Jobbers of ... 
Wheat Gran 
Wheat Middlings 
Rye Midatings 
Malt Sprouta 
Linaced Wiel 
Seybean Meat 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


You Get 
BETTER RESULTS 


When You Mix 
LDEN 


CALCIUM CARBONATE 


Alden Calcium Carbonate mixes better . . . . gives 
you better results. You'll agree with most mixers of 
quality feeds when they praise the excellent quality 
of Alden. They know it’s made right. 
Nationally known independent labora- 
tory tests prove Alden’s uniform pur- 
ity over a period of 20 years. 


It Pays You to Specify 
Alden Calcium Carbonate 


[OWA LIMESTONE COMPANY 


BANKERS TRUST BLDG. DES MOINES, IOWA 


America's 
Most Famous 


Feed Mixer 


Precision Performance 


Sureway Mixing 


Perfect mixing — at large capacity — at extremely low 
cost for power and labor. With a Supertype, Master- 
built ‘Even-Mix’ you can constantly maintain true-to- 
formula blending with unfailing simplicity. Made in 
several sizes—a capacity to suit every requirement. 


Ask for Catalog B-165 


$. HOWES CO., INC., Silver Greek, N. Y. 


Quaker Oats Co. 
Rock Rapids, Ia. 


Designed and Built to Your 
Exclusive needs 


FEED MILLS 
ELEVATORS 


For your particular needs, consult us. 
No obligation. Let us help you solve 
your problem. Send for FREE book. 


Tek. IBBERSON COMPANY 


Pngineers and Contractors Minneapolis, Minn 
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Ever wish you were 
addin ? 


remember him... 


He was the lucky fellow who found a magic lamp. 
It gave him everything he wished for—from diamond- 
crusted palaces to a sultan’s daughter as his bride. 


You’ve probably wished a lot of times for a miracle 
like this to happen to you. Maybe not for out-of-this- 
world treasures, but for something that will take care 
of the things that are bound to come up. 


Like medical expenses, or college for the kids. Or 
maybe just for the nice, safe feeling it gives you to 
have some extra money put aside for the future. 


Though no magic is involved, there is a way to give 
you this security. The Payroll Savings Plan. Or, if 
you’re not eligible for the Payroll Plan but have a 
checking account, the new Bond-a-Month Plan. 


Either way, it’s almost unbelievable how quickly 
your money accumulates, 


Where else can you get such a safe, generous return 
on your money ($4 for every $3)? It’s so simple—so 
easy, you hardly miss the money that you’re saving. 


And don’t forget—at the same time, you’re making 
more! 


Next to a magic lamp, there’s no better way than 
this to make sure your future is secure, 


Contributed by this magazine 


in co-operation with the Magazine Publishers of America as a public service. 
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RECUPERATOR 


TEN MONTHS OLD, these runts were un-marketable, 12 DAYS LATER pigs nee resumed growing an 
unthrifty; total weight of 6 pigs only 480 Ibs. eating grains with Hog Boost'R. 


d are 


24 DAYS on Hog Boost’R they are transformed into P : Le” 

AFTER 31 DAYS on Hog Boost'R they are marketable 
hogs totaling 940 Ibs. 


Your customers can get these results in their own feedlots 

... without segregation...without medication...simply by 
supplying them Arcady Hog Boost'R; a new specially 

enriched and fortified feed manufactured by Arcady's 
exclusive Emulsifying process. Write for free Picture Port- 
folio, Hog Book, Circulars, Posters, Mailing pieces. 


A and Feeding Program 
for Every Need 


MILLING COMPANY 


223 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLINOIS 
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Our Help Europe May Boomeran 


American Living Standards are Declining 


e THERE is certainly a strong case 
for democracy and free enterprise in 
the fact that the rest of the world 
has so conducted itself that the United 
States with about 6 per cent of the 
world’s population and resources is 
being called on to feed two-thirds of 
Europe and Asia. 

{ am willing to pay my share of 
whatever it costs. But I am wondering 
if we are not running the risk of bring- 
ing our standard of living down to the 
European level in trying to bring the 
Old World level up to ours. In other 
words, how far can we go even as 
Christians along this line? 

We are raising the food for our- 
selves and for them with about one- 
third to one-fourth fewer hands than 
before the war. That is due to the ad- 
vance in technology in which we have 
led the world and which won the war. 

But that same advance in technology 
is the thing that brought the atom 
bomb. Though it shortened the last 
war the atom bomb emerges as a new 
threat to our own security no matter 
what we do to help the innocent vic- 
tims of the war. 

There is much to be said for the 
idea of building a fence around Rus- 
sia in the Mediterranean. In so doing, 
we may be able to localize part of the 
next outbreak of hostilities—keep part 
of the fighting away from our shores. 
But that will not prevent the Russians 
from sending atom bombs over the 
polar cap to Detroit, Pittsburgh, New 
York, and Chicago when they learn 
the atom secrets. It will not stop Rus- 
sia from attacking us via Alaska. 

An address delivered June 3 at the 22nd annual 


convention of the Central Retail Feed associa- 
tion held at Milwaukee, Wis. 
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By PHIL S. HANNA* 
Chicago Daily News 


I would like to believe with Henry 
Wallace that the Russians could be 
“persuaded” to give up their ideas of 
world conquest. But that is more than 
I can stomach at this time. Moreover, 
Wallace would risk the bankruptcy of 
our country just to experiment with 
his idea. 

No matter how one figures the fu- 
ture or what our foreign policy should 
be, the number one requirement for 
the United States is to limit our ex- 
periments in world help to what we 
can afford without going bankrupt or 
risking hunger ourselves. 

We cannot help anybody very long 
if we let an intrenched body of pub- 
lic employes continue unnecessary tax- 
ing and spending. 

It is one of the strangest phenome- 
na I have ever seen in my adult life 
to see men voting against tax reduc- 
tion who have also voted against ex- 
pense reduction. Consider the incon- 
sistency of a public man pleading for 
lower prices yet refusing to approve 
tax reductions which would give the 
taxpayer more money to spend! 

We are living in an age when the 
misuse of words to mislead the public 
for political gain has reached an all- 
time peak. The same congressmen who 
vote against public expense reduction 
tell us that to reduce the taxpayers’ 
burden will add to inflation. Of course, 
they do not mean what they say. 
They go on the assumption that the 
public does not understand economics 
and can be misled by semantics. 

But let me ask, if inflation is caused 


by spending, is it not clear indeed 
that spending by public authorities 
for things not necessary and for 
jobs that can be dispensed with, is 
vastly worse than spending by the 
public for necessary living costs? 

Of course that kind of public spend- 
ing is what causes inflation. It has 
brought France to her pitiful financial 
status and now England is heading 
down the same road. 

It sounds awfully good to say, 
‘Keep taxes high and pay off the debt 
first.” But the people who say that are 
not willing to cut down public ex- 
penses more than a pittance. Nor are 
they willing to reduce the taxpayers’ 
taxes which is just as effective in re- 
ducing prices to the consumer as mark- 
ing down the prices on the price tags. 

If we are going to keep on helping 
England and the other distressed na- 
tions we have got to begin pretty soon 
buying things from them to balance 
off what they buy from us. 

When we make England a loan of 
$3,375,000,000 and they spend the 
money here we are merely sending 
them an equal amount of our surplus 
goods and charging their cost. 

The idea behind it is that sending 
them goods will prime their economic 
pump—enable them to get on their 
feet and start doing business at a 
profit so they can sometime begin to 
pay us off. 

But the only way’ they can pay us 
off is in goods. or in gold—and heaven 
knows we've got enough gold! Yet in 
the first test of the idea, in a com- 
modity, wool, in which Britain spe- 
cializes, congress refused to make it 


(Continued on page 77) 
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Never Rest Business Laurels 


Modernize Constantly Advises Tigelaar 


@ “WE have only just begun to 
grow!” That’s the way John Tigelaar 
explained by means of a well-known 
paraphrase that the Home Acres Feed 
store, which he operates in partnership 
with Henry J. Grit at Grand Rapids, 
Mich., considers its expansion plans 
far from complete. 

“Right now we have just completed 
renovating the outside of our store,” 
Mr. Tigelaar declared. “We know that 
no feed store can expect to attract new 
customers unless the exterior of its 
building is bright and attractive. 
That’s why we repainted and rede- 
signed the entire front of our place 
of business.” 

Recently Mr. Tigelaar and Mr. Grit 
increased the size of their feed store 
by one-third when they acquired a 
store adjoining their own. This addi- 
tional space now enables the Home 
Acres Feed store to carry more com- 
plete stocks and also provides addi- 
tional space for window displays. 

The Home Acres Feed store is lo- 
cated just south of the city of Grand 
Rapids and is of attractive brick con- 
struction with modern architectural 
design throughout. “We felt, how 
ever, that the front of our store needed 
a complete going-over and that is why 
we repainted,” Mr. Tigelaar stated. 

“During the war, when labor was 
very short, it was difficult to modern- 
ize or even to paint up,” Mr. Grit 
added. “But now we realize that there 
is plenty of time for this work and 
we're not going to postpone it any 
longer.” 

Practical farm experience has en- 
abled both Mr. Tigelaar and Mr. Grit 
to have a thorough understanding of 
the problems which face their custo- 
mers. Both partners grew up on farms 
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and are especially familiar with prob- 
lems concerning poultry. 

“Dairying is not done on a very 
large scale in this part of western 
Michigan,” Mr. Tigelaar explained. 
“However, the poultry business is 
growing bigger and bigger right along 
and it is our aim to serve poultrymen 
with as many of their needs as is 
humanly possible.” 

The Home Acres Feed store handles 
Pratt’s, Zinn’s, and M-O feeds. “We 
have found that each of these lines 
pleases a great number of our custo- 
mers. By selling three lines, we are 
able to keep all of our customers hap- 
py.” Streamers, banners, and display 
materials supplied by the three manu- 
facturers are utilized throughout the 
Home Acres Feed store. Right now 
the Pratt anniversary combination 
package is getting special attention in 
Mr. Tigelaar’s and Mr. Grit’s merchan- 
dising program. 

“Essential in any really complete 
feed store is a line of nationally ad- 
vertised high quality remedies,” Mr. 
Grit declared. The Home Acres Feed 
store handles the complete Dr. Sals- 
bury’s line and Mr. Grit and Mr. 
Tigelaar frequently consult with the 
manufacturer's representative on poul- 
try disease problems which arise in 
their trading territory. Val-A products 
are also stocked and are very popular 
with many of the Home Acres Feed 
store’s customers. 

Fertilizers manufactured by Swift & 
Co. sell very well at the Grand Rapids 
firm although quantities available are 
far below the demand. “We could sell 
twice as much fertilizer if we could 
get it,” Mr. Tigelaar said. Morton’s 
seasonings, garden seeds, hay, straw, 
and some baby chicks also are profit- 
able sidelines. 

“We sell so much dog food that we 
no longer consider it a sideline,” Mr. 
Grit stated. “Our dog food business 
is increasing steddily and we are con- 
stantly stressing the advantages of 
feeding prepared dog food in our ad- 
vertising and in our merchandise dis- 
plays.” The Home Acres Feed store 
sells Peerless and Krusty dog rations, 
both packaged and bulk. 


ak: 


CONSTANT modernization is 
vital to the success of any feed 


store, says Tigelaar, 
above, who with his partner 
Henry J. Grit recently com- 
pleted remodeling of the ex- 
terior of their Home Acres 
Feed store, Grand Rapids, 
Mich., which is shown at lower 
left. 


Timely literature of interest to poul- 
trymen and dog owners is displayed 
in a neat metal rack at one side of 
the main displayroom. “We never let 
this rack get dusty or the literature 
dog-eared, because we know our cus- 
tomers are modern thinking, up-to- 
date individuals and don’t want any- 
thing that is outdated or inappropri- 
ate,” Mr. Tigelaar asserted. 

Prices of feed and all other mer- 
chandise are posted prominently behind 
the counter at the Home Acres Feed 
store. A neat signboard enables Mr. 
Grit and Mr. Tigelaar to keep their 
prices readily available to customers. 

Sales are made mostly for cash at 
the Home Acres Feed store. “We ex- 
tend credit only in cases of absolute 
necessity and then only short-term 
credit,” Mr. Tigelaar explained. “We 
feel that lower prices can be offered 
by eliminating book work and addi- 
tional overhead connected with keep- 
ing accounts. We know that all our 
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_ Actual excepts from a few of many letters in our files. 


You can't sell'em, they dout see em 
Display ADMIRAL DUSTERS Now! 


@ Farmers and home gardeners are writing US [Snr 
every day: “My dealer doesn’t have Admiral Dusters.” | Fe i, 
Demand is tremendous—no doubt about it. People need 
those dusters now. BUT to cash in on this demand, | 
display Admirals now. If you don’t have any—or if PEST CONTROL 
your stock is low—order them fast. Phone your jobber 
now—or wire Hudson for immediate action. 


ADMIRAL 


Tremendous consumer advertising is sending 
customers to your store now. 


ADMIRAL ADS APPEAR IN THESE MAGAZINES: 


Better Homes and Gardens American Hone Good Housekeeping FOR EVERY PURP OSE 
House and Garden Flower Grower American Fruit Grower Eat 
Country Gentleman Farm Journal Hoard's Dairyman 
Pathfinder Sunset Poultry Tribune 
American Poultry Journal Capper’s Farmer Successful Farming 
Farm Quarterly Progressive Farmer Southern Agriculturist 
American Agriculturist New England Homesteai Pennsylvania Farmer 
Ohio Farmer Western Farm Life California Cultivator 
Farmer-Stockman : 
Onder “Joday from Extra \ 
{ONAL NOZZLE 
Y ounter EACH 
Display 2 CAPACITY 
. D. HUDSON MANUFACTURING CO. FREE! 


: 589 East Illinois Street, Chicago 11, Illinois 
: Tested and Proved : Branches in Principal U. S. Cities 
? SPRAYERS AND DUSTERS : 


Write HUDSON 
today 


© 1947 mFG. Co. 
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WATCH YOUR Reports from throughout the country indicate that the 

dollar volume of credit extended to farmers and poul- 
BOOK ACCOUNTS trymen by the feed industry is now greater than ever 
before. This is not surprising because, as we all know, the prices of all feeds are 
high and the tonnage volume, while not as great as during the war, is larger than 
it was at any time before the war. 


Most retail feed businesses, however, operate with a fixed capital and when the 
cost of feed is high it becomes increasingly difficult to maintain a proper balance 
between inventory and book accounts. The value of your inventory—the stock you 
carry—should always be equivalent to more than a month’s volume of business and 


considerably greater than your average accounts Ente pate book account. 


It is a mistake to invest your capital in saat accounts regio ye of ‘inventory. Book 
accounts cannot be resold at a profit, never increase in value and can never be 
liquidated for the total shown in your books. Your inventory, to the contrary, can 
always be liquidated for cash at known market prices, often appreciates in value 
when purchased right in normal times and is bought and warehoused for the sole 
purpose of being sold at a profit. Complete stocks are necessary to attract customers, 
encourage multiple sales, to assure market appreciation on inventory and to main- 
tain your capital as a liquid asset. 


Another reason why book accounts have been swelling in volume is the increasing 
availability of durable goods such as automobiles, farm equipment, household appli- 
ances and building and repair materials. Many farmers and farmers’ wives have 
been buying automobiles, washing machines, tractors and radios with their milk 
checks and poultry and egg receipts while neglecting to pay for the feed which 
should have first claim on the money it produces. It is obvious that no feed man 
should permit the capital of his business to be used for the purchase of anything 
other than the. products sold from his own establishment. 


The Feed Bag has always maintained that all feed should be sold on a cash basis. 
Our principal reasons are: (1) You pay cash for all feed at wholesale whereas most 
other retailers get credit from their suppliers. (2) Feed is the farmers’ income- 
producing raw material and should be paid for as such, before any other bills. 
(3) Feed is sold at a comparatively small markup and profit, much lower than the 
average markup obtained by other merchants. The markup on feed does not allow 
for credit losses. 


Most feed men admit the validity of the above reasoning but continue to extend 
credit. If you are one of these feed men, the least you can do is to watch your book 
accounts. Now is the time to make a careful check to see that all of your capital 
is being used for the best interest of your business. 
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Guernsey 
Turnover" (Farm Journal 


Ist choice 


__"Vitamin D for 
__"Importance 
__"Vitamin D — 


reprint, 


film, 
| should like to borrow your 16 mm 


lets: 
lowing free book 
me the fo 

Please send 


Four-Footed 
Vitamin D f 


“and 


Its Importance to Your Hog Profits!” 
> C. Wallis) 

as in Calves” for the following date: 


Animals” 
or the Entire Dairy Herd 


1946) 


choice 


ouldn’t you like this 


Recently the literature listed above was 


offered to a group of feed manufac- 


turers and mixers. 


Now many others, including dealers are 


asking, “Can’t we have it too?” So we're 


giving you an opportunity to obtain 


this timely material. 


You, too, may want to know how 
vitamin D helps to better milk pro- 


duction, calving performance and gen- 


eral health—how it helps prevent 


rickets — how it helps attack pig losses, 


aids nursing sows and fast-growing pigs. 


To obtain the booklets and literature you 


desire — free — simply check the above 
card, tear out and mail today to Desk 


FB-7, STANDARD BRANDS INCOR- 
PORATED, Agricultural Department, 


595 Madison Ave., New York 22, N. Y. 
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Streamlining Aids Speedy Service 


Austin’s New Store is Modern Throughout 


e MODERN as tomorrow, the new 
Austin Feed & Seed Co. branch on 
Brainerd road, Chattanooga, Tenn., 
employs attractive displays, fluorescent 
lighting, and scientifically designed 
shelves to promote wider use of the 
quality products it handles. The neat 
brick bungalow-type structure has al- 
ready proven very popular with the 
trading area it serves, according to 
L. B. Austin jr., owner of the firm. 


“Our customers like the new store 
very much,” he declared. “Many of 
them found it inconvenient to drive 
all the way to our main store at 428 
Market street and they've given hearty 
endorsement to the branch.” Don 
Nicholson manages the new store for 
Mr. Austin with Elmer Dyer as his 
assistant. 

In planning his new branch store, 
Mr. Austin concentrated on features 
which would make possible more ef- 
fective merchandising of sideline items 
including dog foods, remedies, garden 
tools, insecticides, poultry fountains 
and feeders, and a score of other pro- 
ducts which the Austin Feed & Seed 
Co. handles. Plenty of space for at- 
tractive displays of feed, the basis of 
Mr. Austin’s business, was also pro- 
vided. 

Twenty-four years of experience in 
the feed business at his other store 
provided Mr. Austin with plenty of 
ideas for innovations in his Brainerd 
road branch. “The main idea behind 
this new store is for expanded mer- 
chandising of sidelines, those all-im- 
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portant producers of extra profit for 
the feed dealer,” he explained. “This 
plan incorporates departmentization to 
tie together various allied items in our 
big stock.” 

In its feed department the new 
Austin Feed & Seed Co. store features 
Conkey’s, Happy, and Famous brand 
formula rations. All three lines have 
many followers in the Chattanooga 
agricultural area, and Mr. Austin ad- 
vertises and promotes the three brands 
throughout his trading territory. For 
farmers who prefer custom mixtures 
the firm has its own 1 ton horizontal 
type mixers. These mixers are also 
used to promote the company’s own 
Austin’s A-1 brand of feeds. 

Yearly sales at the Austin Feed & 
Seed Co.’s older store have averaged 
more than $500,000. If the new branch 
store continues to prove as popular as 
it has in its first few months of opera- 
tion, Mr. Austin plans to do extensive 
remodeling of his Market street outlet 
also. 

The Brainerd road branch has a 
total floor space of 80 by 50 feet. The 
front of the building is provided with 
five broad, clear-vision windows which 
make possible interesting and diversi- 
fied window displays. The main sales- 


MODERN merchandising _ is 
easier in a new store, says 
L. B. Austin, jr., Chattanooga, 
Tenn., whose new branch store 
is shown below. At left are 
Don Nicholson, manager, and 
Elmer Dyer, assistant manager, 
in the fluorescent lighted sales- 
room. 


room measures 40 by 25 feet with 
ample storage space in the rear. The 
displayroom section of the new Au- 
stin Feed store is built of attractive 
red brick with a tile roof. The storage 
section is constructed of sturdy gray 
concrete block and the building has 
concrete floors throughout. 

“We have the eaves of our building 
so constructed that we can arrange 
outside displays without too much con- 
cern about sudden showers,” Mr. 
Austin stated. The eaves extend 10 
feet from the edge of the roof and 
offer shade and protection against rain 
to the merchandise displayed under- 
neath. Directly in front of the store 
is a 60 by 40 foot concrete area which 
is ideal for customers’ parking. In bad 
weather farmers can drive their cars 
and trucks right up under the 10 foot 
eaves and can load their purchases 
with a minimum of inconvenience. 

A bright neon sign is located at the 
edge of the concrete parking area, 
close to the busy street. This two- 
color electric sign effectively identifies 
the Austin Feed & Seed Co. and is 
visible from a block away in either 
direction on Brainerd road. 

“We have used fluorescent lighting 
throughout the interior of our new 
store,” Mr. Austin stated. “Six fluores- 
cent fixtures with four lighting tubes 
in each do a very thorough job of 
bathing our entire salesroom with light 
at all times. Our big glass windows 
also are excellent for light in addition 


(Continued on page 104) 
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e SPURRED by an incentive plan, 
the three field salesmen of the Roth- 
fork Produce Co., Red Wing, Minn., 
sold 6,500 bushels of oats and 100 
bushels of seed corn in a single month 
last year. Now that his incentive pro- 
grim has been proven successful, Har- 
old Rothfork, owner of the firm, is 
using it on a broad scale to boost feed 
sales. 

“We've come a long way since we 
opened our store less than a year and 
a half ago,” Mr. Rothfork declared. 
“Then we had only a poultry and egg 
stition; today we have a steadily grow- 
ing farm supply center.” From a mod- 
est beginning Mr. Rothfork has built 
the Rothfork Produce Co. into a ver- 
itable farm department store, which 
features a full line of formula feeds, 
light farm hardware, tires, paints, and 
a score of other farm necessities. 

Mr. Rothfork’s unique incentive 
plan which is now being used in con- 
nection with feed merchandising has 
really demonstrated its worth. By 
offering both the field salesmen and 
store clerks a nominal commission on 
sales, he cuts his employes in on a 
substantial share of the firm’s profits. 
When his field men were pushing sales 
of oats, for example, Mr. Rothfork 
paid them a bonus of 10 cents for each 
bushel they sold. 

“This plan not only spurs my sales- 
men to work harder and to sell more 
but also gives them a deeper interest 
in the business,” Mr. Rothfork stated. 
“Field salesmen who really work hard 


jPRODUCE 
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Incentive Plan Spurs Field Men 


Rothfork’s Employes Get Bonus Awards 


can make themselves a very tidy bonus 
in the form of commissions.” During 
the oats merchandising season, one 
crack salesman sold 60 bushels in a 
single hour, netting an additional $6 
profit for himself. 

Thanks to its aggressive field rep- 
resentatives and trained clerks within 
the store itself, the Rothfork Produce 
Co. is rapidly growing. “Our business 
is really outgrowing its breeches,” 
Mr, Rothfork stated. “We are now 
in the blueprint stage of planning a 
more attractive, larger building which 
will feature a streamlined front and 
an up-to-date interior. Light hardware 
and other light farm needs are excel- 
lent ‘leaders’ and we plan to arrange 
this sought-after merchandise at the 
rear of our new salesroom to encour- 
age farmers to walk through and look 
over our entire stock.” 

Before opening his own business, 
Mr. Rothfork managed the Red Wing 
outlet of one of the nation’s largest 
feed manufacturers. Six years’ experi- 
ence operating the company’s retail 
store thoroughly familiarized him with 
most of the problems and headaches 
as well as the more pleasant aspects of 
retail feed selling. 

“Feed, seed, and farm supplies no 
longer sell themselves as they did 
during the war period,” Mr. Rothfork 
said. “This is a healthy situation be- 
cause it stimulates competition and 
gives feed dealers added incentive to 
do a better selling job. I like to sell 
and I’ve done my best to train my 
salesmen in the basic fundamentals of 
selling to farmers who no longer have 
to buy anything they can get.” s 

The Rothfork Produce Co. sales 
force is divided into two groups. The 
crew which handles outside sales is 
thoroughly versed in the art of selling 
right on the farm. The interior clerks 
have been carefully tutored by Mr. 
Rothfork in the best ways to build 
over-the-counter sales. 

Mr. Rothfork has four basic mer- 


chandising fundamentals which his 


field salesmen follow. These are: (1) 


Speak the farmer’s language. It is the 
man who can discuss crop conditions 
and economic trends that inspires con- 


BONUS payments to field 
salesmen who boost their sales 
records have proven very suc- 
cessful for Harold Rothfork, 
owner of the Rothfork Produce 
Co., Red Wing, Minn., which 
is shown above. One of his key 
salesmen is shown with his truck 
at lower left. 


fidence and opens the door for future 
orders as well as the one he is taking. 

(2) Repeat calls pay off. Despite the 
fact that you have been given the 
brushoff by a farmer, drop in and visit 
with him again. Soon you will be con- 
sidered a friend and he will very likely 
give you an order if only on a trial 
basis because you are his friend. 

(3) Make post-sale visits to custo- 
mers to see if your product is perform- 
ing properly. 

(4) Develop a first name intimacy 
with farmers. Never fail to hail a 
farmer when you meet him downtown 
or on the road. The personal touch 
is essential. 

Modern equipment is another pre- 
requisite for successful selling in the 
field, according to Mr. Rothfork. The 
four trucks which his firm operates 
are well kept, always clean and pol- 
ished, and carry the Rothfork name 
throughout a wide trading area in 
eastern Minnesota. 

“My salesroom clerks also have some 
merchandise rules to follow,” Mr. 
Rothfork stated. “They must learn to 
keep the store neat; to arrange eye- 
catching displays; to insert pertinent, 
related literature in the packages of 
merchandise they are wrapping; and 
to be courteous and helpful in all their 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
July 5, 1947 
IN CONGRESS 


July is the wind-up month. Congressional attention is focused upon the jam 
of bills that must be passed this month. Washington weather is not very pleasant 
in mid-summer and there is a desire to get away from the extreme heat. The senate 
is under more pressure than the house as it must consider all the appropriation 
bills. Under the reorganization act this first session of the 80th congress 
officially ends July 31. It can, of course, be extended by special act. 


Republican leaders have determined to pass the tax bill that was vetoed by 
the President. It is the identical bill except for the effective date which is 
Jan. 1, 1948 instead of July, 1947. Apparently there has been assurance in the 
house and senate of sufficient votes from the Democrats to override a possible 
veto. Both bodies will also vote to cash the terminal leave bonds for the GI's 
over the protest of the treasury department. The house will also get the anti- 
poll tax bill but it perhaps will be talked to death in the senate. If the tax 
bill passes, notwithstanding another presidential veto, the Republicans feel 
they have kept the pledges made to the voters in the last election. A labor law 
has been enacted and government appropriations have been reduced. considerably. 
Unfortunately the Truman promise of cooperation was sadly missing on the impor- 
tant bills. He still insists upon spending 37%, billion dollars in the year 
ahead. 


POLITICAL TROUBLE IN THE WHITE HOUSE 


Henry Wallace's barn-storming trip across the country has alarmed the Presi- 
dent's political advisers. Wallace is a definite threat to the Democratic party. 
He and his followers are making plans to secure enough delegates to the next na- 
tional convention so they can block Truman's nomination. The Wallace cohorts are 
gleefully predicting that they are assured of solid delegations from the states 
of California, New York, Pennsylvania, Ohio, and Illinois. This may be wishful 
thinking but there is a good deal behind the threat. The White House was amazed 
at the reception accorded Wallace. The meetings were organized by the left-wing 
group within the Democratic party, plus the advocates of Russian appeasement. 
Just one year from now and we shall know who will be the presidential candidates 
of both major parties. We are in for an exciting period. 


THE "MARSHALL PLAN" 


There is a lot of talk about the so-called "Marshall plan”. It will be 
recalled that Secretary Marshall spoke at Harvard university a few weeks ago and 
casually, from all reports, commented on the European situation. Almost immedi- 
ately, in Britain and France, there was an acceptance of the ideas expressed by 
the secretary and a meeting was held in Paris, which included Russia. 


What did Mr. Marshall say? In plain understandable language he said that 
the countries of Europe would have to agree as to their requirements and help 
themselves as far as possible before we can assist them. It was just as simple 
as that, but you would never suspect there is no more than that to the "Marshall 
plan” if we are to believe all that is said and written about it. 


Russia did not go for the Marshall idea and used strong language before 


(Continued on page 97) 


THE FEED BAG — July, 1947 


{ 
é 
| 


A NEW SERVICE FOR OUR READERS 


Each month on this page Gerald Burke, widely known 
business counsellor of Binghamton, N. Y., will analyze a 
particular problem facing retail feed dealers in the present 
period of highly intense competition. Mr. Burke has had 
12 years’ experience in public accounting and tax work and 
is business counsellor for the Cooperative Feed Dealers, Inc., 
a purchasing organization of independent retailers. Questions 
submitted by readers will be answered by Mr. Burke every 
month. If you have a problem on which you would like his 
expert advice, address it to Better Business Clinic, The Feed 
Bag, 1712 W. St. Paul avenue, Milwaukee 3, Wis. 


Here’s How fo Figure Your 


Rates of Depreciation 


@ MANY small feed dealers do not under- 
stand clearly how to determine the rate of 
depreciation they are legally entitled to take 
under Section 23 (L) of the Internal Reve- 
nue code. A great many believe they can 
take depreciation when it will be most ad- 
vantageous to do so. This is not true. If 
you examine a depreciation schedule on an 
individual or business tax return, you will 
note these captions are used, “Depreciation 
allowed (or allowable) in prior years.” 
“Depreciation allowable this year.” What 
does this mean? 

Simply this— 

If you have a business building that has 
a life of 33 1/3 years, you may take 3 
per cent depreciation on it each year. If 
you fail to take depreciation you lose it 
as a deduction. Later if you sell this build- 
ing the depreciation you failed to take will 
be deducted from your cost, just as if you 
had received it. This is very often difficult 
for the small business man to understand 
and has proven very costly to him. You 
must take depreciation in the year you re- 
ceived the benefit of it or lose it forever. 


In determining the rate of depreciation 
to take, do not confuse useful or serviceable 
life of an asset, with the physical life. De- 
preciation should be taken on the number 
of years the property will remain suitable 
for the purpose for which it was acquired. 

Some very recent court decisions may 
prove helpful to you. Estimated life of the 
following assets were established: 


Trucks and cars 3 to 4 years 
Furniture and fixtures 10 years 
Machinery and equipment 10 to 15 years 
Residential buildings 20 to 33 1/3 years 
Two family residence 20 to 33 1/3 years 
Wooden mill building 25 to 33 1/3 years 
Concrete mill building 40 to 50 years 
Small tools 1 to 3 years 


These rates were established on new as- 
sets. Where the taxpayer purchases build- 
ings already in use or used machinery, 
equipment, furniture and fixtures, etc., the 
age of the asset acquired plays a very im- 
portant part in the rate the taxpayer may 
use. One old building may have a remaining 
useful life of 4 or 5 years, while another 
may have 15, 20 or more. 


The proper rate to use depends upon 
the peculiar circumstances of each case. 
Machinery may depreciate faster because 
of unskilled labor or abnormal overtime 
work. Buildings may depreciate faster in one 
locality than another due to differences in 
climate. Country roads may limit the life 
of a car or truck to 3 years that would last 
4 years in the city. 

In describing depreciable assets, try to be 
as clear as possible. The collector might 
question 714 per cent depreciation on a 
“business building” but not if described as 
an “old wood frame building.” Used equip- 
ment should always be described as used or 
second-hand. When showing an asset on the 
tax return for the first time, it never hurts 
to explain how the useful life of the asset 
was determined. The person who sells it to 
you can very often give you a great deal of 
assistance along these lines. 


Many feed men use their personal cars in 
their business and neglect to take the depre- 
ciation on them they are entitled to take. 
Wherever possible, it is advisable for the 
business to own all assets used by it. It 
simplifies matters a great deal. Of course, 
if the car is a pleasure car and is only oc- 
casionally used in business, it has no place 
among the business assets. Regardless of 
how little or how much it is used the busi- 
ness should assume its fair share of depre- 
ciation and claim it as a deduction. For 
example if the car is used 25 per cent of 
the time for business purposes, 25 per cent 
of the depreciation should be charged to 
the business. The taxpayer must be sure his 
depreciation deduction claimed on his tax 
return agrees with his books. In a recent 
case the taxpayer was disallowed the amount 
claimed on his tax return because his books 
showed a lesser amount. 


Many small business men find they have 
on their books fully depreciated autos and 
trucks and other equipment. The question 
has often been raised if a greater tax ad- 
vantage can be gained by trading in the 
old equipment for new or by an outright 
sale of the old equipment. An outright sale 
is best where it can be handled that way. 


For example, suppose A has a truck that 
cost him $1,500, five years ago. At the 
end of 1946 he had claimed $1,500 depre- 
ciation. The truck is fully depreciated. He 
sells it for $500. Since he had the asset 
for more than six months this gain is con- 
sidered a long term gain and only 50 per 


cent (or $250) is taken into account «< 

profit for tax purposes. If on the other hand 

he purchased another truck for $1,800 and 

was allowed $500 for trade-in, he would 

lose the advantage of a $250 deduction 
This is how it works— 


Purchase Purch ise 
without wit! 
trade-in trade in 
Selling price new truck $1,800 $1,809 
Trade in allowance 500 
Amount depreciation can 
be taken on 1,800 1,300 
Taxable profit on sale 
—50% of 500 250 None 
Net deductible expense $1,550 $1,309 


(The taxpayer will undoubtedly get more 
on a sale than he will be allowed o: a 
trade-in. An additional advantage of sellin.) 


In closing, one word of caution. You 
can’t suddenly decide to increase your 1 ‘es 
of depreciation on assets already acqui ed 
and expect these changes to go unchallenged 
You can and should consider these sugyes- 
tions in arriving at rates on all depreciable 
assets you acquire from now on. 


QUESTIONS AND ANSWERS 

Q.—What is the simplest method of taking 
depreciation? 

A.—The straight line or fixed percentage 
method. It assumes the rate of deprecia- 
tion to be uniform during the useful life 
of the asset. You get the rate of dividing 
the cost by the number of years of useful 
life. The salvage value is seldom taken 
into consideration but should be if it can 
readily determined. For example: 

Suppose a $2,250 machine had a $250 
salvage value established. Depreciation 
would be determined in this manner (on 
a 10 year basis) — 


Purchase price $2,250 
Salvage value 250 
Depreciable cost 2,000 


2,000 =~ 10 = §$ 200 per year 
* 
Q.—Is salvage value taken into considera- 


tion on cars and trucks? 

A.—Very seldom. Most taxpayers disregard 
it completely and the treasury depart: 
ment has not made an issue of it. 

Q.—I sold my personal residence for $8,500. 
I lived in it for 10 years. I originally 
purchased it for $8,000. It had a use‘ul 
life of 10 years when I acquired it. What 
profit must I report. 

A.—$500 (Long term gain 50 per cent 
taxable) Since it was a personal residen-e 
and not rental property, depreciation ws 
not allowed or allowable therefore te 
original cost is not adjusted. 

* 


Q.—Suppose I built a $1,500 garage ‘e- 
hind the house mentioned above and 
sold them both for $8,500. Would I have 
a deductible loss? 


A.—No. Your cost would be $8,000 plus 
$1,500 or $9,500. Your selling price 
$8,500. Yiour loss $1,000. Unfortunately 
you could deduct none of this loss. !t 
is considered a personal loss and there: 
fore not deductible despite the fact that 
a gain is taxable. 
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Make COCCIDIOSIS control easier, 


less expensive for your customers 


Here’s a control for cecal coccidiosis} that you can sell 
right in your starter and growing mashes—one that’s no 
trouble for poultrymen to use! 


During the past four years, more and more feed manu- 
facturers have included DICOCE* in their mashes. These 
mashes have helped numerous hatcherymen and poultry 
raisers protect birds against coccidiosis at trifling cost. 


Sell your customers a “protection program.” Get them to 
use mashes containing the efficient Squibb product, 


tCaused by Eimeria tenella 
*Trademark 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Offices: 
Chicago Minneapolis Kansas City 
PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 


Boston Omaha 
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DICOCE—1% as a protective level, 2% when infection is 
present. They may be fed any time after chicks are a week 
old; should be given through the first six weeks when 
coccidiosis strikes hardest. 


You'll find DICOCE easy to use. It is a light, specially 
prepared amorphous powder which mixes readily, comes 
in 20-pound bags. For full information and prices, 
address Dept. F-7, E.R.SQUIBB & SONS, Veterinary 
and Animal Feeding Products Division, 745 Fifth 
Avenue, New York 22, N.Y. 


~ 
: 
‘ 
bby 
SQUIBB — A NAME YOU CAN TRUST 
27 


TRIDEE 


Winthrop’s brand of 
D;in powder formis now aval 

abie to Feed Manufacturers 
through our representatives 


throughout the U.S.A. 

WINTHROP RIBOFLAVIN 
MIXTURE promotes growth, 
hatchability and high egg 
production. Every ounce 
tains one gram — 1,000, 
micrograms—of riboflavin. 


Stocked for quick 
York, icago, 
ast to coast: New * 
Louis, Kansas City (Mo.), 
Los Angeles, San Francisco, Portlan 
(Ore.), Dallas and Atlanta. 


Chickens utilize vitamin D3 to form hard egg shells and build the 
strong bodies vital to high egg production. Vitamin D3 also aids 
growth of chickens and hatchability of eggs. Prevents rickets. 


Did you know that there is a big dif- 
ference in the forms of vitamin D and 
their effectiveness on poultry? 


The form of vitamin D that gives the 
most effective calcification in all types 


of j ame is vitamin D3 derived from 
7-dehydrocholesterol. 


TRIDEE, Winthrop’s brand of vitamin Ds, is derived from 7-dehydrocholes- 
terol, the only chemical from which pure vitamin Dg can be made. 


Supplied in vegetable oils, TRIDEE has a biological efficiency of 200,000 


AOAC chick units of vitamin Dg per gram; in powder form, 900,000 AOAC 
chick units of vitamin D3 per pound. 


When you add TRIDEE, you add the full biological activity of vitamin Ds 
to your feed, thus assuring increased production and greater profit. 


For detailed information, please address inquiries to: 


ridee 


TRADE MARK REG. U. S. PAT. OFF. 


RNY 


— 


WINTHROP 


Special Markets Division WINTHROP CHEMICAL COMPANY, INC. Yor is 


New York 13, N.Y. 
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@ GOVERNMENT spending, nutri- 
tion problems, and farm production 
were top subjects of discussion June 
9-10 at the Hotel Commodore, New 
York City, as the Eastern Federation 
of Feed Merchants held its annual 
convention. The meeting was one of 
the best attended in the history of 
the Federation. 

The morning session June 9 was 
opened by Austin W. Carpenter, ex- 
ecutive director, who introduced Pres- 
ident Kenneth E. Eldred, Bainbridge, 
N. Y. Mr. Eldred reported that the 
association had built an exceptionally 
fine record in the past 12 months and 
that a net increase had been recorded 
in membership. He pointed out that 
one of the biggest jobs handled by 
the Federation was as a watchdog on 
legislation. 

Mr. Eldred urged that the congres- 
sional bill now being considered to 
make the Commodity Credit Corp. 
a permanent organization be fought 
by all members of the trade. He 
pointed out that the Federation has 
continued to fight tax exemptions for 
cooperatives. “The change in the po- 
litical picture in Washington has not 
changed the need of alert action by 
business,” Mr. Eldred said. 

He asked that members lend more 
support to Business Farming, the farm 
magazine published by the Federation, 
and reported that the publication has 
had a favorable response among farm 
readers. 

In his closing remarks Mr. Eldred 
paid special tribute to the late James 
Gray of the James H. Gray Milling 
Co., Springville, N. Y., for the fine 
work he did as a director and officer 
of the organization. 

Mr. Carpenter's report showed that 
the organization was in sound condi- 
tion and had increased its total assets 
substantially during the past year. 

Closing speaker at the first session 
was Merryle S. Rukeyser, economic 
commentator who syndicates a news- 
paper column on business subjects. 
Mr. Rukeyser reported that politicians 
are continually “sticking their noses 
into your business.” The big question 
today, according to Mr. Rukeyser, is 
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Convention Well Attended 


Splendid Program at New York June 9-10 


ELEVEN of the !6 directors of the Eastern Federation of Feed Merchants are 
shown above. Seated from left to right are: Austin W. Carpenter, Sherburne, 
N. Y., executive director; President Kenneth E. Eldred, Bainbridge, N. Y.; 
Walter F. Oesterling, Butler, Pa., vice president; and C. Paul Ward, Candor, 
N. Y., executive committee member. Standing are: Allen Bush, Lowville, N. Y.; 
Edward G. Rubinoff, Vineland, N. J.; Caleb P. Fulton, Northbrook, Pa.; Scott 
Gray, Franklinville, N. Y.; Edgar Brick, Bordentown, N. J.; Henry Beaty, Hacketts- 
town, N. J.; and William R. Conklin, Chester, N. Y., all directors. Directors not 
shown include: Louis F. Camp, Walton, N. Y.; Frank C. Demarest, Stamford, 
N. Y.; Charles C. Merriman, Potsdam, N. Y.; Leonard G. Bamford, Midway, 
Pa.; and Dean K. Webster, jr., Lawrence, Mass. (Photo by The Feed Bag) 


how quickly we should change to 
peacetime operation. This question, he 
said, was answered in the last elec- 
tion when the voters registered their 
opinion that a change was necessary. 

“We have been through 16 years 
of deficit financing,’ Mr. Rukeyser 
said. “We have an inflated currency, 
debt, and tax rate. The voters last 
‘November showed they did not like 
inflation, that they wanted to reverse 
policies and stop federal deficits. We 
now have a proposed federal budget 
of 37% billion dollars which is four 
times as large as the biggest New 
Deal budget before the war.” 

Mr. Rukeyser said that a tax re- 
duction should be put into effect now 
since it would only take the money 
away from bureaucrats and turn it 
over to the average person to spend 
as he desired. He declared such action 
would not make any net addition to 
spendings. 

Urging honesty with foreign gov- 
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ernments, Mr. Rukeyser asked that 
we tell them we can only help them 
through self-help; that we cannot feed 
them on our production; and that we 
should open our records to them so 
they can learn the American way. 
Max Cohn, Sunset Feed & Grain 
Co., Buffalo, N. Y., reported on an at- 
tempt by Erie county in his state to 
levy a local sales tax on feed. He 
headed a committee to fight this move 
to make feed dealers tax collectors 
and finally obtained an exemption on 
feeds. He urged members to watch 
for similar attempts elsewhere. 
Featured speaker at a noon lunch- 
eon was Larry F. Livingston, manager 
of the extension division of E. I. du 
Pont de Nemours Co., Wilmington, 
Del. Mr. Livingston displayed and 
demonstrated many products of the 
chemical industry including nylon, 
plastics, coated fabrics, and some pro- 
ducts still in the experimental stage. 
Mr. Livingston mentioned briefly his 
firm’s efforts to produce a new source 
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of vitamin D for poultry and the resultant 
D-activated animal sterol which du Pont 
now markets. He also reviewed the part urea 
played during the war in helping to relieve 
the protein shortage. 

First speaker at the afternoon session 
June 9 was ‘Alfred Van Wagenen, market- 
ing specialist of the Northeastern Poultry 
Producers council, Trenton, N. J. He re- 
ported that in 1945 there were 368,000,- 
000 layers on farms; 363,000,000 in 1946; 
and 350,000,000 in 1947. This is 6 per 
cent fewer than a year ago but 8 per cent 
more than the 10-year average, according 
to Mr. Van Wagenen. Similarly, on May 
1, there were 6 per cent less chicks than 
a year ago but 11 per cent more than 
the 10-year average. 

“In the first three months of this year 
eggs were consumed at an annual rate of 
400 per person,” Mr. Van Wagenen said. 
“Since the wage pattern seems upward it 
might indicate a better demand and con- 
sumption of poultry products even though 
foreign demand is down. We must, how- 
ever, watch for consumer resistance if the 
price goes too high.” 

Mr. Van Wagenen indicated that he 


looks for a top on-the-farm price for eggs 
of 70 cents per dozen in 1947 and lower 
poultry meat prices but about the same net 
prices for turkeys as last year. 

Dr. Fred R. Beaudette, poultry patholo- 
gist of the New Jersey Experiment station, 
New Brunswick, N. J., spoke on the “Role 
of Feed Men in Poultry Disease Control.” 

“The problem of disease control is be- 
coming very complex,” Dr. Beaudette said. 
“Poultry diseases are becoming harder to 
diagnose and more difficult to control.” He 
urged all feed manufacturers to have at 
least one man in their organization who 
knows how to produce nutritionally ade- 
quate feed with standard growth possibili- 
ties. 

Hitting at the re-use of bags before they 
are scientifically cleaned, Dr. Beaudette 
said, “Dirty bags can transmit virus, bac- 
terial, and some parasitic diseases. The feed 
salesman can also unwittingly transmit dis- 
eases by moving from one chicken house to 
the next.” 

He urged feed firms to employ veterin- 
arians in an advisory capacity to educate 
feed salesmen in poultry disease problems. 

A novel presentation by Dr. L. C. Nor- 
ris and Dr. E. I. Robertson of Cornell uni- 
versity concluded the first day’s session. In 
their part of the program they used slides 
with a running-fire commentary to summar- 
ize research work on poultry rations as 
gleaned from the findings of 11 states. 

The professors reported that chicks and 
poults on purified diets have shown striking 
improvement in growth as compared to 
chicks and poults fed rations composed of 
natural feedstuffs. Highlights of their ob- 
servations included: 

(1) Greater growth of chicks, higher 
egg production and better maintenance of 
body weight occur when corn or wheat re- 
place wheat byproducts in the ration. 

(2) Results from Oklahoma show that 
greatest growth of both male and female 
chicks occurred when fed 30 per cent pro- 
tein as compared to other levels. 

(3) Broiler rations high in available en- 
ergy make use of high levels of corn sup- 
plemented with synthetic niacin and cho- 
line. 

(4) Recent Ohio work shows that the 
diet of breeding hens had a marked effect 
on the growth of chicks fed rations without 
animal protein supplements. It is possible 
that more attention given to manufacturing 
adequate rations for breeding hens may pre- 
vent many of the borderline deficiencies 
frequently reported in chicks. 

(5) By the use of iodinated casein to in- 
crease the thyroxine production, Missouri 
workers have reported improved growth 
rate in chicks, improved feather develop- 


LAUGHING at a good joke in 
the top photo are Walter C. 
Berger, president of the Amer- 
ican Feed Manufacturers asso- 
ciation, and Sen. John J. Wil- 
liams, Delaware feed dealer. 
Counting ballots in the center 
photo are Howard Fiske, Fal- 
coner, N. Y., and Howard Col- 
ton, Syracuse, N. Y. Luncheon 
speaker Larry F. Livingston, 
E. |. du Pont de Nemours Co., 
Wilmington, Del., is at the 
left. (Photos by The Feed Bag) 


ment and increased egg production from 
older hens. 

(6) In the future greater consideration 
will be given to the availability of nutrients 
in rations designed for fast growth. More 
grains and less wheat byproducts will he 
used in broiler rations. High fiber oats will 
find fewer buyers. Feed manufacturers will 
shift their attention to higher quality alfa!fa 
products and other sources of vitamin A 
that do not carry undue amounts of fiber, 
More emphasis will be placed on quality in 
breeder rations and synthetic compounds 4s 
growth stimulants and fattening agents wll 
find increased use on specialized poultry 
farms. 

Opening the June 10 session, J. B. Ri h- 
ards, assistant manager of Bemis Bro. Bay 
Co. at Brooklyn, N. Y., presented a techni- 
color film on the part cotton plays in the 
production of bags. 

Howard W. Selby, general manag:r, 
United Farmers Cooperative Creamery «s- 
sociation, Charleston, Mass., spoke on pros- 
pects for northeastern dairymen and quoted 
numerous statistics on production costs of 
dairy farmers. He asked that the benetits 
which labor now holds should be extended 
to agriculture. He said his organization was 
working to make farmers better business 
men and make the farm more attractive as 
a place to work. 

John Cipperly, who represents Feedstutis 
and Business Farming in Washington, D. C., 
presented a roundup of capital comment. 
He declared that officials of UNRRA ad- 
mit that the vast amount of money they 
have spent for European rehabilitation has 
been a failure. When UNRRA folded the 
International Emergency Food council was 
formed and it, too, still has to report a 
gloomy picture of conditions, according to 
Mr. Cipperly. 

He said that it looked as if more loan 
programs would be necessary to rehabilitate 
Europe and as a result little tax reduction 
can be expected. The problem of relief 
hinges mainly on the farmers of America 
and favorable weather, Mr. Cipperly said. 

He indicated that more postwar controls 
may be expected and predicted that if crop 
yields were not up to par we might find it 
necessary to revert to price control. 

Speakers at the closing luncheon June |) 
included Walter C. Berger, president of the 
American Feed Manufacturers association, 
and Sen. John J. Williams of Delaware. 
Sen. Williams is a feed dealer and his talk 
is printed in full starting on page 39 of 
this issue. 

Mr. Berger outlined the AFMA prograi 
of service to agriculture which was reported 
in detail in the May issue of The Feed Bay, 
The program involves an industry-wide can 
paign to encourage constant improvement 
of products and a nation-wide program |) 
increase feeding efficiency and profit. 

Mr. Berger urged that government te’! 
people the truth about our export progra: 
and that we must tighten our belts if w= 
expect to do this job without completely up 
setting our economy. “With our export 
running twice the amount of our imports: 
that part of the foreign purchasing powe: 
which is the difference between the amoun! 
of exports and imports, must come from 


(Continued on page 86 


THE FEED BAG — July, 1947 


e 30 


With all these important advantages: 


FREE-FLOWING 
No additional equipment is needed to 
handle this new Emulsion. Looks and 
flows like cream. Easy to handle. 

MONEY-SAVING 
Here's extra profit through lower costs! 
Buy Red Rooster Vitamin A & D Emulsions 
for your poultry mashes and save! Write 
for prices today. 

™ READY MIXED 
For those of you who prefer ready mixed 
feeding oils, this new Emulsion has all 
the qualities you require. There is no sep- 
aration of oil and water under proper 
storage conditions. 

HIGH QUALITY 

With water substituted for carrier oil, 
the consumer gets all the benefits of 
highest quality Vitamin A & D without 
having to pay present high oil prices. 


From the research laboratories of Collett-Week-Nibecker, 
Inc., comes this new, exclusive Vitamin Emulsion feeding 
product, developed to provide a less expensive source of 
vitamins A & D for poultry mashes. Biologically tested and 
fully guaranteed, RED ROOSTER Vitamin A & D Emulsion 
contains the same high quality that has made the RED 
ROOSTER family of products famous. Write today for free 


sample. 


VITAMIN ABO 
FEEDING PRODUCTS 
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> GUARANTEED VITAMIN CONTENT 
These potencies are now available: 85D, 
250A/85D, 600A/100D, 1000A/400D, 
2000A/400D, 3000A/400D, 4000A/- 
400D, 2000A/800D, 3000A/800D, 
and 4000A/800D. 

IMMEDIATE DELIVERY 
This new addition to the famous RED 
ROOSTER family is now available to you 
for immediate delivery. Plan to put Red 
Rooster Vitamin A & D Emulsion to work 
for you now. 


RED ROOSTER PRODUCTS 4 


VITAMIN A & D FEEDING OILS 
VITAMIN A FEEDING OILS 
VITAMIN D FEEDING OILS 

DRY VITAMIN D 


WATER SOLUBLE 
VITAMIN A & D OILS 


VITAMIN A & D EMULSIONS 
q SHARK LIVER OILS 


SOUTH SAN FRANCISCO, CALIF. 


R. W. GREEFF & CO., INC. * DISTRIBUTORS EAST OF THE ROCKIES * NEW YORK CITY * CHICAGO 


Vitamin sion 
‘ng Emul | 

— | 
Manufactured Under Strict Laboratory Control By 

: 


rom For further details 
sil please write 
National Sales Agents 


National Sales Agents 


EAGLE MILLING CO. 


PETALUMA CALIFORNIA 
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e UPWARDS of 350 feed men went 
back to college June 12 and 13 as they 
attended the New England feed con- 
ference at Rhode Island State college, 
Kingston, R. I. Those attending were 
housed in the college dormitories 
where they enjoyed the true college 
atmosphere. 


Opening the first morning's session, 
which was presided over by H. O. 
Stuart, director of extension service 
at Rhode Island State, Dr. C. R. 
Woodward, president of the college, 
extended an official welcome. 


John K. Westberg, Albers Milling 
Co., Seattle, Wash., followed Dr. 
Woodward and declared that the suc- 
cess the feed industry makes in the 
future is dependent on its contribu- 
tion toward a better agriculture. 

“The two most important factors in 
building a better agriculture are good 
stock and good management,” Mr. 
Westberg said. “Good quality bal- 
anced feeds built for efficient produc- 
tion and good feeding practices are 
essential parts of good farm manage- 
ment. If we are to succeed in our job 
in the future we should do all we can 


constructively to help the feeder 
himself.” 


Mr. Westberg told of the work of 
the agricultural improvement commit- 
tee of the Washington state feed asso- 
ciation in cooperating with Washing- 
ton State college. He indicated that 
the program of the committee is ac- 
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Industry and College Men Meet 


They Talk Over Mutual Aims June 12-13 


SHIRTSLEEVES were strictly the dress of the day as feed and college men met 
at Kingston, R. |., June 12-13 for the annual New England feed conference. 
Starting at left, these pictures show: H. O. Stuart, Rhode Island State college; 
Al Tepper, Boston; Dr. C. L. Norton, Rhode Island State; Errol Cook, West 
Chelmsford, Mass.; Charles Congdon, West Warwick, R. |.; Walter C. Berger, 
Chicago, Ill.; W. M. Andersen, Boston; Dr. R. C. Ringrose, University of New 
Hampshire; Tom Higgins, Rhode Island extension service; W. Fletcher, Providence, 
R. 1.; Roy Smith, Montpelier, Vt.; Robert Jensen, Westbrook, Maine; and Harold 
Parker, Danvers, Mass. (Photos by The Feed Bag) 


tively working toward better agricul- 
tural conditions throughout the state 
of Washington. 

“Newcastle Disease” was the topic 
of a talk by Dr. C. C. Ellis of Massa- 
chusetts State college. He indicated 
that the disease has been known for 
20 years, first in the Dutch East In- 
dies and later in Newcastle on the 
Tyne in England. It was first seen in 
California about 10 years ago, he re- 
lated, found in New Jersey in 1944, 
and since then has been found or defi- 
nitely diagnosed in 39 states. 

“The disease is characterized by a 
combination respiratory and nervous 
disturbance,” Dr. Ellis said. “Mor” 
tality may be high in chicks under 
three or four weeks of age. In this 
country mortality in growing stock 
and adults has been negligible, but in 
Europe and the Orient it has gone as 
high as 100 per cent.” 

Dr. Ellis reported that control 
measures consist of keeping the birds 
comfortable and maintaining their ap- 
petites by feeding moist mashes and 
pellets. He indicated that preventive 
measures such as vaccination or inocu- 
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lation have not been found too satis- 
factory as yet although research work- 
ers indicate such measures are in the 
offing. 

The afternoon session June 12 was 
presided over by Prof. J. E. Ladd of 
Rhode Island State college. He intro- 
duced Prof. D. C. Henderson, Uni- 
versity of Vermont, who offered hints 
on turkey feeding and management. 
Prof. Henderson declared that turkey 
poults do not like to eat or drink in 
dark, cool places and suggested that 
a 100 watt electric light be suspended 
about 18 inches above the feeders and 
waterers. He recommended that feed- 
ers be placed inside the batteries un- 
til the poults learn to eat and drink. 


He also indicated that turkeys will 
eat more of a coarsely ground feed 
than one which is finely ground and 
that the use of pellets produced faster 
growth than a mash ration. 


G. E. Lord, assistant extension di- 
rector of the University of Maine, 
talked on the relation of the feed in- 
dustry to the extension service. He 
said that the function of the extension 
service is to develop and carry out an 
educational program for the benefit of 
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rural people. He pointed out that it is 
a partnership agency that includes the 
United States department of agriculture, 
the land-grant colleges and the rural people. 

Mr. Lord indicated that in the years 
ahead farmers must be better managers, 
more skillful in planning, and better at mar- 
keting their products. They must also be 
better feeders of livestock since records 
show that we are overfeeding poor pro- 
ducing cows and underfeeding good pro- 
ducing cows, he maintained. 

According to Mr. Lord the extension 
service can help by recognizing the in- 
creasing complexity of agricultural prob- 
lems and practices, by devloping better 
ways of reaching farm families and by 
. assisting farmers to plan for the future. 

“The feed industry can help by becom- 
ing familiar with the extension program,” 
Mr. Lord said. ““The industry can also help 
by coordinating their recommendations to 
farmers with those of extension, by pro- 
moting 4-H club work, by keeping exten- 
sion workers informed about their products 
and research findings and by assisting with 
a public relations program for agriculture.” 

Dr. R. C. Ringrose of the University of 
New Hampshire discussed poultry nutrition 
and explained that compounding of feed 
formulas to produce maximum results is be- 
coming more complex every day. 

“Until recently there has been a general 
tendency to interpret nutritive require- 
ments in terms of a definite amount of cer- 
tain kinds of nutrients,” Dr. Ringrose said. 
“Such an interpretation is now less rigid. 
The newer information places more empha- 
sis on the relation of the part to the whole 
and the balance between individual compo- 
nents of the formula. 

“During the war the feed industry and 
the poultry industry carried on a gigantic 
experiment in applied nutrition and the ex- 
periment was successful. As a result of this 
experiment the colleges have: realized the 
adaptability of the feed industry in making 
the practical application of the fundamen- 
tals of research. The feed industry has done 


a fine job of manufacturing poultry feeds. 
Its interest now should lie in encouraging 
the most efficient use of that feed. Such an 
interest will work to the mutual advantages 
of every one concerned,” he added. 

Dr. C. L. Norton, Rhode Island State 
college, presided at the session held the 
morning of June 13. W. E. Glennon, secre- 
tary of the American Feed Manufacturers 
association, who was scheduled to speak on 
merchandising of dog food, could not at- 
tend. His place was taken by Dr. George 
Taylor, formerly of Rutgers college and 
now with the United States department of 
agriculture, who discussed the problems of 
Bangs disease. 

Dr. G. H. Hopson, DeLaval Separator 
Co., New York, N. Y., spoke on mastitis 
control. He maintained that mastitis is the 
cause of the greatest loss in the dairy in- 
dustry. 

“Cows with mastitis suffer at least a 22 
per cent drop in milk production,” Dr. 
Hopson said. “The fundamental cause of 
mastitis is generally injury followed by 
bacterial invasion. It can be controlled only 
by the man who works with the cows. It 
is the one dairy disease the dairyman must 
control; the veterinarian can only inform 
him of the cause and how to eradicate the 
disease.” 

Closing the morning session June 13, 
Rev. F. W. Thompson of Phillips Memor- 
ial Baptist church, Kingston, R. I., offered 
a talk on tolerance and patriotism. 

Two feed industry speakers appeared at 
the afternoon session June 13. Presiding 
was Dr. M. H. Campbell, dean of the col- 
lege of agriculture at Rhode Island State. 
Mr. Westberg made a second appearance 
at the meeting to discuss selling methods. 

“In our industry we must do a better job 
of selling now than has ever been done in 
the past,” Mr. Westberg said. “That sell- 
ing must not be high pressure. It must not 
be based on cleverness or sharp practices.” 

Mr. Westberg outlined 12 basic laws 
of selling which apply to the feed trade. He 
advised retail feed dealers to improve the 


ABSORBING the warm New England sunshine were the four conferees shown above. From 
left to right they are: Robert McLeod, Boston; M. H. Campbell, dean of the Rhode 
Island State college of agriculture; Arthur F. Hopkins, Boston; and D. S. Henderson of 
the University of Vermont. (Photo by The Feed Bag) 
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CONGRATULATIONS were in 
order for Philip Smith, /cft, 
who received a special award 
at the conference on his re‘ ire- 
ment as chief chemist of Mas- 
sachusetts State college. \/ar- 
ren Baker, Chas. M. Cox ©o., 
Boston, right, adds his good 
wishes. (Photo by The Feed 
Bag) 
appearance of their stores and to conduct 
their business on a sound basis from the 
standpoint of learning their costs and ob- 
taining reasonable operating margins. 

Closing the meeting, Walter C. Berger, 
president of the American Feed Manul!ac- 
turers associateion, Chicago, reported on 
the world situation in regards to feed 

“All over Europe and ‘Asia there is an 
acute shortage of food,” he said. “Of the 
great volume of food produced in this coun- 
try during the past two years, a terrific ton- 
nage has been shipped overseas. 

“Yet, in spite of this tremendous tonnage 
shipped abroad, the Old World has been 
on such a low calorie diet that the people 
of many foreign countries have not been 
able to get back into production to take 
care of themselves.” 

Mr. Berger pointed out that the govern- 
ment should tell the truth about its pro- 
gram. “Government should be told to op- 
erate at an absolute minimum cost and the 
taxpayers should be told that the cost of 
feeding the world is and will continue to 
fall on them,” Mr. Berger said. “Agri- 
culture should be told that the present price 
structure is artificial—that it is caused by 
an indirect subsidy. Labor must be told 
that the food basket is more expensive in 
relation to the day’s pay and that there is 
nothing to do but take it on the chin with 
the rest of our people until this emergency 
is over. When these things are done we 
can go to industry and frankly ask for op- 
erations at closer margins and I sincerely 
believe that under these conditions indus: -y 
will be glad to cooperate 100 per cent »e 
cause competition would force them to o 
so. 

A special award was made at the met 
ing to Philip H. Smith, who is the retired 
chief chemist at Massachusetts State colles:. 
Members of the industry contributed a su 
stantial purse and it was presented to W.. 
Smith as an industry token by Warren Ba 
er of the Chas. M. Cox Co., Boston. 

A famous New England clam bake ws 
held the evening of June 12 with plenty { 
sea food and refreshments. It provided a 
healthy atmosphere in which the colle;e 
men and those of industry became bett:r 
acquainted. 
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Borden’s Ration-ayd is a standardized poultry 
feed ingredient that combines essential vitamins 
and other nutrients from milk and fish in one 
concentrated and economical product. 

Used as recommended, Ration-ayd is the only 
vitamin ingredient needed in your poultry feed 
formulas. It takes the place of both dry milk 
products and vitamin feeding oils. 

RATION-AYD LEADS TO SATISFIED CUSTOMERS 
AND GREATER PROFIT 
Included in Ration-ayd are natural source in- 
eredients from milk and fish that supply not 


For more information write us or contact your 
nearest Ration-ayd distributor, 


THE BORDEN COMPANY . Ration-ayd Department 


350 MADISON AVENUE, NEW YORK 


THE FEED BAG — July, 1947 


Y. More than seven years ago Borden’s nutri- 


Borden RATION-A 


inthewoyof 
Vitamin FORTIFICATION — 


only riboflavin, but the entire B-G Complex; 
Vitamins A and D, and other valuable nutrients, 

Borden’s Ration-ayd when properly mixed 
with the other basic ingredients of poultry feed- 
ing will give your feeds nutritional values that 
will help you make more satisfied customers and 
greater profit. 

Ration-ayd is easy to use and helps to elimi- 
nate waste in feed mixing. It comes in handy- 
sized bags that speed the process of handling 
and measuring. Ration-ayd nearly always cuts 
your costs and alway cuts your labor. 


Product of Scientific Research 
Laboratory and Farm Tested 


tional scientists found a way to concen- 
trate in convenient dry form factors of 
milk and fish essential for poultry feed- 
ing. The resulting product is Borden’s 
Ration-ayd. 

Laboratory testing, research experi- 
ments and thousands of regular Ration- 
—T ayd users have proved its economy and 
high performance in poultry feeding. 
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Double | 
DRINKING WATER MEDICIN: 
For Poultry 


pov? nen’ GRO T H 


Albert E, Evans, Owner 
ALTON FEED STORE 
Independence, Mo. 


Increase Your Business, Too! 
Feature REN-O-SAL for Cecal Coccidiosis 


& Hundreds of poultry raisers in your trading area need Dr. Salsbury’s 
Ren-O-Sal to prevent the spread of Cecal Coccidiosis in their flocks. 


So feature Dr. Salsbury’s Ren-O-Sal in window and store displays . . . counter 
displays . . . newspaper advertising. 


Yes, Ren-O-Sal can be “a magnet for farm trade” for your store, too. Recommend Ren-O-Sal 
to prevent the spread of cecal coccidiosis in chickens—and to stimulate chick growth. 


DR. SALSBURY’S LABORATORIES, Charles City, lowa + A Nation-wide Poultry Service E 


REN-O-SAL 


| 
| 
| 
Double-Purpose DRINKING WATER MEDICINE | 
STIMULATES GROWTH PREVENTS CECAL COCCIDIOSIS 


< Em Bt 
| 
NATION-WIDE | 


POULTRY SERVICE = 


DISPLAY THIS EMBLEM (2 tablets per gallon) — (8 tablets ‘per gallon) 
PROMINENTLY HFC 5258 
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Real Country Store 


Despite Its Big City Location 


@ DESPITE its location in the heart 
of metropolitan Pittsburgh, Pa., the 
I. W. Scott Co. maintains a country 
store atmosphere throughout its feed, 
seed, and farm supply departments 
that has won it many new friends. 
“We don’t want farmers to feel that 
we are big-cityish or intensely com- 
mercial merely because we have a busy 
downtown location,” Charles Zim- 
merman, president of the firm, as 
serted. “Quality and service first, last, 
and always are our aim. We do our 
best to maintain a friendly country 
store style in all our dealings with 
farmers.” 

Just how well the I. W. Scott Co. 
has succeeded in that policy of quality 
and service is exemplified by its steady 
growth since the late Mr. Scott 
founded it in 1876. From a tiny hole- 
in-the-wall the store has grown into 
a large four-story establishment cap- 
able of satisfying all farm needs. 

The variety of stock at the I. W. 
Scott Co. is almost unlimited. Building 
its inventory basically around feed 
and seed, the firm also handles fer- 
tilizer, insecticides, sprays, rodent kill- 
ers, garden tools, poultry and livestock 
remedies, heavy farm equipment, and 
hundreds of other items popular with 
farmers. “We are especially proud of 
the complete service we offer to the 
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poultryman,” Mr. Zimmerman stated. 
“Starting off with quality feeds, we 
also handle nationally advertised poul- 
try remedies and a full line of poultry 
equipment.” Conkey’s full line of na- 
tionally advertised poultry feeds is 
the principal seller at the big Scott 
Feed store and Mr. Zimmerman re- 
ports splendid repeat orders for these 
well known formula rations. 


“Remedies are a vital necessity in 
any farm store, whether it be a large 
metropolitan outlet like ours or the 
tiniest country feed mill,” Mr. Zim- 
merman declared. “When a dealer 
tries to sell poultry feed alone, he is 
not only cutting down on his own 
possible profits but he is also neglect- 
ing his duty to the poultrymen to 
whom he sells feeds.” The I. W. Scott 
Co. features only widely advertised 
remedies whose quality and perform- 
ance results have been tested and 
proven on a large scale. Dr. Salsbury’s 
products have sold well at the Scott 
Co. for many years and Mr. Zimmer- 
man and his staff work closely with 
experts from the Charles City, Iowa, 
firm in helping solve poultry health 
problems in the Pittsburgh area. 

Besides Salsbury’s the I. W. Scott 
Co. also does a large volume of busi- 
ness with Pratt’s remedies, Conkey’s 
tonics, and Dr. Hess poultry health 


COUNTRY store friendliness 
permeates the entire |. W. 
Scott Co. feed and farm sup- 
ply store despite its location in 
downtown Pittsburgh, Pa. Ex- 
terior of the four-story farm 
center is shown above with 
view of the remedy department 
at left, 


preparations. “No matter what brand 
of remedy our customers ask for, they 
know they are getting products that 
can do an effective job for them,” Mr. 
Zimmerman stated. “Remedies are a 
service feature vitally important to 
all feed store. But they are also im- 
portant profit makers, which makes 
stocking them doubly valuable to any 
feed dealer.” 

The big dog food department at 
the I. W. Scott Co. is growing almost 
daily. Among the popular brands car- 
ried in stock at all times are Arm- 
strong, Spratt, Miller, Old Trusty, 
Ken-L-Biscuit, Bresko, Bannock, and 
Perfection. The latter two brands are 
purchased in carload lots because of 
their popularity in the Scott Co.'s 
western Pennsylvania trading territory. 

“The animal we know as man’s best 
friend is certainly well treated and 
well fed by our dog food buyers,” Mr. 
Zimmerman said. “Dog owners are 
becoming more and more cognizant of 
the importance of balanced rations to 
a healthy dog’s diet.” 

The I. W. Scott Co. has been in 
business for 71 years and Mr. Zim- 
merman has been associated with the 
firm ever since 1907 when he began 
as a part-time clerk. When Mr. Scott 
died in 1913 he was succeeded by 
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B-Y-21* is priced solely on its riboflavin content. In. 
addition, at no extra cost, you get other valuable B vitamins 


and food elements. B-Y-21 
B-Y-21 is economical! 


{ ee JAN. 1943 NOV. 1943 FEB. 1944 OCT. 1944 aGaT 
| CE OF RIBOFLAVIN--- 
‘mediate saipm 
AGRICULTURAL DIVISION - COMMERCIAL SOLVENTS CORP. TERRE HAUTE, INDIANA 
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Regimentation Still Threat 


it’s Time We Got Rid of Bureaucrats 


@ THIS country of ours was created 
and developed into its greatness upon 
the theory that the people were the 
boss and that all government officials 
were their hired men. 

Our forefathers came to this new 
country to escape the injustice and 
slavery of European tyranny, to set up 
» new government where men could 
be free and work out their own des- 
tny as individuals, unrestrained by 
the tyrannical whims of a dictatorial 
ruler. These men permitted no ob- 
stacle to divert them from their ideal 
of a free America where they and 
their children might live, owing alle- 
ciance to no one except their country 
and their God. 

After great tribulation, sacrifice, 
and suffering, they formulated these 
United States of America with a con- 
stitution guaranteeing the freedom of 
their ideal, a government which ex- 
ists for the people and not the people 
for the government. 

During the past 15 years many 
changes have been wrought and we 
have drifted far from and in many 
instances have completely abandoned 
those ideals which we so dealy cher- 
ished and which constituted the source 
of our national prosperity. During 
these years, either by legislative en- 
actment, presidential directive, or bu- 
reaucratic edict which completely dis- 
regarded our constitutional provisions, 
we have lost many of our American 
privileges and ideals. Our democratic 
form of government founded upon the 
principle of free enterprise is gradu- 
ally being replaced by a socialistic 
pattern of government owenrship. 

If we wish to preserve our consti- 
tutional form of government, we must 
free ourselves from the shackles of 
federal bureaucratic control and re- 
turn to the fundamental principles of 
our American system and to “a gow 
ernment of laws and not of men.” 

The greatest threat to our form of 
government today is not from the 
Communists in Europe but from the 
Socialists and Communists within our 
own country, many of whom are now 
holding high official positions in our 
government. 
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By SEN. JOHN J. WILLIAMS 


During the recent years these so- 
cialistic minded officials have launched 
our government into the field of pri- 
vate business until today many of our 
great industries are completely domi- 
nated by government monopoly. 

For instance, in our own industry 
how much of our grain trade today is 
left in the hands of private business? 
Under the Commodity Credit Corp., 
the government completely controls 


This timely message was brought to 
members of the Eastern Federation of 
Feed Merchants at their convention June 
9-10 by Sen. John J, Williams, 42-year- 
old Delaware feed dealer who is holding 
his first political office. One of the few 
real economy-minded legislators in Wash- 
ington, Sen. Williams has been active in 
the feed business since his graduation 
from high school. He is now a partner 
in the Millsboro Feed Co., Millsboro, 
Del., the only firm for which he has ever 
worked. The company operates plants at 
Millsboro, Lewes, Milford, and Frankford 
and at Salisbury, Md. 


and dominates the grain markets. The 
wool support program just launched by 
this congress will make the govern- 
ment the sole purchaser of all the 
wool produced in this country dur- 
ing the next two years. 

To administer the support program 
for white potatoes, during the past 
two years it has been necessary for the 
government to take over the loading 
and shipping of practically all the 
white potatoes produced on our farms. 

Under our present laws which guar- 
antee a support program for basic 
farm products for the next two years, 
we are going to find that once these 
grain prices fall below parity then that 
small part of the grain business which 
is now in the hands of private indi- 
viduals will pass completely over to 
government control. Our government 
has been encouraging and subsidizing 
cooperative organizations which oper- 
ate in direct competition to private 
enterprise. These cooperatives that are 
now operating in every conceivable 
form of business are not only being 
granted special tax exemption but also 
being financed by our government and 
in many instances they are being di- 


rectly subsidized with free merchan- 
dise at the taxpayers’ expense. They 
have been granted special considera- 
tion in the allotment of critical mate- 
rials, the supply of which was con- 
trolled by some government agency. 
As an example, take the Tennessee 
Valley Associated Cooperative, Inc., 
which was organized on Jan. 24, 1934. 
This cooperative was formed not by 
farmers but by three government offi- 
cials with a capitalization of $1,000. 
On March 12, 1934, or about three 
months later, the government gave to 
this corporation an outright but un- 
authorized grant of $300,000 in cash. 
Again, take the Southwest Virginia 
cooperative formed in Lebanon, Va., 
on Sept. 30, 1946. This corporation 
was formed with a capital of $10,000. 
At the end of the first year’s business, 
we find that this $10,000 corporation 
had borrowed from the government 
$175,000 on which they were paying 
2¥, per cent interest. Also during their 
first year of business, we find that the 
government had given this corporation 
free of charge over 3,000 tons of fer- 
tilizer with a market valuation in ex- 
cess of $85,000 to be distributed to 
their patrons. To further enable this 
particular cooperative get a good start 
in competition with private industry, 
we find that this corporation was paid 
over $7,000 to cover the expense of 
distributing this free merchandise. 
During the short period in which 
I have been in the senate, I have lo- 
cated over 175 cooperative corpora- 
tions that have been financed and 
started with the assistance of our gov- 
ernment. Their lines of business ex- 
tend from the grain business to that 
of greasing and washing automobiles. 
Not only will these socialistic prac- 
tices destroy our private enterprise 
system but a continuation of this reck- 
less spending threatens to bankrupt 
our federal government. Our country 
during the past 12 years has given in 
grants and subsidies to corporations, 
states, and municipalities over $43, 
000,000,000. That means more than 
$1,250 per family. 
As a result of this peacetime ex- 
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Dramatic 
evidence of 
Riboflavin’s 


The photographs displayed here pro- 
vide dramatic evidence of the indis- 
pensable réle which riboflavin plays 
in poultry nutrition. An adequate 
intake of riboflavin is essential for 
maximum poultry and egg produc- 
tion. 

Merck riboflavin products are 
among the most favored sources of 
riboflavin. As a recognized leader in 
the synthesis, development, and Riboflavin deficiency in a turkey poult. Same poult, 6 days later. Recovered 
large-scale production of pure vita- dekcioney flavin. treated with 
min substances, Merck continues in 
this rdle by providing the feed in- 
dustry with riboflavin that is prac- 
tical to use, and low in cost. 

You are invited to write for fur- 
ther information and prices. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin, 85%; Fe (as Sulfate), 1.5%; 
Ca (as Sulfate), 1.5%; Starch added, 5%. 
NO. 54—RIBOFLAVIN MIXTURE MERCK— 
One ounce contains one gram of Riboflavin. 
Balance is starch and small amounts of 


i Riboflavin deficiency in a chick. Age | Same chick, 7 days later. Recovered 
Calcium Sulfate and iron Sulfate. 28 days. Weight, 124 Gm. Note typical when treated with crystalline Ribo- 
deficiency characteristics. flavin. Weight, 210 Gm. 


_ Photographs Courtesy of Department of Agricultural 
of Missouri 


Chemistry, 


RIBOFLAVIN MERCK | 


MERCK & CO., Inc: RAHWAY, N. J. 
Manufacturing Chemists 


New York, N.Y. * Philadelphia, Pa. « St. Louis, Mo. * Elkton, Va. 
Chicago, Ill. « Los Angéles, Calif. 
In Canada: Merck & Co., Ltd. * Montreal * Toronto « Valleyfield 
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His Ingenuity Overcomes Problems 


Ivan Rickert Makes Inside Displays Pay 


@ INGENUITY of the firm’s owner, 
Ivan Rickert, has largely compensated 
for the lack of display windows at the 
busy Ravenna Feed store, Ravenna, 
Ohio. Instead of merely complaining 
about his lack of window display 
space, Mr. Rickert set out to do an 
efficient merchandising job without 
the benefit of displays that could be 
seen from outside the store. 

“If you put merchandise back in 
the corner, few farmers are going to 
see it and fewer are going to buy it,” 
Mr. Rickert reasoned. “So, although 
handicapped because we couldn't offer 
our prospective customers a conveni- 
ent look-in at our salesroom, we de- 
cided to make the interior just as effi- 
cient and orderly as possible.” 


To attract the eyes of prospective 
shoppers, the front of the Ravenna 
Feed store is brightly painted in three 
colors with the name of the store 
and the nationally advertised McMil- 
len’s Master Mix formula feeds which 
it features. Located not far off the 
main street of Ravenna, a city of 10,- 
000, Mr. Rickert’s feed store offers 
farmers a complete inventory of al- 
most all farm necessities. 


“We've regretted the lack of show 
windows ever since we acquired the 
store,” Mr. Rickert explained. “But 
with wartime shortages of building 
materials we weren't able to make the 
improvements we would like to have 
made. Now, however, with the short- 
ages somewhat eased we hope to be 
able to construct a new displayroom 
and warehouse in the not too distant 
future.” In the meantime Ivan Rickert 
is continuing to serve his many custo- 
mers with fast, efficient service and 
quality merchandise. 


The basic merchandise in the Ra- 
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venna Feed store stock is, of course, 
balanced formula rations. Farmers 
come from all over a 15 mile radius 
to purchase their feed and other farm 
needs at “the store with the bright 
red, white, and blue front.” Begun 
basically as a firm handling feed ex- 
clusively, the Ravenna Feed store now 
also sells remedies, fertilizer, dog food, 
work gloves poultry feeders and foun- 
tains, and light hardware. Each of 
these sideline sellers contributes to the 
completeness of the Ravenna Feed 
store stock as well as accounting for 
a tidy profit. 

As Mr. Rickert added these side- 
line items to his feed store, he realized 
the need for adequate display facili- 
ties. “Feed, of course, doesn’t require 
fancy shelves or even tables,” Mr. 
Rickert explained, “but sideline mer- 
chandise, especially small items, is 
different.” 

Mr. Rickert’s first step toward get- 
ting better display facilities was to 
convert a 30 by 40 foot room which 
adjoined his office into a temporary 
salesroom. The 6 by 10 foot doorway 
made it easy for farmers to enter and 
also to back their cars and trucks up 
to within convenient loading distance 
of the broad entrance. 

Seasonal merchandise also is very 
important to Ivan Rickert’s feed store. 
In the spring planting season, for ex- 
ample, he handles seeders, seed pota- 
toes, lawn mowers, garden tools, and 


INTERIOR displays with cus- 
tomer appeal largely compen- 
sate for the lack of display 
windows at Ivan Rickert's Ra- 
venna Feed store, Ravenna, 
Ohio, shown at lower left. Mr. 
Rickert is. shown left above 
with the hand truck. His broth- 
er Virgil is at right. 


fertilizer. Much of this seasonal mer- 
chandise is displayed on the wide con- 
crete area immediately in front of the 
converted salesroom. “These sidewalk 
displays increase our capacity consid- 
erably and never fail to attract some 
new prospects,” Mr. Rickert stated. 
“Farmers who start out just being 
curious about ‘that stuff out on the 
sidewalk over there’ often wind up 
driving away with a substantial order 
of farm supplies, including feed.” 
Modernizing an antique building 
wasn’t an easy task, as Mr. Rickert 


,soon discovered. After he had allo- 


cated space in the building for his 
reconverted salesroom, Mr. Rickert 
found he had to improve his display 
plans to make self-service easier and 
to lighten his employes’ work. Wasted 
steps were largely eliminated by Mr. 
Rickert as he mapped out places for 
new merchandise well in advance of 
its arrival. 

Seeds are displayed at the Ravenna 
Feed store on a sturdy wooden table, 
31% feet high at its front and 4 feet 
high at the back. This incline permits 


(Continued on page 78) 
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EASY WAY OUT 
A fat lady wedged herself into the bus 
and fumbled in her coat pocket to pay her 
fare. She struggled and struggled. A man 
standing next to her suddenly handed her 
a nickel. “Take this lady,” he said un- 
happily, “I’m getting tired of your button- 


ing and unbuttoning my suspenders.” 
* 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


PROUD PAPA 


Junior: “Pop, when I bring home my BLACK MARKET 


report card, why do you always sign it with Daughter: “Mother, what is alimony?” 
an X instead of writing your name?” Mother: “It’s a married man’s cash sur- 


Father: “I don’t want your teacher to render value, dear.” 
think that anyone who can read and write a a oe 
would have a son as dumb as you.” FAIR TRADE 
: * 
The largest room in the world—the room wife?” 
for self-improvement. 


UNIVERSAL 


HAMMERMILL 
“Americas Leading Hammermill” 


Continuous Full-Capacity production, with 
greater capacity per H. P. More net profit. 
Uniform grind. No vibration. 30-second 
screen change. All parts accessible. The 
UNIVERSAL is the were of many of the 
world's largest mills, and 1000's anes 
grinders. 


Write, wire or phone for produc- 
tion data and full information. 


MODEL C 
(Illustrated) 


40 TO 150 H. P. 
ENGINE OR 
MOTOR DRIVE 


Prompt 
shipment of 
several sizes 


1074 TENTH AVE. S. E. 


“Sir, may I have your daughter for my 


“Bring your wife around and we'll see.” 


JACOBSON MACHINE WORKS 


MINNEAPOLIS 14, MINN. 


BIG QUESTION 
Dear Editor: ““After two years of married 
life my husband and I both find we've made 
a mistake. Should we separate?” 
Answer: “Yes. But what will you do 
with the mistake?” 
SHOCK TREATMENT 
Patient (recovering from operation): 
“Why are all the blinds drawn, Doctor?” 
Doctor: “Well, there’s a fire across the 
street, and I didn’t want you to wake up 
and think the operation was a failure.” 
* * 


Men are peculiar. A fellow who hasn’t 
kissed his wife in five years shot a fellow 
who did. 

@ 
EXCUSE ENOUGH 

“What would you do if you had had 
five dates with a man and he never at 
tempted to kiss you?” 

“I'd lie about it.” 

PERFECTLY CALM 

A lady came into a room in a well known 
hotel and saw a government official whom 
she recognized pacing up and down. The 
lady asked what he was doing there. “I'm 
going to deliver a speech,” she was told. 
“Do you usually find that you get very 
nervous before addressing a large audi- 
ence?” “Nervous? No, I never get nervous,” 
he said. “In that case,” demanded the lady, 
“What are you doing in the Ladies’ Room?” 


Many a rural romance started off with a 
gallon of corn and ended with a full crib. 


REMINDER 
The automobile motor pounded, sput 
tered and finally stopped. “I wonder,” 
mused the sailor, “what that knock is?” 
“Maybe,” said the beautiful blonde, “‘it’s 
opportunity.” 
MOTIVE ESTABLISHED 
Bill: “Well, old Pete finally married that 
terrible red head.” 
Joe: “What in heaven’s name got into 
him?” 
Bill: “Buckshot.” 
WORRIED FATHER 
When a doctor called to a house to at 
tend a confinement had been upstairs a cw 
minutes he came down and said to ‘he 
husband, “Have you got a corkscrew?” 
He was given one and went upstairs. A 
few minutes elapsed . . . he come dovn 
and said, “Get a screwdriver?” He was 
given one. Again he went up. A few m1 
utes and he was down for a third tire, 
asking for a chisel and mallet. “Good ga 
cious, doctor,” the worried husband se'd, 
“Is is a boy or a girl?” 
“Don't know yet,” replied the doctor, 
“Can't get my medicine case open.” 
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New Pillsbury Feed Mill in Lima, O. 


HOWDY, 
GOING OUR WAY 


Pillsbury’s Best Feeds are really going places, and this tenth feed 
mill is only the kick-off of a program that will open your eyes. 


While the Lima mill means better service and ample supplies for 
dealers in the east-central states, other features of this program 
benefit every Pillsbury dealer throughout the entire territory. Yes, 
selling Pillsbury’s Best Feeds is now going to be even better busi- 
ness than ever before. 


Watch this space for further announcements about the Pillsbury’s 
Best Dealer program. 


If you’re not now a Pillsbury dealer, one of these money-making 
franchises may be available in your locality. Write or telephone 
to Pillsbury Mills, Inc., Clinton, Iowa, and find out about the pos- 
sibility now of tying up with this famous old trademark. 
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EALER! 


PILLSBURY MILLS, INC.—FEED AND SOY DIVISION 


Division headquarters, Clinton, Iowa 
Feed Mills in Nine Other Cities 
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Hite‘s Business Thrives at 


New Suburban Store 


@ NEW from foundation to roof, the 
modern Hite Feed store, located eight 
miles east of Indianapolis, Ind., is 
doing a thriving business under the 
progressive management of its owner, 
John W. Hite. Formerly situated in 
Indianapolis proper, the firm chose its 
now location because it was more con- 
venient to the farm trade and offered 
better opportunities for expansion. 
“Every foot of land in the city costs 
four or five times what it does in the 
country,” Mr. Hite declared. “So when 
a feed dealer is thinking of enlarging 
his old store in a downtown district, 
he must naturally take into considera- 
tion the current inflated property 
prices, especially in the cities. In our 
new rural location we have been able 
to build at a considerably lower cost, 
have kept almost all our old customers, 
and have added many new ones.” 
The new two-story concrete block 
Hite Feed store was opened for busi- 
ness Oct. 31, 1946. Since that time 
business has increased steadily with 
the sales volume now well above that 
which was maintained at the old Eng- 
lish avenue location. The new store 
is located on busy highway 52, a 
favorite thoroughfare for customers 
driving into the Hoosier capital city. 
Mr. Hite’s firm serves a trading area 
with an approximate radius of 40 
miles. Because there are no other feed 
stores on the highway, the Hite Feed 
store is especially popular with the 
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majority of farmers in its vicinity. 

Despite building material shortages 
which are still very severe, Mr. Hite 
managed to complete construction of 
his new displayroom, office, and ware- 
house building without too much diffi- 
culty by using concrete blocks. “They 
have proven durable and are attractive 
and easy to keep clean,” he stated. 

The main structure is 20 by 70 feet 
and is light and eye-appealing. Win- 
dows on either side of the front en- 
trance provide plenty of space for in- 
teresting displays and there are large 
windows to allow sunlight and air to 
enter the office. ““We wanted the store 
to be really bright at all times,” Mr. 
Hite explained. “That’s why we put 
special stress on lots of windows in 
our blueprints.” 

Stretched along one side of the neat 
two-story feed plant is a large loading 
platform, constructed at truck bed 
level. Six trucks can be accommodated 
at one time at the big dock with three 
broad overhead doors permitting easy 
access to the warehouse. Inside the 
warehouse section of the building neat- 
ness is emphasized in every detail of 
stock arrangement. Sacks are stacked 
in neat rows with wide aisles between 
them. 

The warehouse itself is 34 by 72 
feet and accommodates 1,000 bales of 
hay at a time in addition to a very 
substantial inventory of sacked for- 
mula feeds. “Hay sells very well here 


BUSINESS is excellent at the 
new country location of the 
Hite Feed store, near Indian- 
apolis, Ind., according to Mr. 
and Mrs. John W. Hite, shown 
above on the loading dock of 
their new store. Full view of 
the store is at lower left. 


and we keep a good reserve on hand 
at all times,” Mr. Hite reported. 


Adjacent to the feed store are the 
Hites’ brooder and poultry houses. 
“We built these for our own use,” 
Mr. Hite explained. “We are able to 
advise on poultry problems and the 
best poultry products by testing them 
thoroughly ourselves first. Farmers 
have confidence in our advisory service 
because they know we have learned 
the correct answers through our own 
experience.” 


Formula feeds are the most popular 
sellers at the Hite Feed store with 
Pratt’s and Banner the featured lines. 
The Hite Feed store receives a ship- 
ment of Pratt’s feeds twice weekly. 
Although some custom mixing is done 
on request, Mr. Hite and his wife 
stress to farmers the added advantages 
gained by feeding quality formula 
rations. 

“In the dog food line, we find 
Vitality products the most popular 
sellers while Purina heads our rabbit 
feed list,” Mr. Hite declared. “We 
like to stock a variety of brands so 
that farmers can have exactly the one 
they want.” Rabbit feed is especially 
popular with suburban backyard farin- 
ers, according to Mr. Hite. 


Poultry remedies are displayed in 
the Hite Feed store office with Dr. 
Salsbury’s and Pratt’s the leading lines 
carried, “Both these lines have done 
an efficient job for our customers,” 
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| ARM GROWN GRAINS 
MMILLOUST FILLER 
WEED SEEDS-SOREE WINGS 


Grains raised in your neighborhood . . . 
blended with the right amounts of Hub- 
bard’s Sunshine Concentrate . . . mixed 
and sacked under your supervision « ; ; 
are today’s triple-barrelled winning com- 
bination. 

Feeders want something more than 
just a sack of feed—they want honest qual- 
ity, balanced rations, low cost gains. They 
want that reassurance that can come only 


Local /{ Grains-Your Brand Name-The HUBBARD SUNSHINE Way 


from a dealer whom they know and trust. 


The HUBBARD SUNSHINE Way means 
that manufacturer-dealers make their own 
complete livestock and poultry feeds us- 
ing local grains and Hubbard’s Sunshine 
Concentrate. The feeder is provided with 
feeds that contain balanced proportions 
of proteins, vitamins and minerals—at a 
substantial saving in grain-handling and 


hauling costs. Write for information. 


EASTERN BRANCH 


Hubbar 


Milling Co. 


MANKATO, MINN. 


410 ELEVENTH STREET, AMBRIDGE, PA 
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© SERVICE HELP FOR YOUR CUSTOMERS by well trained field representatives. 
© COMPLETE SUPPORT BY THE HOME OFFICE of the activities of our 
representatives in the field. 


NATIONAL ADVERTISING on a year-round basis reaching millions 
of feed users. 
SALES PROMOTION HELPS—comprising display material—sound 
movies in color—sound slide films—local ads—direct mail— 
promotional material for distribution to feeders. 


HELPFUL SERVICE BOOKS that provide valuable information and 
suggestions for feeders. 


THE FINEST PRODUCTS our 35 years of research enable us to 
make—feeds that sell and re-sell—resulting in fast turn-over. 


Tie up your future in the feed business with General Mills’ 
Larro Feeds—the surest road to feed business success. 


Write the nearest General Mills office for full information, 


General Mills 


FEEDS 
‘Farm-tested” 


LARRO FEEDS « Dept.21 «¢ DETROIT (2) *« SAN FRANCISCO (6) e CHICAGO (4) 
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Ohio Dealers Hold 68th Meeting 


Bowden Warns Them of Need for Vigilance 


e@ \VARM weather and 360 members 
of the Ohio Grain, Mill & Feed Deal- 
ers association reached Columbus at 
the same time June 5-6 and the Buck- 
eye capital city welcomed both with 
equal vigor. 

Meeting at the Deshler-Wallick ho- 
tel for their 68th annual convention, 
the Ohio feed dealers heard nation- 
ally known feed industry experts and 
leaders from their own and neighbor- 
ing states analyze the vitally impor- 
tant problem of operating successfully 
in a highly competitive market. The 
speakers repeatedly warned that re- 
tail feed men and manufacturers alike 
will have to accelerate their merchan- 
dising programs if they want to con- 
tinue to operate in the black. 

Headline speaker at the two-day 
mecting was Ray B. Bowden, Wash- 
ington, D. C., executive vice president 
of the Grain & Feed Dealers National 
association. Mr. Bowden, who is in 
close daily contact with congressmen 
and Washington bureaucrats, urged 
his listeners to keep posted on all 
phases of proposed federal and state 
legislation which would threaten their 
rights as independent businessmen, 
the profits of their farmer customers, 
and the American way of life itself. 

“Keep drilling away at congress if 
you want your representatives to pro- 
tect that American way of life as ex- 
emplified by free and competitive 
trade,” Mr. Bowden warned the feed 
dealers at the afternoon session June 
5. “If you don’t display genuine in- 
terest in matters which concern you 
and your customers then you can’t 
blame government for stepping on 
your toes!” 

Mr. Bowden traced the progress of 
work done in Washington by repre- 
sentatives of the Grain & Feed Deal- 
ers National and state groups and 
noted that considerable had been ac- 
complished in narrowing some of the 
provisions of the portal-to-portal labor 
legislation. 

Explaining some of the provisions 
of the proposed extension of market- 
ing agreements, Mr. Bowden charged 
that if the agreements were passed as 
originally proposed American farmers 
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would be able to dictate exactly what 
prices they wanted to receive for their 
produce. “If this bill passed, Wash- 
ington would decree prices and would 
tell how much of each commodity 
could be handled,” he explained. Mr. 
Bowden stated that passage of the 
marketing agreements extension is un- 
likely in the present session of con- 
gress, but said that if the bill should 
pass it probably will not include grain. 

“The Commodity Credit Corp. 
probably will be given another year 
of life in its present set-up,” Mr. 
Bowden declared. “Later it is very 
likely that the CCC will get a perma- 
nent charter and will be able to com- 
pete with private business in any way 
it sees fit.” He explained that the 
Grain & Feed Dealers National is 
fighting for regulations which would 
permit the CCC to participate only in 
activities specifically designated by 
congress. 

In closing, Mr. Bowden outlined five 
proposals which he said the feed trade 
has urged the house. agriculture com- 
mittee to enact. These state: (1) Free 
markets are necessary in a free econ- 
omy; (2) Soils should be conserved 


and rebuilt; (3) Production shouldn't 
be frozen through excessive controls; 
(4) Farmers should have permanent 
protection against natural hazards in- 
cluding weather; (5) Demand for 
farm products should be stepped up. 

Following the invocation at the first 
convention session the morning of 
June 5, President L. A. Gilliland, Van 
Wert, introduced Frank Farnsworth, 
Ohio director of agriculture, who gave 
the address of welcome. 

“The self-enterprise of Ohio feed 
dealers is highly commendable,” Mr. 
Farnsworth stated. “Your cooperation 
with the state department of agricul- 
ture has resulted in many gains not 
only for your industry but for Buck- 
eye agriculture as a whole.” Mr. Farns- 
worth then outlined the activities of 
the various divisions which compose 
his department and explained the 
inter-relationship of the divisions. 

Hugh E. Brubaker, New Carlisle, 
replied to Mr. Farnsworth’s welcome 
in his capacity as first vice president 
of the association, cited how well 
the state department of agriculture 
had worked with the feed dealers and 
praised its efficient and helpful leader- 
ship. “Our job is merchandising, yours 


OFFICERS of the Ohio association are shown above. Standing, left to right, are trustees 
Myles Turner, Lancaster; H. E. Heffner, Circleville; G. E. O'Brien, Greenville; R. M. Hess, 
Massilon; and Secretary C. V. Thomas, Columbus. Seated are Ralph Brown, Cincinnati, 
second vice president; L. A. Gilliland, Van Wert, president; H. E. Brubaker, New Carlisle, 
first vice president; and H. E. Frederick, Marysville, trustee and past president. 


: 
« 
* 


is research, but both of our groups have 
the same ultimate aim, the betterment of 
the lot of the Ohio farmer.” 

Final speaker on the morning program 
June 5 was Elton Kile, Kileville, treasurer 
of the Ohio feed men and a member of the 
state legislature. Mr. Kile said that although 
feed dealers generally agreed that a com- 
pletely control-free economy was best, con- 
tinued cooperation with federal and state 
governments was imperative. “We're a defi- 
nite part of Ohio agriculture and it’s up to 
us to work with the government for the 
welfare of the farmers of our state,” Mr. 
Kile declared. 

Mr. Kile urged that the public be made 
conscious of the contributions made by the 
state feed industry to the betterment of 
Ohio agriculture. “We should sell our busi- 
ness to the government of the state so that 
we, the farmers, and the consumers may 
mutually benefit,” he concluded. 

First speaker on the afternoon program 
was C. M. Ferguson of Ohio State univer- 
sity, who is secretary of the Ohio Poultry 
council. Mr. Ferguson pointed out that Ohio 
poultrymen had used 427,000 tons of mixed 
feeds during 1946, more than twice the 
tonnage fed in 1936. He said that poultry- 
men don’t mind high feed prices too much 
as long as the poultry-feed price ratio is 
favorable. 

“The cogs of the feed business must mesh 
with the gears of the poultry industry,” Mr. 
Ferguson warned. “As long ‘as we in Amer- 
ica use grain for feed and not exclusively 
for food, we will continue to have high 
livestock and poultry production.” Outlining 
the activities of the state poultry council, 
Mr. Ferguson urged the feed dealers to 
make use of the council's poultry disease 
laboratory and in general to become better 
acquainted with the problems encountered 
by state poultry raisers. 


Sideglances at Ohio Convention 


H. E. (Fritz) Frederick, Marysville, pre- 
sided at the June 5 afternoon session and 
after delivering a glowing introduction to 
Walter Krill, dean of the Ohio State veter- 
inary college, discovered that Dean Krill 
was nowhere to be found. Ray Bowden 
stepped in to give his talk and Dean Krill 
appeared to give the final address, explain- 
ing he had been delayed. 

The Deshler-Wallick, convention hotel, 
is built in two sections and feed men found 
it a full block’s walk up and down stairs 
and corridors from room 840, for example, 
to room 850. 

When the men’s chorus that was sup- 
posed to entertain at the banquet couldn't 
appear, the Columbus Republican Glee club 
stepped in to supply some top-notch music. 

* * 

There was considerable overlapping of 
topics by speakers on the convention pro- 
gram, which points up the fact that speakers 
should be assigned or allowed to choose a 
definite subject and then encouraged to stick 
to it. 

* 

Directly after the closing convention ses- 
sion June 6, Robert M. Hess, Massilon, a 
trustee of the Ohio group, flew to Wash- 
ington, D. C., to witness the graduation of 
his daughter from a university there. 

E. O. Thomas, Columbus, state feed in- 

spector, spent much of his time introducing 


a new member of the state inspection sta‘, 

Thomas W. Williams, to the feed men from 

northeastern Ohio whom he will serve. 

One of the most attractive convention 
exhibits was that of the Nitragin Co., Mil- 
waukee, Wis., which featured actual samples 
of crops inoculated with the firm’s product. 

The Ohio association’s treasurer, Elton 
Kile, Kileville, divided his time between che 
convention and the state Capitol. Mr. Kile 
is a member of the state legislature. 

Convention sessions started promptly and 
speakers made their talks brief and to the 
point. The air-cooled meeting room was 20 
degrees cooler than the registration ante- 
room. 

Feed men’s wives who came to Columbus 
with their husbands were feted at a gala 
style show and tea at the city’s million- 
dollar Lazarus department store on the 
afternoon of June 5. 

Indiana association officials P. E. Legge 
and Fred K. Sale, who attended the con- 
vention, were accused good-naturedly of 
trying to recruit Ohio members for their 
organization. 

The invocation at the opening meeting, 
brief and appropriate, was delivered by 
Dr. Walter P. Castoe of the Broad Street 
Methodist church in Columbus. 


Second speaker on the afternoon program 
‘was Phillip E. Legge, Uniondale, Ind., 


CAUGHT informally by The Feed Bag camera, these photos show from top left, H. E. 
Frederick, Marysville, and. P. E. Legge, Uniondale, Ind.; J. F. Kressler, Cincinnati, S. L. 
Rice, jr., Metamora, and W. M. Sloane, Dunbridge. At lower left are Elton Kile, Kileville, 
Fred K. Sale, Indianapolis, Ind. and G. F. Martin, Dayton. At lower right are Don Smith, 
Chicago, C. W. Devers, Muncie, Ind., and President L. A. Gilliland, Van Wert. 
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president of the Indiana Grain & Feed 
Dealers association, who told the Ohio feed 
men that their problems were similar to 
those faced by Indiana dealers. Mr. Legge 
made four main points in his address: (1) 
How to profit is a problem facing all feed 
retailers; (2) Higher rail rates should con- 
cern all feed men; (3) Soil conservation de- 
serves more attention; and (4) Better em- 
ployerremploye relationships should be 
evolved. Mr. Legge recommended old- 
fashioned hard work bolstered with modern 
ideas as the best insurance of success in 
the feed business. 

Mr. Bowden was next to speak and was 
followed by Walter Krill, dean of the Ohio 
State college of veterinary medicine. Dean 
Krill stressed that more advances in nutri 
tion are vital to assure continued high live 
stock and poultry production levels. He 
praised the feed men for their “unfailing 
cooperation and support” of college veter: 
inary activities and pledged the continued 
help of his staff in all matters pertaining to 
better livestock and poultry health. 

The annual banquet session of the Ohio 
Grain, Mill & Feed Dealers association was 
held the evening of June 5 in the ballroom 
of the Deshler-Wallick. 

Past president G. E. O’Brien, Greenville, 
presided at the June 6 meeting and intro- 
duced Dean-elect L. L. Rummell of the 
Ohio State college of agriculture as the 
first speaker. Dean Rummell said that Ohio 


(Continued on page 80) 
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B-F DRIED 
SOLUBLES 
PROVIDE 


e Carbohydrates 

e Protein 

e Fat 

e Thiamin 

e Riboflavin 

e Niacin 

e Pantothenic Acid 

e Choline 

e Biotin 

e Pyridoxin 

e Folic Acid 

e P-amino-benzoic 
Acid plus 
valuable 
“UNKNOWNS” 
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_another_ superior product of, 


Brows-Forwas DISTILLERS CORPORATION 


AT LOUISVILLE IN KENTUCKY. 


that a horse had passed this way, even though you did 
not see the horse. 
Similarly, livestock experts can see that X-tra nutritional 


\, values, as yet unidentified in the laboratory’s test tubes, 
JZ are included in feeds supplemented with Distillers 


Dried Solubles. 
That's why progressive feed mixers are switching to this 
new source of vital feed adjuncts. It provides health- 
giving essentials, produced by the budding yeast, not 
available in the supplements previously used. 
And when they switch.. they look, as you will, for UNI- 
FORMITY and CONSTANCY of supply. They want to 
be sure that each and every shipment of Dis- 
\) tillers Dried Corn Solubles will be just like 
" the one before — perfectly matched for 
golden color, moisture content, fiber content, vitamin 
content, and the like. 
For this, progressive feed mixers are turning to Brown- 
Forman, largest of the independent distillers, for 77 
years users of the best the market could offer in grains 


| ) and yeasts... this is your guarantee of 
. quality and UNIFORMITY... this is why 


the mixers are switching to... 


QO DeEITER 
EED 
BROWN -FORMAN 
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Big City Competition Challenge 


Missouri Dealers Go All-Out to Beat It 


@ COMPETITION from busy Kan- 
sas City, only 30 miles distant, keeps 
Raymond Duncan and Claude Mc- 
Guire, owners of the D & M Feed 
store, Excelsior Springs, Mo., on their 
toes and offers them a real incentive 
to offer better service to their custo- 
mers. “The potential competition is 
even greater than the strong drawing 
power of Kansas City which already 
exists,” Mr. Duncan explained. “That's 
why we are planning constant expan- 
sion of our customer services to build 
an even stronger trade in the future.” 

Prosperous Excelsior Springs is a 
real tourist mecca, with visitors com- 
ing from all over the United States to 
bathe in and drink its medicinal wa- 
ters and to enjoy the city’s luxurious 
hotels. Yet farmers in its trading ter- 
ritory have splendid dairy production 
records and buy thousands of tons of 
formula feeds yearly. 

“Although we've only been in busi- 
ness here for a year and a half we 
think we have built up a clientele that 
will trade with us for years to come,” 
Mr. Duncan stated. “This is an old 
feed store location and a popular one, 
but there was plenty of merchandising 
to do when we took over. The store 
still doesn’t present the ultra-modern 
appearance we would like but we are 
improving it constantly while at the 
same time adding additional services 
to those we render our customers.” 

The main salesroom and warehouse 
of the D & M Feed store front on a 
broad, busy street and provide ample 
space for the firm’s present volume of 
business. Back of the fireproof brick 
building is an older structure which 
serves as a hay barn. “This barn is old 
and too small for our present require- 
ments,’ Mr. Duncan said. “We are 


ano 


planning a new and much larger hay 
warehouse just as soon as the build- 
ing materials we need are available 
to us.” 

The D & M Feed store is located 
just a block from the busy downtown 
shopping district of Excelsior Springs 
and offers plenty of free parking space 
to farmers who leave their cars at the 
store to be loaded with their feed and 
farm supply purchases while they are 
doing their other shopping. There is 
no other feed store in the downtown 
area of the city. 

Nutrena, Staley’s, and Spear are 
the main lines of feed carried by Mr. 
Duncan and Mr. McGuire and all are 
popular in the Excelsior Springs trad- 
ing area. The proprietors feel that dif- 
ferent farmers have different feed 
preferences and that’s why they stock 
a variety of brands of feed. 

“We carry a complete stock of each 
of our three major lines of feed,” Mr. 
Duncan explained. “This enables the 
discriminating poultryman or dairy- 
man to choose exactly the type feed 
he wants in whichever line he pre- 
fers.” 

“We are not ‘plugging’ for any one 
brand of feed to the exclusion of 
others,” Mr. McGuire asserted. “Most 
of the farmers, especially the dairy- 
men, around here have their minds 
firmly made up concerning the brand 
of feed they want. That’s why we 
don’t use any high pressure sales tech- 
niques. For our part, we think the 
top flight formula feed manufacturers 
are all making quality formula feeds 
and we don’t think there is a great 
deal of difference between them.” 

Feed is the principal seller at the 
D & M Feed store, although a con- 
siderable volume of business is also 
done in flour, hay, grain, and coal. 
Mr. Duncan and Mr. McGuire have 
found that the sidelines tend to stabil- 
ize their business during the months 
when the demand for formula feeds 
is less strong. 

Prompt and courteous service, fair 
prices, friendly cooperation with cus- 
tomers, and quality merchandise form 
the backbone of their prosperous busi- 
ness, Mr. Duncan and Mr. McGuire 


POTENTIAL as well as actual 
competition from nearby Kan- 
sas City serves to keep Ray- 
mond Duncan, above, and his 
partner Claude McGuire ever 
on the alert to improve their 
service at the D & M Feed 
store, Excelsior Springs, Mo. 
The store is shown at lower left. 
agreed. Both feed men are well liked 
by farmers in the western Missouri 
trading area and have built up a splen- 
did reputation for honesty and square- 
dealing. 

“We have a generous advertising 
budget because we realize the impor- 
tance of keeping the name of our store 
before customers and prospective cus- 
tomers,” Mr. McGuire stated. “We 
use the local newspaper, telephone di- 
rectory, and direct mails to good ad- 
vantage in publicizing our products 
and the services we offer to the 
farmer.” 

Although most sales at the D & M 
Feed store are for cash, limited credit 
is granted to dairymen whose ability 
to pay has been proven. “Many dairy- 
men get their checks only once a 
month so we sometimes grant 30-day 
credit to those who have established 
A-l credit ratings,” Mr. McGuire ex- 
plained. “We seldom ever have to 
press for collection of a bill.” 

Free delivery service is offered with- 
in a reasonable distance of the D & M 
Feed store. “We have minimum loads, 


(Continued on page 82) 
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that TALK.. 


*(THIS IS THE TRADE MARK PROPERTY OF SAVAGE, INC.) 


CHICAGO, U.S.A, 


GWINN’S 


BINGHAMTON 
NY. 


EFFICIENCY: ECONOMY 


(From Pioneering) (From Specializing) 


VOLUME IN MILLIONS 
(From Our Big, New, Higher Speed Plant) 


‘Our amazing efficiency in feed-tag production resulted 
‘from our pioneering. 

The economy in “Tags that Talk” results from our 
specializing in high-speed volume production of indi- 
wvidualized tags. 

One glance at the gay colors and identifying designs 
from as far away as they can be seen, tells what is in 
any bag. 

No need to get within reading distance to pick the 
wanted bag out of a mixed stock or stack. 

A “Batch of Samples” will show you why. May we 
‘send a set free, today? Hundreds, thousands, millions! 
Quantities are all the same to us; and constant improve- 
ments in manufacturing and shipping keep our service 
growing better and better. 


Do Write Us TODAY! 


SAVAGE, President 


ESTABLISHED 1919. - 
251 MAIN STREET 
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ALL DOWN 
THE LINE! 


Phone Cleveland 0913 


From the handlers and shippers in your 
mill—through the truckers and whole- 
salers—to your retailers and their custom- 
ers—the color and design combinations 
on “Tags that Talk” say the right thing 
quick and loud. 

Colors and designs talk faster than 
words. They prevent mistakes. They speed 
up handling. It makes no difference if the 
light shifts from bright to dim or daylight 
to some other. Special Savage processing 
eliminates glare and keeps colors true, 
Ordinary printing can’t do that. 

And, they’re as strong as they are see- 
able. You can grab a tag and pull a bag 
anytime. 

If you use a thousand or a million of 
one kind or many kinds of tags, send for 
a free “Batch of Samples.” 

Better yet, send samples of your own 
tags with annual quantities marked on the 
backs of the sheets. Then, we'll send FREE 
specific suggestions. for “‘Tags that Talk’’ 
youridentifying details. Why not do it NOW? 


BUFFALO 3,N. 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries may obtain complete details 
by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Shark Meal as a Pro- 
tein Supplement in Dairy Calf Rations. 
Authors: Sidney P. Marshall, R. B. Becker, 
and George K. Davis, ‘Agricultural Experi- 
ment Station, Gainesville, Fla. 
Digest: Shark meal averages 78 per cent 
crude protein and is high in calcium and 
phosphorus. Of the nitrogen, an average of 
1.342 per cent is in urea and other non- 
protein fractions. Shark meal was compared 
with roller process powdered skim milk in 
paired feeding trials with 12 Jersey heifers 
from 8 to 24 weeks of age, on rations con- 
taining 14 per cent crude protein. The 
basal ration contained prairie hay, citrus 
molasses, ground yellow corn and oats, min- 
eral supplement and shark liver oil. The 
six calves fed shark meal rations gained 
118.4 pounds in weight and 16.3 cm. in 
height at withers, compared with 117.1 
pounds and 15.9 cm. by those fed pow- 
dered skim milk. These differences were not 
significant statistically. 
Title of Experiment: Observations on the 
Choline Requirements of Hens. 
Authors: H. L. Lucas, L. C. Norris, and 
G. F. Heuser, Cornell University, Ithaca, 
N.Y. 
Digest: The present study was a prelimin- 
ary one designed to test whether a diet 
known to be low in choline was complete 
with respect to other nutrients required for 
egg production and hatchability. Single- 
comb white Leghorn hens in good produc- 
tion were used, with eight hens on each of 
the experimental diets. On a diet composed 
principally of purified and alcohol-extracted 
ingredients, and which contained 0.03 per 
cent of choline, egg production and hatch- 
ability were only slightly lower than on the 
same diet supplemented with choline so 
that the total content was 0.21 per cent. It 
appeared that, under these conditions, the 
hens synthesized substantial amount of cho- 
line. These observations were supported by 
certain calculations which indicated that 
hens, especially high producers, may syn- 
thesize significant amounts of choline under 
practical conditions. 

Title of Experiment: Feeding and Manage- 
ment of Birds in Laying Cages. 
Author: L. N. Berry, New Mexico Agri- 
cultural Station. 
Digest: In an extension study a feeding 
test was made with two cages of 96 hens 
each to ascertain the value of dried butter- 
milk versus soybean oil meal in the ration. 
Ir each of the three years the cage receiv- 
ing 4 per cent of dried buttermilk had a 
higher average egg production per bird, 
but the average income per bird represented 
only a difference of 2 per cent. 

Single-comb white Leghorns, Rhode Is- 
land reds and a cross between these two 
breeds were used in the cages. The cross- 
bred birds had the highest egg production, 


averaging 26.8 eggs per bird per year more 
than the purebred white Leghorns. The 
crossbred birds were well adapted to the 
cage system of management, giving de- 
cidedly better results in cages than in floor 
pens under average conditions of care and 
management, largely because the cages prac- 
tically eliminated broodiness. During the 
10 years that white Leghorns have been 
kept in cages they laid more eggs each year 
than the birds in floor pens. However, the 
results indicate that this difference in pro- 
duction resulted largely from the fact that 
the environment of the caged birds was 
more favorable. Laying cages helped pre- 
vent molt in early hatched birds. In these 
tests pullets which began laying about the 
middle of July were carried through a 12 
months’ laying period with almost no molt. 
More cracked eggs were produced in laying 
cages than in floor pens but this problem 
can be solved by providing adequate ra- 
tions and by avoiding strains of birds which 
have any inherent weakness of shell tex- 
ture. The interior quality of eggs produced 
by caged birds was high. The yolk was very 
uniform in color and the flavor excellent. 

* * 
Title of Experiment: Protein Concentrates 
as Amino Acid Source for the Chick: Corn 
Gluten Meal, Cottonseed Meal, and Peanut 
Meal. 
Author: C. R. Grau, University of Cali- 
fornia, Berkeley, Calif. 
Digest: Young chicks were fed diets con- 
taining corn gluten meal, cottonseed meal, 
or peanut meal, which provided the 20 per 
cent crude protein of the diet. Additions of 
various amino acids were made and the ef- 
fects on growth and efficiency of gain were 
noted. Corn gluten meal required the addi- 
tion of arginine, lysine, and tryptophane to 
increase the rate of growth from 2 per cent 
to slightly less than 6 per cent per day. 
Cystine, glycine, methionine, threonine, agd 
valine were already present in adequate 
amounts. Supplementation of cottonseed 
meal with both methionine and lysine in- 
creased the growth rate from 4 to 7 per 
cent; the deficiency of methionine was found 
to be less marked than that of lysine, as 
was to be expected from amino acid analy- 
ses. Peanut meal is lacking primarily in 
methionine, but is also slightly deficient in 
lysine. 

Title of Experiment: Corn and Cob Meal 
Versus Ground Shelled Corn ‘in Rations 
for Chickens. 
Authors: D. C. Kennard and V. D. Cham- 
berlin, Ohio Agricultural Experiment Sta- 
tion, Wooster, Ohio. 
Digest: Six experiments with growing chick- 
ens and five with layers in which corn and 
cob meal was used as a substitute for ground 
shelled corn are reported. During the first 
8 or 10 weeks there was little significant dif- 
ference in mortality but in general there 


was a slightly lower rate of growth from the 
corn and cob meal rations. However, the 
average feed consumption and the pounds 
of feed per pound of final live weight of 
the birds were favorable to the corn and 
cob meal. Middlings, bran, and ground 
shelled corn or ground wheat were satis. 
factorily replaced in one experiment with 
a high percentage of corn and cob meal. 
In the experiments with growth of chickens 
to 18, 20 and 26 weeks, the average gain 
in weight on the corn and cob meal ration 
was 2.47 pounds and on the shelled corn 
ration 2.25 pounds. The respective pounds 
of feed per pound of gain were 7.25 and 
7.79. Egg production in the corn and coh 
meal ration averaged 52 per cent per bird 
as compared with 55 per cent on the ground 
shelled corn ration, with feed consumption 
per dozen eggs averaging 6.62 and 6.30 
pounds respectively and average body 
weight per bird 5.18 and 5.33 pounds 
However, a noticeably better condition of 
plumage was observed among the groups 
of layers that received the corn and cob 
meal rations and little or no feather picking 
and cannibalism was experienced among 
these groups. It is pointed out that this 
may often prove of far greater advantage 
than the disadvantages of slightly less egg 
production and less body weight of the 
layers as experienced in these experiments. 


Alfalfa Silage Saves More 
Protein Than Field Curing 


Alfalfa silage saved 14 per cent more 
protein and 9 per cent more dry matter per 
acre than field curing of alfalfa hay, ac- 
cording to tests conducted by the depart- 
ment of agriculture at Beltsville, Md. As a 
result the silage method produced 16 per 
cent more milk per acre than field cured 
hay, the tests showed. Barn curing also 
produced more milk per acre than field 
curing. 

The crop cut for silage was allowed to 
wilt for a few hours in the fields to reduce 
its moisture content to approximately 60 
per cent and then was ensiled without use 
of preservatives. Labor and machinery re- 
quirements were about the same as for 
field curing and barn curing. 

When fed, the silage contained 12 per 
cent more protein per unit of dry matter 
than the field cured hay and produced 3 
per cent more milk. The barn cured hay 
contained 9 per cent more protein than the 
field cured but netted no greater milk pro- 
duction. The silage also contained 10 times 
as much carotene as the field cured hay 
and produced milk containing twice as much 
vitamin A. 


@ B. F. ‘ALLEN, Cement City, Mich., has 
opened a new feed store with custom grind 
ing facilities. 
OZARK DEALERS ELECT 

Lynn O'Neal, Springfield, Mo., was 
elected president of the Ozarks Feed Dealers 
association at the organization’s annual con: 
vention held last month at Springfield, offi: 
cials of the group have announced. Walte: 
Evans, Carthage, was elected vice president 
and Thomas Bates, Springfield, was named 
secretary-treasurer. 
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@ Chase Burlap gives you all three features: attractive ap- 
pearance, extra strength, and dependable uniformity of 
texture—and here’s why: We buy from Calcutta’s better 
‘mills—and according to rigid specifications gained from 
one hundred years’ experience in manufacturing better 


bags for industry and agriculture. 


Whatever your burlap requirements may be, it'll pay 
you to check on Chase’s two popular brands: TOPMILL, 
excellent quality, and BRITE-WEAVES, premium quality. 


One Hundred Years of Experience 
in Making Better Bags for 
Industry and Agriculture. 


FOR BETTER BAGS... BETTER BUY CHASE 


BOISE BUFFALO CHAGRIN FALLS,O. CLEVELAND  CROSSETT, ARK. DALLAS 
HARLINGEN, TEXAS ¢ HUTCHINSON, KAN. © KANSAS CITY «© MEMPHIS 
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LOOKS 
STRENGTH 
UNIFORMITY 


CH ITE-WEAVES—top 
quality for top performance! Rich, light- 
colored—not speck zy. Extra thread 
count. Fine, even wea ith silk-like sheen. 
Specify BRITE-WEAVES for the better pack- 
ing of your products! 


A S E Bs AG Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD. CHICAGO 6, ILL. 


e DENVER DETROIT GOSHEN, IND. 


MILWAUKEE MINNEAPOLIS) NEW ORLEANS NEW YORK 
OKLAHOMA CITY ORLANDO, FLA. ¢ PHILADELPHIA PITTSBURGH PORTLAND, ‘ORE. REIDSVILLE, N. C. 


© ST.LOUIS ¢ SALTLAKECITY ¢ TOLEDO 
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Salt 
helps bring out 
ALL the good 


your feeds 


HE feed you sell is judged by results in barn 

or feed lot ... by the milk, meat, and wool it 
produces. Protect the performance of your feed by 
encouraging feeders to feed Morton’s Free Choice 
Salt. The proper amount of salt in the ration 
makes feed easier to digest and assimilate. Live- 
stock put on weight faster... give more milk... 
produce more wool and your feed gets credit for 
doing a better job ... farmers and feeders make 
more money ... and you sell more feed. Morton’s 
Free Choice Salt is especially developed for live- 
stock feeding — a pure salt that’s easy to feed, # \ 
easy to use for mixing, and nationally adver- <4 
tised in more than 60 important farm maga- 
zines. Write for all the facts today. 


MORTON SALT COMPANY, Chicago 4, Illinois 
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Missouri 


Dealers Brave 


@ RAGING flood waters dampened 
hut did not destroy the enthusiasm 
of 130 members of the Missouri Grain, 
Feed & Millers association who braved 
inundated highways to attend their 
organization’s 3rd annual convention 
at Hotel Governor, Jefferson City, 
June 19. 

The floods cut the expected attend- 
ance by more than one-half but those 
dealers who were able to attend were 
generally agreed that the one-day 
meeting was one of the most success- 
ful in their organization’s history. 

The convention got underway with 
President Arthur Mann of Clinton 
presiding. Mr. Mann introduced as the 
first speaker James T. Blair, jr., mayor 
of Jefferson City, who welcomed the 
grain and feed men and pledged the 
city’s wholehearted hospitality during 
their brief stay. “We're very glad to 
have you here and we hope you'll get 
back here just as often as you can,” 
Mr. Blair stated. 

Following the appointment of com- 
mittees, D. A. Meinershagen, Higgins- 
ville, gave his report as secretary of 
the Missouri association. Mr. Meiner- 
shagen said that from the standpoint 
of accomplishments, the 1946-47 busi- 
ness year had been one of the most 
successful in the organization’s 33-year 
history. 

“Let’s pledge to keep posted on all 
the activities of the government which 
affect our business either directly or 
indirectly,” Mr. Meinershagen urged. 
“Although the hectic days of the war 
and the OPA are now well behind us, 
we still have no legitimate excuse for 
falling asleep.” 

In conclusion, Mr. Meinershagen 
praised the Grain & Feed Dealers 
National association for the help and 
encouragement it gave the Missouri 
group during the 1946-47 year and 
asked the membership to support the 
National association wholeheartedly. 
He also endorsed the Poultry & Egg 
National Board promotional activities 
and urged that they be supported. 

Henry H. Green, Pattonsburg, a 
director of the Missouri association 
and first vice president of the Grain 
& Feed Dealers National, gave the 
first address on the morning program. 
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Floods June 19 


Meeting 


Mr. Green’s subject was “Problems 
Facing the Country Elevator in 1947.” 
Mr. Green pointed out the extremely 
important position country elevators 
occupy in their communities and said 
that surveys had proven that elevators 
were termed the most important busi- 
nesses in many small towns. “Country 
elevators offer farmers service the year 
around,” Mr. Green stated. “Their 
owners stand ready at all times to help 
the farmer better his lot and that is 
one big secret of their success.” 

Mr. Green stressed the importance 
of conservatism by feed men in their 
business dealings during the present 
period. He said that grain and feed 
dealers should “play the game safely 
and should not speculate.” Mr. Green 
exemplified this warning with the 
statement, “A good bartender doesn’t 
drink and a good grain and feed deal- 
er doesn’t speculate!” 

Second speaker on the June 19 pro- 
gram was Dwight L. Dannen, vice 
president of Dannen Mills, St. Joseph. 
Mr. Dannen used men’s clothing to 
illustrate points in his talk, “Tradi- 
tion vs. Common Sense.” He pointed 
out how sleeve buttons, trouser cuffs, 
and lapel openings were the result of 
tradition and not utility and said there 
were many operations in the feed and 
grain industry which were equally 
outdated. 

“Bushel weight is a splendid ex- 
ample of this tradition overpowering 
utility,” Mr. Dannen stated. “While 
we talk about bushels we never actu- 
ally do any business transactions with 
bushels. Yet for some reason or other 
we cling to this outmoded system. 

“Credit is another outdated idea,” 
Mr. Dannen asserted. “In most busi- 
nesses, it is either a tradition or simply 
a very bad and dangerous habit. Cash 
should work both ways — farmers 
should get cash when they sell their 
produce and dealers should get cash 
when they sell to the farmers.” Mr. 
Dannen also urged that feed men make 
all their purchases from wholesalers 
for straight cash. 

“Free deliveries are way out of 
date,” he added. “They work an un- 


By BRUCE SMITH 


MISSOURI conferees June 
19 included the six men shown 
above. At top are H. H. Green, 
Pattonsburg, and D. A. Meiner- 
shagen, Higginsville, associa- 
tion director and secretary re- 
spectively. Center photo shows 
Director Rex Hedrick, Buckner, 
congratulating Arthur Mann, 
Clinton, on his re-election as 
president. At bottom are Jack 
Dean, Kansas City, secretary 
of the Midwest Feed Manu- 
facturers group, and Forest W. 
Lipscomb, Springfield, Missouri 
director. (Photos by The Feed 
Bag) 


fair advantage on behalf of the farmer 
who wants delivery. The cash-and- 
carry customers suffer from the in- 
creased overhead brought on by free 
deliveries to other purchasers and re- 


2 
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ceive no benefits from the delivery service 
themselves. 

“Clean and bright feed stores are neces- 
sary even if they are located ‘down by the 
tracks’, Mr. Dannen declared. He said that 
only through keeping their stores modern 
could dealers expect to maintain high vol- 
umes of sales. 

Mr. Dannen lashed out at tradition in 
government and especially condemned coun- 
ty government as outmoded. He urged a 
general streamlining of government and 
said, “Extravagance has become an art. If 
it weren't so serious, the extent to which 
foolish spending has gone would be really 
funny.” 

The next speaker on the program was 


Convention Candids 


All registration details were capable han- 
dled by Loretta Diestelkamp of Higgins- 
ville, who is Secretary Meinershagen’s Girl 


Friday, and her friend Lorene Philipp. 
oe 


In his morning address, “Problems Fac- 
ing the Country Elevator,” H. H. Green of 
Pattonsburg referred to conditions which 
kept many dealers away as “flood-itis.” 

* 

Special tours of the Missouri state Capi- 
tol were announced for the ladies, but in 
general were declined because the dealers’ 
wives wanted to attend convention sessions 


too. 
* 


* 

John Lembcke was in charge of the Nitra- 
gin Co. exhibit. Mr. Lembcke has been a 
regular reader of The Feed Bag for more 


than 20 years. 


The backdrop for the speakers’ table was 
the state Capitol building which gave an 
especially effective touch to those talks 
dealing with government regulations and 
controls. 


Ray Bowden repeated his popular “Wash- 
ington—Your City” talk for the banquet 
session and urged the Missouri dealers to 
visit their nation’s capital. 

* * 

D. L. Mains was one of the hardies who 
attended despite raging flood waters through 
which he was forced to drive. Mr. Mains 
came down from Quincy, Ill., where floods 
were at their worst. 

Mayor James T. Blair, jr. made a hit 
with his address of welcome in which he 
declared, “I’m a one term mayor—one term 
will be plenty for me!” 

* * 

“Man is the only male on earth that 
doesn’t dress more brightly than the fe- 
male,” Dwight Dannen declared in making 
a point in his talk on “Tradition vs. Com- 
mon Sense.” 


* * & 

Speaker Theodore I. Krauss of the Asso- 
ciated Industries of Missouri would have no 
difficulty passing as a double for Cliff D. 
Carpenter, president of the Institute of 
American Poultry Industries. 

* * 

Alert Forest W. Lipscomb, association 
director from Springfield, displayed posters 
which advertise his firm’s daily market 
news service which is broadcast over a 
Springfield radio station. 
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Theodore J. Krauss, executive vice presi- 
dent of the Associated Industries of Mis- 
souri, whose topic was “Labor Legislation.” 
Going into considerable detail, Mr. Krauss 
analyzed Missouri and federal labor laws 
and proposed labor legislation as it directly 
affects feed and grain men. Commending 
the coverage of the Taft-Hartley bill, he 
stated that “Any legislation which can pro- 
mote industrial peace and which is in the 
interest of the individual, the sound and 
progressive labor union, and the employer 
is in the public interest.” 

Mr. Krauss concluded by stating that 
when labor leaders have quieted their cries 
of enslavement the American people will 
be better able to work towards the goals 
of higher productivity and more and better 
goods for all than ever before. 

Prof. J. E. Crosby, jr., assistant director 
of the state college of agriculture, was the 
concluding speaker on the morning pro- 
gram. He said that service to the public is 
the first duty of agriculture, the feed busi- 
ness, and the college of agriculture and 
urged even closer joint cooperation between 
the three in the future. Prof. Crosby listed 
three aims of work by the state college of 
agriculture: (1) to find out what consumers 
need and want; (2) to find out ways of cut- 
ting production and marketing costs; and 
(3) to find new and better uses for farm 
products. 

In his talk, Prof. Crosby told of the pro- 
gress made by scientific farming methods, 
especially in the planting of hybrid corn. 
He urged his listeners to stress the advan- 
tage of modern farming techniques to their 
customers and welcomed them to the state 
experiment station at all times. 

All the feed dealers at the Missouri meet- 
ing attended the luncheon session, at which 
Leonard A. Voss, Columbia, representing 
the Missouri Poultry Council, told of pro- 
motional work being done by PENB and 
other agencies to increase egg consumption. 

The first afternoon speaker was Dr. Wil- 
liam A. Albrecht of the University of Mis- 
souri, who delivered a thoroughgoing ad- 
dress entitled “Soil Fertility and Feed Qual- 
ity.” In a lengthy talk, illustrated with slides, 
Dr. Albrecht described how erosion, faulty 
planting, and other practices have torn 
down the soil of the entire United States 
during recent years. “We must think of soil 
not only in terms of where it is but also 
how deep it is,” he stressed. “The plant is 
the only factory for the production of pro- 
tein and we need protein to live. We have 
in the past taken the soil too much for 
granted. 

“In the final analysis, the world’s power 
rests with the nations whose peoples are 
well fed. To preserve America’s station in 
the world, soil conservation is equally as 
important as any and all expenditures for 
national defense.” 

The second afternoon speaker, Prof. C. 
A. Helm of the Missouri Seed Improvement 
association, aimed his talk primarily at grain 
dealers. His subject was “Why Missouri 
Should be Kept in the Soft Wheat Milling 
Industry.” He told why it was to the mu- 
tual advantage of grain men and farmers 
alike to continue the development and 
planting of soft wheat varieties and said 
the state college of agriculture hoped that 


TRADITION should not exer- 
cise overpowering influence on 
the retail feed industry, de- 
clared Dwight L. Dannen, 
above, vice president of Dan- 
nen Mills, St. Joseph. He con- 
demned many tradi- 
tions as detrimental to pro- 
gress and profit. (Photo by 
The Feed Bag) 


Missouri soft wheat acreage would soon 
reach 3 to 4,000,000 acres yearly. 

“Postwar Grain Trade” was the subject 
of H. R. Diercks, Cargill, Inc., president 
of the St. Louis Merchants’ exchange. Mr. 
Diercks emphasized the close kinship be- 
tween the big grain markets and country 
grain dealers and said that both groups 
should strive to let the public know just 
how important free grain marketing is to 
the nation’s economy. 

“We should clear up once and for all 
this mistaken notion that all grain men are 
speculators,” Mr. Diercks stated. “Coun- 
try newspapers can do a lot in this line in 
your own communities while the Grain & 
Feed Dealers National and the National 
Grain Trade council are working on a 
larger scale.” 

Mr. Diercks asserted that the shackling 
of markets is a first step toward dictatorship 
and told his audience to “get out and preach 
the free enterprise system to every person 
with whom you come in contact.” 

Mr. Diercks was followed by Sterling 
Masters, Masters-Kelley Grain Co., Kansas 
City, who spoke on “Current Problems of 
the Grain Trade.” Mr. Masters in a brief 
talk criticized government interference with 
the marketing of grain and other agricul- 
tural commodities and said that getting the 
Commodity Credit Corp. out of the grain 
business was far more important to grain 
men than any current worries about labor 
or boxcars. 

Final speaker on the afternoon program 
was Ray B. Bowden, executive vice pres- 
ident of the Grain & Feed Dealers National 
association. Mr. Bowden brought late Wash- 
ington news to the Missouri dealers, post- 
ing them on up-to-the-minute capital de- 
velopments. A more detailed report on Mr. 
Bowden's current predictions for the trade 


(Continued on page 121) 
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Milling Demand GROWS! 


Be Prepared . . . with 
Superior Mill Equipment 


In the months and years ahead .. . it will pay 
you to be well prepared for EXTRA production 
. . . with proved SUPERIOR milling equipment. 
JAY BEE Grinders, noted for Big Capacity and 
continuous operation, are chosen by leading mill 
operators where extra service is a regular require- 
ment. Many have found that it costs less to install 
new JAY BEE mills than to operate inadequate 
equipment. 


The unprecedented demand for food to feed 
the world promises unprecedented business acti- 
vities for years to come. 


Milling is as essential as food. Milling helps to 
produce feed for animals and food for mankind. 
It is more important now than ever that mill 
operators have the best mills available . . . for 
quality work, capacity and all around economy. 


For details about JAY BEE grinding equipment, 
stationary or portable, write any of the addresses 
below. 


JAY BEE Mills 
are made in many 
sizes and models 
from 12 to 200 
H.P., for Belt, V- 
belt and Direct- 
Connected drives 
for every grinding 
purpose. 


Model W. Direct Connected 
60 to 200 H. P. 


Utica, New York J . B. SEDBER RY INC. — Franklin, Tennessee 


John J. Woods & Sons, Jay Bee Sales Co....Kansas City, Mo. A. E. Thompson Co 

T. G. Holland Mach. Ce......... 474 Fairfax Rd., Drexel Hill, Pa. 718 Washington Ave. N., Minneapolis, Minn. 
E. B. Harrison........... Cairo, Georgia Douglas W. Palmer.......- 3808 44th Ave. S. W., Seattle, Wash. 
oO. D. Padgett Sandersville, Ga. L. C. Dibert Company . 
A. F. Shirk Box 523, Canton, Ohio 787-793 Brannan St., San Francisco, Calif. 
Jay Bee Sales Co....................- 220 Broadway, New York 7, N. Y. Western Engineering & Equipment Co 

Frank S. Sanders.................--- P. O. Box 656, Gainesville, Fla. 


Santa Fe Ave., Los Angeles, Calif. 


Bryant C. Long... .-1601 Choctaw St., Baton Rouge, La. H. A. McLeod Forest, Mississippi 
Fay Bee Sales CO... Jackson, Tenn. P. 0. Box 497, Murfreesboro, Tenn. 
Sales Co...............-- 4619 So. 7th Ky. J. BR. Serrelis Dothan, Alabama 
. E. Padgett ennettsville, S. C. 4 
Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas R. E. Perkins "a 1508 S. First St., a 
W. H. Hust, Jay Bee Co Lima Armature Works 4 
1031 N. Humphrey Ave., Oak Park, Ill. The Sanders Co Greenwich, Ohio 
Cc. ¥. Wier, Sr Yates Hotel, Utica, N. Y. Cc. YY, Wier, Jr. 319 Rutger St., Utica, New York 
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Indiana Dealers Confer and Play 


400 Attend Summer Meeting June 23-24 


® ALTHOUGH fun and recreation 
were the principal objectives at the an- 
nual mid-summer convention of the 
Indiana Grain & Feed Dealers associa- 
tion held June 23-24, at French Lick, 
ind., the two morning business sessions 
attracted a surprisingly large propor- 
tion of the nearly 400 feed men and 
their wives who were in attendance. 

The spacious grounds, beautiful gar- 
dens, and adjoining golf course at the 
famous French Lick Springs hotel pro- 
vided an ideal background for the 
two-day outing. 

Following the group singing led by 


Walter R. Beck, Shelbyville, the open- 
ing session on June 23 was called to 
order by President Phillip E. Legge, 
Uniondale. 

The first speaker was W. R. Garver, 
agricultural economist, Federal Reserve 
bank, Chicago, IIl. 

Although many farm economists are 
predicting a 20 to 30 per cent decline 
in farm prices during the next 12 
months Mr. Garver said he did not 
look for any such drastic drops this 
year. 

He pointed out that during the last 
four years we have been producing 
about 40 per cent more from our farms 
than before the war and that not all 
of this increased production was the 
result of favorable weather conditions. 

“Our farmers are getting to be bet- 
ter business men,” said Mr. Garver. 
“They are learning how to produce 
more efficiently and more economi- 
cally, and they are getting better ma- 
chinery and equipment to work with.” 

There are a number of factors that 
are slowing up our economic recovery, 
according to Mr. Garver, but the most 
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important one is the increasing wari- 
ness among business men. “The pres- 
ent high price structure is holding up 
plans for building and expansion,” the 
speaker explained, ‘‘and most business 
is adopting a ‘wait and see’ attitude.” 

He also pointed out that there are 
many serious distortions in our price 
structure and that farm products are 
relatively higher than normal. Mr. 
Garver noted that the wage and price 
situation is not good and that it will 
be a hard job to get wages down. 


SPEAKERS at the two-day In- 
diana mid-summer convention 
included President P. E. Legge, 
Uniondale, shown left with C. 
D. Alexander, Bemis Bro. Bag 
Co., Indianapolis; Ron F. Ken- 
nedy, center, secretary of the 
Grain & Feed Dealers Na- 
tional association, St. Louis; 
and W, R. Garver, agricultural 
economist, Federal Reserve 
bank, Chicago, pictured at the 
right with J. O. McClintock, 
president of the Chicago Board 
of Trade. (Photos by The Feed 
Bag) 


Inventories are being rapidly restored 
in some fields and as soon as pipe- 
lines begin to get filled this will also 
slow down production, he said. 


“We already have minor recessions 
in some goods and industries,” re- 
marked Mr. Garver, “and the back- 
log of orders is being reduced. We are 
in for some major readjustments very 
shortly.” 

On the brighter side he stated that 
at the present time we have 58 mil- 
lion persons employed which is the 
highest level in the nation’s history. 
Our wheat crop is estimated at 1,400,- 


000,000 bushels but our carryover this 
year will be the smallest in 25 years. 
He also observed that there will be 
less oats this year because of the wet 
spring. There is a grave question about 
the outlook for the soybean crop but 
it is still too early to tell how corn 
will turn out. 

In general the prospects are for a 
slightly smaller feed supply this year 
than last but there will be less live- 
stock and poultry to feed and the hay 
and pasture crops are very good. 

Speaking on “The Country Eleva- 
tor’s Importance in a Free Competitive 


Marketing System” J. O. McClintock, 
president, Chicago Board of Trade, 
described the operations of the Chi- 
cago exchange and the valuable ser- 
vices performed by country elevators. 

“The one essential requirement to 
accommodate production of any com- 
modity is a market,” Mr. McClintock 
stated. “This market needs to be of 
such character that it places the com- 
modity into service, use, or consump- 
tion at the earliest possible moment. 
When you consider that those en- 
gaged in the marketing of grain must 
make disposition of the commodity 
they handle into consumptive chan- 
nels before they can capture the small 
reward they seek, you most conclude 
that the incentive exists to find the 
best possible market in the shortest 
period of time. 

“The grain producers’ greatest need 
is to have available a marketing system 
where a plan of low cost distribution 
is designed to retain not only the 
normal easy-to-serve markets, but is 
geared to capture markets from every 
conceivable place where food and 


| 
= 
“ 


fiber are used or might be used in greater 
abundance.” 

Mr. McClintock also hit at pressure 
group government and government “med- 
dling” with competitive marketing forces 
which he charged had done more damage 
to the farmer's well-being than all the wars, 
drouths, and other ravages of the preced- 
ing 80 years. 

He said our present farm program may 
lead to direct control of all agriculture and 
warned that any agricultural plan which 
disregards the importance of markets will 
fail the farmers interest. 

“Tt requires a competitive condition to 
make good business,” said Mr. McClintock. 
“If you believe in a free competitive mar- 
keting system do not fail to acquaint your 
farmers and friends with the advantages of 
our present system.” 

Winding up the first session, Ron F. 
Kennedy, secretary of the Grain & Feed 
Dealers National association, St. Louis, 
came through with another fine talk entitled, 
“The Bear We Have by the Tail.” 

Mr. Kennedy discussed the world food 
problem and the unstable condition of world 
politics. He used a global map to illustrate 
that we are only a few hours from Russia's 
back door by air and to show the small 
relative size of the western European coun- 
tries that we are helping out with food and 
money. 

“These realities of our geography may 
help to make it plain that there is no easy 
answer to our situation,” explained Mr. 
Kennedy. “We do in truth have a bear by 
the tail. |All attention focuses on the peo- 
ples of western Europe. Russia seeks to en- 
close them all, using the tactics we have just 
recently seen demonstrated anew in Hun- 
gary. We seek to make the peoples of Eur- 
ope strong and independent, to help them 
to be free and to have private enterprises 
of their own, to buy their goods so we can 
sell them ours. Food is going to be a poli- 
tical and economic weapon for a long time 
to come.” 

Mr. Kennedy said that in all the world 
we are the only people who are permitted 
to engage in private business for profit with 
comparative fredom from government inter- 


Sidelights from French Lick 


If the feed dealers’ wives have anything 
to say about it. the midsummer meeting of 
the Indiana organization will probably be 
back at French Lick again next year. Be- 
sides the beautiful surroundings the women 
enjoyed a special luncheon of their own, a 
friendly bridge party, and a chance to exer- 
cise their talents at the good old “corn” 
game. 

« 

Like most resorts of this kind the prices 
at French Lick are commensurate with the 
atmosphere. After a glance at the menu 
some of the folks thought the name of the 
luxurious new snack bar which the hotel 
recently opened on the lower level should 
be changed from the Monon room to the 
“Moaning” room. Chocolate sodas . . . 45c, 
Coffee . . . 25c. 

The sporting element was a little dis- 
turbed to find that Brown's “casino” was 
closed for the summer. The more persistent, 
however, soon discovered that there was a 
friendly spot in adjoining West Baden 
where the boys would take their money. 

* 

Chief “hander outer” at the convention 
was Harry Cooper, chairman of the enter- 
tainment committee. Gifts ranging from 
cigarette lighters to expensive luggage were 
given away at the conclusion of each speech 
during the business sessions. Perhaps that 
was one reason the meetings drew such 
good attendance. 

A man who is sure to be in popular de- 
mand as a convention speaker if he con- 
tinues his present practice is C. D. Alex- 
ander, manager of the Bemis Bro. Bag Co. 
plant at Indianapolis. Before making his ad- 
dress he passed out genuine silver dollars to 
every member in the audience. Mr. Alex- 
ander also put on the Santa Claus act at the 
AFMA convention in Chicago but this time 


each of the dollars was encased in a tiny 
cloth bag on which was printed the pre- 
amble of the Constitution of United States. 


(Yes, they were Bemis bags.) 
* 


Because of the shortage of “sitters” and 
because the beautiful wife didn’t want to 
stay at home, Mr. and Mrs. Ron Kennedy 
brought their six-months-old daughter along 
to the convention. “Christy” was the cen- 
ter of attraction at the banquet where she 
behaved much better than some of the 
grown-ups. Mrs. Kennedy had a delightful 
time ribbing her silver-haired husband when 
he “muffed” his question on the Dr. P..U. 


program. * * * 


Harry Cooper did a bang-up job in the 
role of Dr. P. U. and gave away a whole 
fistfull of greenbacks before the evening 
was over. Some observers noted that he 
was susceptible to feminine wiles, however. 
Even if they missed their question most of 
the women got $2 for “trying.” There was 
no sympathy for the men who gave the 
wrong answer—all they got was a bottle 


of Pluto and the “razzberry.” 


There was a little confusion at the con- 
vention sessions due to the fact that the 
Macaroni Manufacturers association was also 
holding a meeting at the French Lick 
Springs hotel. One of the speakers sche- 
duled to address the macaroni men regis- 
tered and found himself up on the platform 
at the feed convention before he discovered 
his mistake. 

2 

Many of the guests were intrigued at the 
colored waiter who glided through the main 
dining room of the hotel with a tremendous 
trayful of dishes perched atop his kinky 
head. On several occasions he executed a 
right-about-face for the benefit of his au- 
dience, without turning the tray or disturb- 
ing his load. 


ference. He warned that in order to main- 
tain our present way of life we would have 


ENTERTAINMENT at the Indiana convention was in charge of Harry Cooper, Madison. 
Assisting him were, from left to right above, Royal Clapp, Columbia; Russell W. Brown, 
Carlos; Jesse Zook, Camden; Harold L. Gray, Crawfordsville; and W. M. Sloane, Dunbridge, 


Ohio. (Photo by The Feed Bag) 


to do more local selling of the free enter- 
prise system and render wholehearted sup- 
port to the various state and national 
trade associations which are fighting to keep 
government out of business and make our 
industry strong. 

“In order to keep from having the same 
thing happen to us that has happened to 
individual enterprise almost everywhere else 
in the world, we need to remain strong here 
at home,” Mr. Kennedy declared. “If we 
are to be strong and sound individually and 
locally, we have to be equally strong as a 
group.” 

Monday afternoon was devoted to a full 
program of entertainment including golf, 
bait casting, horseshoe, softball, bridge and 
other forms of recreation. A feature of the 
annual banquet which was held in the main 
dining room of the French Lick Springs 
hotel Monday evening was a “Dr. P.U.” 
program staged by Harry E. Cooper, Madi- 
son, chairman of the entertainment com- 
mittee and his helpers. 

“Dr.” Cooper presided as quizmaster and 
paid off guests who answered questions suc- 


(Continued on page 106) 


THE FEED BAG — July, 1947 


: | 
. 


Stabilized Vitamins 


a 
dry 


NET WEIGHT 
100 LBS. 


GUARANTEE 
VITAMIN D - 400 A.0O.A.C. Chick 


Units per gram (181,600 units per pound). 
Stabilized for 1 year from date of manufacture. 


VITAMIN A - 1000 U.S.P. Units per 
gram (454,000 units per pound). Stabilized 
for 6 months from date of manufacture. 


VITAMIN D 
Stabilized 1 yr. 


CONTROL NO. DATE MANUFACTURED 


VITAMIN A 
Stabilized 6 mo. 


SILMO CHEMICAL CORPORATION 


Main Office and Laboratories: Vineland, New Jersey 
Vitamin A and D Supplements in Feeding Oils and Dry Supplements 
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Analyze Advertising Claims 


Use This Chart to Check Savings 


@ EVERY feed plant operator has doubt- 
less seen advertisements on the possibilities 
of saving money by installing an up-to-date 
device or machine in the feed mill. Some of 
the advertisements come right out boldly 
and claim, “By installing our you 
can save per cent of what you are 
now spending, if you are now without our 

* or words to that same effect. Such 
advertisements are so common, in fact, 
that most of us may be inclined to pass 
them over without giving them sufficient 
thought—without giving them any thought, 
in fact. 

So, to impress such advertisements on 
the minds of busy feed plant operators the 
writer decided that a chart would be help- 
ful to show the total yearly saving. It is 
not a difficult thing to compute percent- 
ages, true enough, but it is often hard to 
get the busy operator to do that easy com- 
puting. Manufacturers of even the best 
equipment find it hard to drive arguments 
home forcefully enough to command the 
attention that good machines and methods 
deserve. In your own advertising to con- 
sumers you have very likely found out that 
it isn’t always easy to make your prospects 
think. 

Money talks. Therefore it is often well 
to base an advertisement on money and 
savings and that is why this chart is based 
on money and percentages. All that is 
necessary is to lay a straightedge across 
the chart once and the yearly saving is 
automatically computed in column B. 

For example, let us assume that in a 
certain department of your plant you are 


By F. W. MADISON 


now spending $150 per week. In looking 
through the advertisements you see a ma- 
chine for which a saving of 20 per cent is 
claimed. You may estimate the cost of the 
machine to be $1,000. Sometimes prices 
aren't given, you know, and so you often 
must make a sort of guess or estimate. You 
have a mental picture of the $150 per week 
in your mind; you quickly estimate a saving 
of $30 per week, and then you compare 
that $30 with $1,000. The difference is so 
great that you immediately “give up” and 
you pass on to the next advertisement. Isn't 
that about the way you do it? Besides, 
readers are commonly prone to assume that 
advertisers habitually exaggerate things and 
that a saving as high as 20 per cent is im- 
possible. That is another reason why adver- 
tisements are all too often passed up. 


However, it has been this writer's ex- 
perience that advertisements now-a-days are 
pretty reliable. Truth, you know, or should 
know, is the modern advertising slogan of 
responsible concerns. It therefore behooves 
the plant executive to pause a moment and 
think when he sees a saving of 20 per cent 
or even less staring him in the face. 


To use the chart, then, all that is neces- 
sary is to connect the $150 in column A 
with the 20 per cent in column C and the 
yearly saving is immediately given at the 
intersection with column B as $1,560. The 
dotted line drawn across the chart shows 
how easily it is done. 


Now $1,560 saved per year isn’t so bad, is 


it? The first cost of the machine is only 
$1,000, you estimated. You can pay for the 
machine the first year and put $560 in the 
bank besides, and in the second year the 
$1,560 is practically all profit save for the 
depreciation, interest, taxes, and other smal! 
items that the feed plant operator must al- 
ways keep in mind when figuring on an im- 
provement in equipment. 

No matter what the percentage—from i 
to 100 per cent—this chart will handle it. 
And no matter what the weekly cost of 
operating the department — from $10 to 
$1,000 per week—this chart will handle it. 
In the event that your spendings per week 
are greater than shown in column A, simply 
add ciphers. The chart can then be applied 
to any amount. Thus for example if you 
spend $1,500 per week instead of $150 the 
same dotted line will tell you that the sav- 
ing will be $15,600 per year. In other 
words, add as many ciphers to the answe: 
in column B as you add to the figure in 
column A. 

To be sure, it wouldn't pay to spend 
$1,000 to save only $30 per year, or $40 
per year, or $50 per year, because that is 
only 3, 4, and 5 per cent interest on the 
investment respectively. Unless the yearly 
interest amounts to at least 15 per cent 
annually many buyers won't give a machine 
any consideration at all. Much depends up- 
on conditions—locality, cost of labor, space 
conditions, value of money, life of the ma- 
chine, liability of improvement in the fu- 
ture, etc. 

It is therefore the writer's hope that this 
chart has struck the proper spot and that 
the reader will go through the advertising 
sections of his publications with more care 
hereafter and ferret out those machines 
and devices that will save sufficient money 
to make the purchase worth while. Simply 
lay a straightedge across and then use your 
good judgment. 


| MONEY NOW SPENT PER WEEK 
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MONEY THAT CAN BE SAVED PER YEAR 
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Rhone Lona Beach 
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Employes Should Know Their Stuff 


Farmers Depend on Them Says Andersen 


@ SCIENTIFIC “know how” should 
be inherent in every member of the 
staff of a progressive feed store, ac- 
cording to Ray F. Andersen, manager 
of the busy Lutz Feed Mill at Gales- 
ville, Wis. “Farming has developed 
into a highly scientific business and 
feed men must keep abreast of new 
methods and ideas in order to prop- 
erly advise farmers,” Mr. Andersen 
declared. 

Knowing exactly what can be ex- 
pected of the feeds they purchase is 
extremely important to almost all 
farmers, Mr. Andersen believes. The 
owner of the Lutz Feed Mill, Roy 
Lutz, is in complete agreement with 
him on this point and the mill em- 
ployes have been carefully schooled 
not to exaggerate but instead to stress 
the results that actually can be ob- 
tained with the firm’s quality feeds. 

“We don’t want farmers to expect 
miracles from products that, although 
they are the best available, are not 
capable of working miracles,” Mr. 
Andersen stated. “It is gratifying to 
us and eminently satisfying to the 
farmer when the feed he purchases 
from us gives him better results than 
he expected. If, however, he had some 
lofty miracle claims in mind, it would 
be difficult indeed to convince him 
that our feeds had done a good job 
for him. We prefer to under-sell rather 
than over-sell, because under-selling 
very seldom harms business while 
over-selling, we know, can prove very 
destructive.” 

Close teamwork with the University 
of Wisconsin college of agriculture, 
the county agent, and the district soil 


conservation office enables the staff 
of the Lutz Feed Mill to keep posted 
on all the latest nutritional and crop 
research. Mr. Andersen, who took 
over management of the plant for Mr. 
Lutz in 1944, had 14 years’ experience 
as a sales representative for Northrup, 
King & Co., Minneapolis, Minn., be- 
fore entering the retail feed business. 

“T like to see to it that each farmer 
gets personal attention when he is 
shopping for his farm needs,” Mr. 
Andersen declared. “Very often what 
is good for one farmer’s poultry, live- 
stock, or soil is not at all beneficial for 
his neighbor’s two miles away. That's 
why each farmer’s problems must be 
individualized to give the maximum 
in good service.” 

Roy Lutz purchased his mill at 
Galesville five years ago. The mill was 
formerly known as the Davis Mill and 
was built in 1867. A decade ago, how- 
ever, the old plant ceased operation 
and the property reverted to Trem- 
pealeau county for tax delinquencies. 
Mr. Lutz acquired the mill from the 
county and now operates it in con- 
junction with his mill at nearby Mel- 
rose. 

“When Mr. Lutz took over this mill 
it contained only some outdated flour 
milling machinery,” Mr. Andersen 
stated. “What little grinding equip- 
ment there was had been ruined by 
dust, rust, and inactivity. But new 
machinery was installed as rapidly as 
it could be obtained and today our mill 
operates smoothly and efficiently.” In- 
cluded in the new equipment installed 
when Mr. Lutz re-opened the mill was 
a 60 h.p. hammer mill and crusher, 
corn sheller, two 1 ton mixers, one 
Y2 ton mixer, and a corn cracker. All 
mill equipment is powered by elec- 


. tricity produced by water power. 


“Beaver creek is a thoroughly re- 


s liable source of power,” Mr. Andersen 


explained. “We have two turbine 
water wheels, one with 100 h.p. ca- 
pacity and the other 50 h.p. They do 
a most efficient job for us.” 
Average daily production at the 
Lutz Feed Mill is 400 sacks of feed. 
In rush periods, however, as much 
as 600 sacks have been produced in 


THOROUGH knowledge of 
scientific farming methods and 
the merchandise they sell 
should be inherent in every 
feed store employe, according 
to Ray F. Andersen, above, 
manager of the Lutz Feed Mill, 
Galesville, Wis. A view of the 
plant is shown at lower left. 


a single working day. Of the daily 
output, about 100 bags are the firm’s 
own Lutz Go brand. 

“We have been increasing our sales 
of formula feeds very rapidly,” Mr. 
Andersen asserted. “Formula feeds 
have proven their merits and they 
have become real standbys for farmers 
who have tested and proven them on 
their own farms.” The Lutz Feed Mil! 
handles Occident, Archer, Conkey’s, 
and Northrup King formula rations 

“Farmers have been realizing more 
and more the importance of using 
formula feeds, quality fertilizers, and 
tested seeds in order to obtain maxi- 
mum productivity,” Mr. Andersen 
noted. “They realize that soil conserva- 
tion measures and the feeding of high 
protein and mineral feeds are elements 
of good business. Even with higher 
prices in farm needs most farmers are 
glad to buy because they appreciate 
the value of these quality products in 
returning to them the best possible 


(Continued on page 114) 
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DOES IT...Every time 


Today's poultry and livestock feeders demand profitable returns 
from their feed investment. Feed manufacturers everywhere who 
are using A RAY EWING MIX in their feeds and mashes are 
demonstrating that quality and economy go hand in hand. Write 
now for information on how you, too, may use A RAY EWING 
MIX to build a better feed business. Build economically for qual- 
ity results in feeds. A RAY EWING MIX Does It . . . Every Time. 


Ray Ewing is the author 
of the new 1947 textbook 
(1400 pages) 
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Mutual to Meet Aug. 11-12 


Group Will Convene at Jamestown 


@ COMMITTEES are hard at work plan- 
ning the annual convention of the Mutual 
Millers & Feed Dealers association which 
will be held Aug. 11-12 at the Hotel James- 
town, Jamestown, N. Y., according to an 
announcement by Howard Fiske, Falconer, 
president of the organization. “We are look- 
ing forward to holding one of the most suc- 
cessful meetings in our association’s history 
this summer,” he stated. 

Monday afternoon, Aug. 11, will be de- 
voted almost entirely to recreational activi- 


ties designed to enable feed dealers present 
to discuss common problems on an informal 
basis. Golf is expected to be the principal 
afternoon pastime, although salesmen may 
meet millers in a softball game, according 
to Gustavus A. Bentley, Jamestown, asso- 
ciation secretary-treasurer. 

Organization business will be transacted 
Tuesday morning, Aug. 12, with President 
Fiske presiding. The meeting is scheduled 
to begin at 9:30 a.m. Poultry nutrition 
topics will be discussed by Prof. E. I. Rob- 


1. Cleans bags fast — with 
minimum power. 


2. Eliminates dust nuisance. 
3. Prevents heat loss. 
4. Saves floorspace. 


5. Has drop-out-screen for 
easy cleaning. 


6. Comes complete — easy to 
install... just bolt together. 


TYPE cc 


BAG CLEANER 


This speedy, efficient DAY Bag 
Cleaner (Type CC) cleans 2500 
bags in 8 hours with one man. 


Special high-suction fan gives 
30% more suction per H.P. con- 
sumed than ordinary fan. Patent- 
ed, 2-stage DAY DUAL-CLONE 
Dust Collector removes 97.5% 
of dust. Cloth filter returns dust-free 
air to work space, saves heat and 
eliminates dust nuisance. 
Close-coupled to save floorspace, 
the DAY Model CC is prefabricated 
and shipped complete. Comes knocked 
down—inexperienced help can easily 
bolt it together. 
Comes complete with DAY Dust Collector, suction 
fan with 72 H.P. motor, easy-fo-clean nozzle, dust 
filter, dust-tight box with bagger, angle iron frame and 
required fittings... WRITE FOR FOLDER! 


MINNEAPOLIS 13, MINN. 


ertson of Cornell university, Ithaca, wh5 
will be the first speaker on the afternoon 
program, 

Walter C. Berger, Chicago, Ill., presides: 
of the American Feed Manufacturers ass. 
ciation, will follow Prof. Robertson with his 
informative analysis of the current world 
feed picture. Mr. Berger is expected to d.- 
scribe in considerable detail food and feed 
conditions throughout the world. 

The Mutual Millers & Feed Dealers’ an- 
nual banquet session is scheduled for Tue.- 
day evening, Aug. 12, with a promine;t 
speaker programmed to follow the dinne-. 
Post-banquet entertainment is also planne4. 

Registration for the two-day convention 
will begin at 9 a.m. Monday, Aug. 11. 

Officers of the Mutual Millers & Fecd 
Dealers association in addition to Mr. Fiske 
and Mr. Bentley include: Clarence Andrews, 
Jamestown, vice president; and the follow- 
ing directors—Sherman Shadle, Forestvillc: 
Walter Sibley, Cuba; Graydon William, 
West Valley; Scott Gray, Franklinville; Roy 
Gravink, Clymer; and Lawrence Man», 
South Dayton. 


T. E. Aubrey Elected Head 
Of Kentucky Feed Dealers 


T. E. Aubrey, Lotisville, was elected 
president of the Kentucky Feed association 
at the organization’s third annual meeting 
held June 27 at the Kentucky hotel, Louis: 
ville, officials of the group have announced. 
Joseph Hayden, Springfield, was elected 
vice president and L. E. Painter, Middle- 
town, was re-elected secretary-treasurer. 

Re-elected to the board of directors were 
the following: Henry Fruechtenicht, Louis- 
ville; Wayne Foust, Owensboro; W. B. Tal- 
bert, Lexington; and Mr. Aubrey. 

Speakers at the one-day meeting included 
W. E. Glennon, Chicago, Ill., secretary of 
the ‘American Feed Manufacturers associa’ 
tion; A. C. Barnes, Elizabethtown, chair- 
man of the state tax equality committee: 
Bruce Poundstone, Lexington, secretary- 
treasurer of the Southern Feed Contro! 
Officials association; and W. J. Simpson 
Owensboro, retiring president of the Ken: 
cucky feed trade group. 
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“Hey, Maw! You be careful with them 
eggs!" 
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BECAUSE... 


|. Animals and fowl assimilate more of Tra-min’s Organic lodine... Exhaustive 
tests show the Organic Iodine in Tra-min is more readily assimilated by 
animals and fowl than Potassium Iodide (inorganic iodine). 


2, Organic lodine in Tra-min is 100% stabilized...When you use Tra-min 
the iodine content of your feed always remains the same — today, tomorrow, or 
next year. You never have to worry about the loss of iodine in the feed. 
Organic Iodine is 100% stable. 


3. Tra-min contains important trace minerals... Besides Organic Iodine, Tra-min 
supplies other important trace minerals—manganese, copper, cobalt, and iron— 
in sufficient amounts to satisfy all known nutritional requirements. 


4, Tra-min is free-flowing, easy to mix... Feed manufacturers like the way 
Tra-min mixes easily and becomes evenly dispersed in the feed. 


5. Tra-min COSTS LESS—SAVES YOU MONEY!...When you use Tramin you 
can iodize your feed and supply all important trace minerals—at less cost than 
for Potassium Iodide alone!...Write today for full details. Address Dept. —B-7. 


of Products of Scientific Merit 


WISCONSIN TEXAS. 
The. Western Lime & Cement Co. Hannsz Hatchery Supply Co. 
Milwaukee Wise, Lubbock, Texas 


NEW ENGLAND 
Grandone, inc. 
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SCIENTIFIC MERIT 


WHITMOYER PRODUCTS 


OF SCIENTIFIC MERIT 
WHITCOD 


A pure Cod Liver Oil con- 
centrate. Available in 181,- 
600 A.O.A.C. units Vitamin 
D and 1,362,000 U.S.P. 
units Vitamin A per pound. 


CLO-MEAL 


A blend of vacuum-dried 
Cod Liver Meal, specially 
selected Dried Brewer's 
Yeast and a -bacterial fer- 
mented Animal Liver ‘Meal. 


FLAV-A-DEE 


A vacuum-dried Cod Liver 
Meal base Vitamin Concen- 
trate that supplies adequate 
amounts of the B Complex 
vitamins as well as Vita- 
mins A and D 


“Needhom, Massachusetts 


MINNESOTA 
Newsome Commission Co. 


Minneapolis, 
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Barley Price Support Provisions 
Are Announced by Government 


Provisions of the 1947 barley price sup- 
port purchase and loan program have been 
revealed by the department of agriculture. 
They provide loan rates for farm stored 
barley which average $1.03, varying with 
different counties and states. 

The CCC will make barley loans to farm- 
ers on a note-and-chattel mortgage basis 
for barley stored on farms and on a note- 
and-loan agreement basis when stored in 
approved warehouses. Price support pur- 
chase agreements will be offered farmers 
from harvest time through Dec. 31 and 
whatever quantities of eligible barley pro- 
ducers elect to deliver during May, 1948 
will be purchased at prices corresponding 
to loan values. 

Loans will be available until Dec. 31, ma- 
turing April 30, 1948 unless earlier by de- 
mand. No storage payment will be made 
in connection with loans on farm stored 
barley and a 7 cents per bushel deduction 
will be made on warehouse stored barley 
on which the producer has not paid the 
storage charges through April 30, 1948. 

The following discounts from the rates 
on farm and terminal stored barley are pro- 
vided: 2 cents a bushel on No. 2, 5 cents 
on No. 3, 8 cents on No. 4, and 15 cents 
for No. 5. ‘A 2 cent discount will apply to 
mixed barley. 


Grain Export Quotas for August 
Total 53,000,000 Bushels 


August grain export quotas of approxi- 
mately 53,000,000 bushels have been an- 
nounced by the USDA. This compares with 
July quotas of about 458,500,000 bushels 
and totals 1,372,000 long tons compared 
with 1,495,000 long tons in July. 

The department will supply all grain and 
grain products for American and British 
zones in Germany and Italy, as well as 
American occupied zones in the Pacific, and 
all wheat except quantities going to Mex- 
ico and small shipments to Latin American 
countries. All other quantities will be sup- 
plied through normal private channels. 

All commercial corn exports during Au- 
gust must be made from east coast ports so 
that Gulf of Mexico ports can be utilized 
for wheat export, the department stated. 


Price Support and Loan Program 
For 1947 Crop Oats Set by USDA 


Provisions of the price support program 
for 1947 crop oats have been announced 
by the department of agriculture. The pro- 
gram includes purchase agreements, pur- 
chases, and loans. 

The Commodity Credit Corp. is author- 
ized to make loans to farmers on a note- 
and-chattel mortgage basis for oats which 


are stored on farms and on a note-and-loan 
agreement basis for oats when stored in ap- 
proved warehouses. CCC also will offer 
price support purchase agreements on oats 
grown in 1947 from harvest through Dec. 
31. These quantities will be those which 
the producers elect to deliver during May, 
1948, and will be purchased at prices the 
same as loan values. 

CCC will make these purchases at the 
same prices as loan values in carload lots on 
track limited to quantities for which storage 
is available within a fair distance from place 
of purchase. Loan rates for farm stored oats 
which grade No. 3 or higher will average 
63 cents per bushel but are expected to 
vary considerably from county to county. 
Similar rates will apply to oats stored in 
country warehouses. 

Farm stored oats will not be eligible for 
storage payment. Seven cents a bushel will 
be deducted on warehouse stored oats unless 
the producers have paid storage charges 
through April 30, 1948 and no credit for 
paid-in freight will be granted for oats 
shipped by rail. 

Loans will be available until Dec 31, ma- 
turing ‘April 30 of next year or earlier on 
demand. Purchases will continue until Dec. 
31 while price support purchases will be 
made next May. 


Purchase Agreements and Loans to 
Be Offered on 1947 Crop Wheat 


Purchase agreements as well as loan con- 
tracts will be offered wheat growers on their 
1947 crop, the department of agriculture 
announced June 17. Wheat must grade 
No. 3 or higher or No. 4 or 5 because of 
test weight only in order to qualify for loan 
or purchase. 

Commodity Credit Corp. will make wheat 
loans on the 1947 crop through Dec. 31 
and the loans will mature April 30, 1948 
or earlier by demand. The loans are to be 
computed at 90 per cent of parity as of 
July 1, the start of the 1947 marketing year. 

The purchase agreements will be made 
to growers through Dec. 31 and will pro- 
vide for whatever quantities of eligible 
grade wheat producers choose to deliver to 
CCC during the 60-day period following 
the maturity date of 1947 loans. The pur- 
chase prices will correspond to the loan de- 
livery rates. 

Loans at county and country stations com- 
puted on the basis of terminal market rates 
will result in a weighted average loan rate 
of 90 per cent of parity to producers as of 
July 1. Loan rates at terminals will reflect 
higher freight and handling charges as well 
as 90 per cent of the advance in parity 
since July 1, 1946. 

Interim loans are also available because 
the wheat harvest began in a number of 
states before July 1. 

Interim rates per bushel at selected ter- 
minal markets have been set as follows: 


Kansas City, Mo., and Omaha, Neb., $2 
for No. 1 hard winter wheat; Galveston, 
Tex., $2.08, Chicago, Ill., $2.05, and St 
Louis, Mo., $2.05 for No. 1 hard winter 
wheat. Portland. Ore., $1.95 for No. } 
soft white or western white. Minneapolis, 
Minn., $2.02 for No. 1 heavy dark north- 
ern spring. Chicago $2.05 for No. 1 red 
winter, St. Louis $2.05, Philadelphia, Pa., 
$2.16, Baltimore, Md., $2.16, and Louisville, 
Ky., $2.07. 

South Carolina and Georgia have been 
given special purchase programs because 
producers in those states have no suitable 
storage facilities for loan wheat and because 
of the threat of insect damage in farm 
storage. 


Price Support Purchases and Loans 
Are Provided for Grain Sorghums 


Price support purchases and loans on 
1947 crop grain sorghums have been an- 
nounced by the USDA. The program is 
aimed at retaining stocks on farms for feed- 
ing and as a reserve against possible in- 
dustry and export needs. 

Price support purchase agreements will 
be made by the CCC on grain sorghums 
produced in 1947 during the period from 
harvesting through Feb. 28, 1948. What- 
ever quantities of eligible sorghums as pro- 
ducers choose to deliver during May of 
1948 will be purchased at prices equal to 
loan values. 

Average loan rate for farm stored grain 
sorghums grading No. 2 or better will be 
$2.12 per 100 pounds but will vary in dif- 
ferent areas depending on freight rates to 
applicable terminal markets and the loan 
rates at those markets. 

Loan and purchase rates per 100 pounds 
on No. 2 or better grain sorghums at ter- 
minal basic markets are as follows: Kansas 
City, Mo., and Omaha, Neb., $2.50; St. 
Louis, Mo., and Memphis, Tenn., $2.63: 
Los Angeles and San Francisco, Calif., 
$2.75; and New Orleans, La., and Galves- 
ton and Houston, Tex., $2.58. 

Discounts from the rates on farm and 
terminal stored sorghums will be 8 cents 
per 100 pounds for No. 3 and 16 cents per 
100 pounds for No. 4. Three cents per 
bushel will also apply to mixed grain sor- 
ghums. Nine cents per hundred will be 
deducted on warehouse stored sorghums un- 
less storage charges have been paid through 
April 30, 1948 by the producer. 

Loans will be available until Feb. 28. 
1948 with their maturity date April 30, 
1948 unless called in prior to that date. 


CCC is Now Purchasing New Crop 
Wheat for Export Purposes 


Purchase of new crop wheat by the Com. 
modity Credit Corp. for export purposes 
was begun June 2. The purchases are be- 
ing made on an offer and acceptance basis 
at prices not higher than the prevailing 
market. Offers are solicited on a delivered 
lake port or seaport basis with delivery 
either at seaport or interior elevators, de- 
pending on terms of the agreements. 

Grain offices of the CCC at Kansas City, 
Mo.; Chicago, IIl.; Minneapolis, Minn.; and 
Portland, Ore., are handling the purchases. 
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IKE the gears in a smooth-running machine, all the 
various parts of a feed must fit together perfectly. 
Each nutrient must be present, not only in the right 
amount, but also in proper relation to all other nutrients. 
Recent research shows the danger of trying to build 
feeds through piecemeal fortification with 
individual vitamins. The need is for compre- 
hensive fortification in many factors, applied 
with proper balance between the vitamins 
themselves as well as between the vitamins 
and all other nutrients. 

VITAMELK BASE represents the most 
advanced ideas of the DAWE’S staff —the 
industry’s pioneers in unified, interbalanced 
feed enrichment. 

In addition to supplying VITAMELK 
BASE and other specialized feed products, 
the DAWE’S organization is prepared to submit the . 
recommendations for fitting those products into.a 


program of complete feeds. If you wish, the famed. 

DAWE’S FORMULA AUDIT BUREAU will give C 0 M P R E i E N S VE 

personalized study to your individual needs. . 
Get the facts about how DAWE’S can add power FEED ENRICH E R : 

to your feeds and your sales. Mail the Coupon today! 


DAWE’S MANUFACTURING COMPANY, 
4800 South Richmond Street, Chicago 32, Illinois. 


DAWES DRY-D (U.S. P.), DAWE'S STEROL-D, 
ALASKA BRAND FEEDING OILS, DAWE’S 
FORMULA AUDIT BUREAU 


“a 
a 
48005 De IN; Pa 
Pie. Richmond FB.23 G 
ation Uritig Ou, try 
and and 2nd lamel 
any Ww. ‘Dj 
N. lease attach Bate a 
Your letter, 7 
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@ LOWER FIRST COST 


@ LOWER POWER COST 


© LOWER UPKEEP COST 


For many years Gehl has had a repu- 
tation in both farm and commercial 
fields, for fast, clean-cutting mills, with 
big capacity, low power requirements, 
and long life. Gehl commercial mills, 
installed more than fifteen years ago 
are still in excellent condition. 


Most of the grinding in a Gehl mill 
is actually done over the lip of the 
heavy steel breaker plate just before 
the grain reaches the screen. Hammers 
are tool steel, swinging, 4-way-rever- 
sible, making all four corners usable 

. less likely than rigid hammers to 
cause damage should a piece of iron 
* get into the mill. 


Screens are extra long, and easily re- 
moved without tipping open the cover 
. . . Without stopping mill . . . saves 
time and power (14 mesh sizes, ts” to 
2”). Positive auger feed, instead of 
suction pickup, prevents clogging . 

permits the use of a smaller blower 
and a compact dust collector.. . . The 
blower is driven by a V-Belt. Various 


GE ~ L HEAVY DUTY 


COMMERCIAL HAMMER MILLS 


sizes pulleys available to meet elevating 
requirements. Heavy boiler plate hous- 


ing ... rigid and practically unbreak- 
able. 


FOR ELECTRIC MOTOR, BELT 
DRIVE OR DIRECT-CONNECTED 
GASOLINE MOTOR 


There are two models of the Gehl com- 
mercial mill—No. 20, with a grinding 
chamber 20” wide by 34” in diameter; 
No. 17 with grinding chamber 17” 
wide, by 28” diameter. Either mill may 
be had for any of the three types of 
power listed above. 


WRITE for details, stat- 
ing your capacity re- 
quirements 


GEHL BROS. 


Established 1867 
WEST BEND, WISCONSIN 


DEPT. HG-540 


MFG. co. 


Mills may also be equipped 
with magnetic separator, 
feed mixer, feed conveyor 
and other accessories. 


Brock Named President of 
Southern Control Group 


F. D. Brock of the Texas agricultural ex- 
periment station was elected president of the 
Association of Southern Feed Control Of/j- 
cials at the organization’s fifth annual con- 
ference which was held June 10-12 at Hotel 
Peabody, Memphis, Tenn., officials have 
announced. Mr. Brock succeeds D. S. Col- 
trane, assistant commissioner of agriculture 
for North Carolina. 

S. S. Smith of Virginia was elected v‘ce 
president and Bruce Poundstone, Univers:ty 
of Kentucky, was re-elected secretary. New 
members of the association’s executive con- 
mittee are Dr. V. L. Faqua, Tennessee de- 
partment of agriculture, and Reynolds Clark 

Representatives of 13 southern states at- 
tended the meeting. Speakers included: A. 
T. Pennington, president of the Southern 
Mixed Feed Manufacturers association; Dr. 
R. S. Dearstyne, North Carolina State col- 
lege; and Dr. F. W. Quakenbush, Purdue 
university. 

@ SHIPMAN COOPERATIVE ELEV4A- 
tor Co., Shipman, IIl., is constructing a 
new 40,000 bushel concrete elevator. 


@ SHIPLEY GRAIN CO., Shipley, Iowa, 

was closed during the month of June while 

its elevator was being modernized. 

@ D. E. BONDURANT CO., Ness City, 

Kan., is constructing four new grain stor- 

age tanks. 


Gortons 


COD LIVER & FEEDING OILS 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 


GOR TON’S 
VITAMIN OILS 


WAREHOUSE STOCKS AVAILABLE 
FOR IMMEDIATE DELIVERY: 
Akron, Ohio 
Dayton, Ohio 
Lansing, Michigan 
Contact: ©. C. WELCH 
Sunbury, Ohio 
Phone 52-R-5 


Madison, Wisconsin 
Minneapolis, Minnesota 
Contact: E. F. MORRIS 
Hopkins, Minn. 
Phone Hopkins 7169 
Des Moines, lowa 


Contact: R. H. MORRIS 
c/o Blue Line Storage Co. 
200 Elm Street 
Phone 4-8151 


NEW ENGLAND 


BY-PRODUCTS CORP. 


177 Milk Street 
Boston 9, Mass. 
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Gorton men know the proc: 
essing of vitamin oils. 

The specialized experience 
of Gorton technicians with 
highest quality medicinal cod 
liver oil adds valuable knowl- 
edge to the making of Gorton 
feeding oils. From pressing 
the fish to skimming the oil, to 
filtering and blending, every 
step is planned to produce 
satisfactory vitamin carriers. 

High quality vitamin oils 
don’t just happen. Their 
purity, consistency, and the 
character of their blend are 
manufactured qualities. The 
complete line of Gorton vita- 
min oils is guaranteed by a 
firm that knows the how of 
vitamins. 


NEW ENGLAND BY-PRODUCTS CORP. 
Sole Distributors 177 Milk Street Boston 9, Mass. /~ 
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@ EVERY time Lem Jones, proprietor 
of the Hickory Grove Feed store, re- 
turned from a convention, Joe, the 
warehouse foreman, Skid Ward, the 
service man, and Mickey, the office 
boy, awaited a burst of new ideas 
which the boss insisted must be put 
into effect immediately. 

This year, however, something was 
radically wrong. Lem had just returned 
from the 22nd annual convention of 
the Central Retail Feed association in 
Milwaukee. To those who didn’t know 
him—his staid nature, his exercise of 
moderation in things bottle and party- 
wise, it might have meant a terrific 
hangover which would right itself in 
a few days. 

Mickey, Joe and Skid Ward were 
gathered in a consulting cluster back 
in the warehouse. 


“Gosh,” conjectured Mickey. “The 
boss is sure a sour puss since he came 
back from the convention. 

“You ain’t kidding, he’s really a 
sad sack,” agreed Skid Ward. 

“Better not let the boss hear those 
cracks,” cautioned Joe, “or you'll be 
sour pusses too without a pay check!” 

“Gee,” Mickey said with a soft 
touch of sympathy in his voice. “Wish 
we could do something to cheer him 
up. Wonder what could have hap- 
pened?” 

Mickey’s question was partly an- 
swered that evening when Lem called 
one of the usual staff meetings at his 
desk. 

“Boys,” he began after Joe, Skid 
and Mickey were gathered around 
him, “I got a lot of things I want to 
do around here—things I learned at 
the convention in Milwaukee from 
fellas like Ron Kennedy, Dave Steen- 
bergh, Austin Carpenter, Walt Ber- 
ger, Prof. C. F. Huffman, and a lot 
of others who really know their stuff 
about the feed business. But I got 
something else to attend to before I 
talk to you boys about it.” 

The staff listened intently, but their 
faces revealed that Lem’s heart was 
certainly set on another immediate 
project. 

“Well,” Lem sighed without fur- 
ther conversation. “That'll be all, boys. 
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Pauline Means Trouble for Lem 


Her Affectionate Note Angers His Wife 


By EMIL J. BLACKY 


Guess I'll go have me a dinner at 
Shorty’s tonight.” 

The last remark gave Mickey, Joe 
and Skid a clue. Home trouble! That 
was the simultaneous thought that 
flashed through their minds. 

With a “Yes, sir, Boss,” the three 
scattered to their respective posts, and 
after checking final details started for 
home—that is, all but Mickey. 

His steps, deliberate and determined, 
pointed in the direction of Lem Jones’ 
home. 

Mrs. Jones answered his rap and, 
making every endeavor to be non- 
chalant, Mickey said: 

“Haven't been over to see you for 
a long time, and Mom’s been asking 
how you were, so I thought I'd drop 
in and give her a first-hand report.” 

Mickey attempted a faint laugh at 
the conclusion of his white lie. 

“Why that’s mighty sweet of you, 
Mickey! Come right in,” Mrs. Jones 
invited. 

But the usual cheerful ring of sin- 
cerity in her voice was lacking. 

“Tm expecting Lem home any min- 
ute. Won’t you wait until he gets 
here and join us for dinner?” 

“Sorry, Mrs. Jones,” was his an- 
swer, “but Mom’s waiting ‘dinner for 
me. And, by the way, I don’t think 
the boss’ll be home for dinner tonight. 
Said he was going to Shorty’s to eat. 
He looked kinda downhearted all day 
today, Mrs. Jones. What do you sup- 
pose is the matter?” 

The faint trace of tears misted Mrs. 
Jones’ eyes. 

she almost sobbed. 
“You've always been such a nice boy 
and I know I can trust you. I’ve got 
to tell somebody. It’s that blamed con- 
vention. Look what I found in an 
envelope with some advertising in 
Lem’s pockets.” 

Almost letting loose of the sup- 
pressed flood of tears she handed 
Mickey a note scrawled on Schroeder 
hotel stationery in a feminine hand. 

It read: “Will meet you down in 
the cocktail lounge at six. Now don’t 
forget, honey.” It was signed Pauline. 


Mickey read the note with paralyz, 
ing reactions. 

“Gee, Mrs. Jones,” he finally man- 
aged to say. “It can’t be true. There 
must be some mistake.” 

“There certainly was a mistake,” 
came the quick response as Mrs. Jones 
eyes turned from mist to defiance. 
“And I’m gonna see my lawyer about 
it!” 

“Aw, gee whiz,” begged Mickey. 
“Don’t do that. At least not right 
away. Give the boss time. I’m sure 
he kin explain everything.” 

“All right Mickey,” she agreed. 
“Tll do it for you. But in the mean- 
time I feel terrible.” 

Again the tears, and they were still 
oozing as Mickey consolingly bid her 
goodbye and trudged homeward. 

The telephone bill in Mickey’s home 
that night took a sudden upward spurt 
in toll calls. He knew he was treading 
on dangerous ground, but, after all, 
his boss’ happiness and reputation 
were at stake. 

He was working on a long-shot clue. 
Unknown to Mrs. Jones he had made 
a mental note of the advertising liter- 
ature which was still stuffed in the 
envelope which had contained the 
home-breaking note and placed calls 
to a salesman who had called on 
Lem many times at the Hickory Grove 
Feed store. Calls to three hotels where 
he might be stopping were resultless, 
and finally Mickey gave up in despair. 

After a sleepless night, he reached 
the Hickory Grove Feed store before 
any of the staff arrived. 

And, as if by prearranged appoint- 
ment, there was a car waiting out- 
side the office door. 

“Hello, Mickey,” greeted a cheerful 
voice. “You're certainly on your toes, 
getting here before it’s time to punch 
the clock. That’s the spirit.” 

“Bill Rogers,” Mickey said sternly 
and impatiently. “I want to ask you 
something and please don’t ask me 
why. What is your wife’s name?” 

“Why, that’s a silly question, but 
it’s Pauline and always was.” 

It took all-out restraint to prevent 


(Continued on page 84) 
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VITANDRY D2 


E. F. DREW & COMPANY 
A Vitamin Ds supplement in DRY Refiners aud Processors 


FORM for four footed animals. 


of VITAMIN A PRODUCTS 


Helps assimilate minerals present 


in feed. Economical, easy to FOR FEED MANUFACTURERS 


mix, available now. 
/ HIS massive, 


is where Drew Vitamin products are 
tested and blended for quality, 
Scientifically Processed by skilled men, 
biologically tested and rechecked 
Drew Vitamin products 


VITAND 


‘A and D Feeding Oils and 
Fortified Codliver Oils 


Provide maximum guaranteed 
potency for all types of feeds, 
right through processing and 
storage time. Comes in poten- 
cies to suit your needs. 


modern plant 


VITANDRY 2000 
A scientific blend (dry form) 
of D-Activated Animal Sterol 
(Vitamin D,) dispersed in dry 
cereal form. Research has 
proved VITANDRY 2000 as 
effective as fish liver Vitamin 
D for poultry and turkeys. 


have earned 
their widespread popularity i 


with feed manufacturers, 


New York—15 East 26th Street, Zone 
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GRAIN 


COMMISSION 


AND 


MERCHANTS 


Consignments Solicited 
BARLEY — RYE 


BRANCH OFFICES 
AT 


AMES, IA. 
ALGONA, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids, 8827 
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Our August birthday salute is to E. L. 
McKee, vice president of Ultra-Life Labo- 
ratories, Inc., East St. Louis, Ill., whose 
birthday is Aug. 4. Mr. McKee has been 
active in the feed business for 38 years and 
recalls that his first job was selling com- 
mercial horse feed in the South. He sold 
175-pound bags of the horse ration and 
plantation owners bought it only during 
the planting and cultivating seasons when 
their animals were worked the hardest. 

Mr. McKee’s varied merchandising ac- 
tivities in the feed industry include a pe- 
riod during which he worked as a salesman 
selling feed in South America. Well known 
throughout the feed industry, Mr. McKee 
now keeps busy as an executive of Ultra- 
Life, one of the nation’s largest concentrate 
manufacturers. He makes his home in Cedar 
Hill, Mo., a suburb of St. Louis. 

Other feed industry members who will 
light their birthday candles during August 
include the following: 

AUGUST 1—Val J. Cismoski, Val-A Co., 
Chicago, Ill.; Charles Coughlin, Riebs 
Co., Milwaukee, Wis.; R. C. Fletcher, 
Iowa Limestone Co., Des Moines, Iowa; 
Christy Humburg, Christy Humburg Ad- 
vertising Agency, St. Louis, Mo.; G. W. 
Winston, G. W. Winston Co., Milwau- 
kee, Wis. 

AUGUST 2—Cedric R. Bunten, Farallone 
Packing Co., San Francisco, Calif.; Paul 
R. Frohring, General Biochemicals, Inc., 
Chagrin Falls, Ohio; Herst Kane, Dough- 
boy Industries, Inc., New Richmond, 
Wis.; J.D. Lawrence, Nutrena Mills, Inc., 
Sioux City, Iowa; L. S. Thompson, Lar- 
rowe division, General Mills, Inc., De- 
troit, Mich. 

‘AUGUST 3—Jack Anderson, Checkerboard 
Elevator Co., Buffalo, N. Y.; John A. 
Caple, A. B. Caple Co., Toledo, Ohio; 
Ed Hluibregtse, Monticello Feed Mill, 
Monticello, Iowa; O. A. McCrea, Pills- 
bury Flour Mills Co., Minneapolis, Minn. 

AUGUST 4—Arthur B. Fruen, Fruen Mill- 
ing Co., Minneapolis, Minn.; Lewis Mc- 
Clellan, Cargill, Inc., Milwaukee, Wis.; 
E. L. McKee, Ultra-Life Laboratories, 
Inc., East St. Louis, Ill. 

AUGUST 5—Ray B. Bowden, Grain & 
Feed Dealers National association, Wash- 
ington, D. C.; Walter N. Jones, Vitality 
Mills, Inc., Chicago, Il. 

AUGUST 6—George S. Schlegel, Hills- 
boro Farmers Coop. Warehouse, Hills- 
boro, Wis. 

AUGUST 7—William D. Flemming, Grain 
& Feed Review, Minneapolis, Minn. 
AUGUST 8—R. C. Bacon, E. R. Bacon 

Grain Co., Boston, Mass.; R. H. Procter, 

St. Regis Paper Co., New York City. 
AUGUST 9—William H. Foster, Sargent 

& Co., Des Moines, Iowa; O. R. Brun- 

kow, Commercial Solvents Corp., New 

York, N. Y.; G. W. Kruse, P. C. Kamm 

Co., Milwaukee, Wis. 

AUGUST 10—L. J. Hartzheim, Hartzheim 
Feed & Fuel Cov, Beaver Dam, Wis. 

AUGUST 11—Bruce Varney, Caro-Green, 
Inc., Kansas City, Mo. 

AUGUST 12—James G. Maxwell, Van 


E. L. McKEE 


Camp Sea Food, Inc., Los Angeles, Calif.; 
Warren O. Plummer, Washburn Crosby 
Co., Minneapolis, Minn.; J. T. Sexton, 
J. T. Sexton Co., Kansas City, Mo.; 
George Wilhelm, Mid-Continental Labo- 
ratories, Kansas City, Mo. 

AUGUST 13—D. E. Huntington, Ralston 
Purina Co., St. Louis, Mo.; J. E. Johnson, 
Spencer Kellogg & Sons, Inc., Buffalo, 
N. Y¥. 

‘AUGUST 14—E. C. Kessler, Ames-Burns 
Co., Jamestown, N. Y.; E. F. Morris, 
Hopkins, Minn. (New England By- 
Products Corp.) 

AUGUST 15—Carl F. Berger, Sidney Grain 
Machinery Co., Sidney, Ohio. 

AUGUST 16—M. J. Beaubaire, Gopher 
State Feed Co., Minneapolis, Minn.: 
Vernon Dawe, Dawe’s Products Co., Chi- 
cago, Ill.; Roud McCann, American Dry 
Milk Institute, Inc., Chicago, IIl. 

AUGUST 17—E. R. Humphrey, E. R. 
Humphrey Grain Co., Enid, Oklahoma: 
Edward H. Russell, Minnesota Linseed 
Oil Paint Co., Minneapolis, Minn. 

AUGUST 18—G. H. Homme, Farmers 
Elevator, Kerkhoven, Minn.; R. G. Lea- 
vitt, Ralston Purina Co., St. Louis, Mo.:; 
G. L. Van Lanen, LaGrange Mills, Red 
Wing, Minn.; C. B. Weydman, Rex Grain 
& Milling Co., Buffalo, N. Y. 

AUGUST 19—S. J. Thompson, Ubiko 
Milling Co., Cincinnati, Ohio. 

AUGUST 20—Robert G. Everett, General 
Mills, Inc., Minneapolis, Minn.; W. B. 
Griem, Dept. of Agriculture, Madison, 
Wis.; J. M. Rice, Gland-O-Lac Co., 
Omaha, Nebraska. 

AUGUST 21—E. W. Myers, Clinton Co., 
Clinton, Iowa; J. Russell Ward, Wilson 
& Co., Inc., Cedar Rapids, Lowa. 

AUGUST 22—Jack D. Dean, Midwest Feed 
Manufacturers association, Kansas City, 
Mo.; J. P. D. Fritz, Los Angeles, Calif. 
(Larrowe Div. General Mills, Inc.) 

AUGUST 23—C. Neil Barrett, Groton, 
Mass.; J. Leon Anderson, Wilber Feed 
Co., Inc., Jamestown, N. Y. 

AUGUST 24—G. Fred Obrecht, Gerard 
Milk Products Co., Baltimore, Md. 


(Continued on page 75) 
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AUGUST 25—Charles Decker, Chase Bag 
Co., Milwaukee, Wis. 

‘AUGUST 26—Chas. M. Struven, Maryland 
Feed Co., Baltimore, Md. 

AUGUST 27—Harry Dean, W & F Miller, 
Iowa City, Iowa; Albert H. Lois, A. H. 
Lois Feed Co., Bassett, Wis. 

AUGUST 29—Casey Jones, Clifton, Il. 
(Blatchford Calf Meal Co.); Ward H. 
Olmsted, Olmsted-Foley, Inc., Minnea- 
polis, Minn. 

AUGUST 30—M. E. McCrabb, Reel Pro- 
ducts Co., Monticello, Iowa; Edmund 
Pincoffs, Shellbuilder Co., Houston, Tex- 
as: Bob White, Dickinson Brothers Co., 
Chicago, IIl. 

AUGUST 31—William Sewell, Strong- 
Scott Mfg. Co., Minneapolis, Minn. 


Death Claims Two Veteran 
New York Feed Dealers 


The northeastern feed trade lost two 
well! known and popular operators in the 
recent deaths of Charles C. Allen, 70, 
president of Chenango Mills, Inc., Greene, 
N. Y., and Glenn Parker, 50, of Mosher & 
Parker, operators of the Philadelphia Grist 
Mil!, Philadelphia, N. Y. 

Mr. Allen came to Greene in 1901 to 
set up the first Ford automobile agency. 
The same year, he purchased from the es- 
tate of his uncle “The Old Mill” which 
under his guidance became the Chenango 
Valley Mills, Inc. His son, Arthur L. Allen, 
who has been associated with him in the 
business for some years, will continue this 
successful feed operation. 

Mr. Parker had been in the merchandis- 
ing business all his life starting as a youth 
as a clerk in a general store in Sterlingville. 
Following his return from navy service in 
World War I, Mr. Parker resumed interest 
in general store merchandising until in 1926 
he joined Mr. Mosher in the purchase of 
a feed business and grist mill in Phila- 
delphia—A.W.C. 


Ed Herron Named Secretary 


By Illinois Grain Dealers 


Ed §S. Herron, Gilman, has been ap- 
pointed secretary of the Illinois Grain 
Dealers’ association to succeed W. E. Cul- 
bertson, Delavan, who is retiring after 29 
years as secretary of the organization. The 
appointment was announced jointly by Mr. 
Culbertson and H. E. Morgan, Clifton, 
president of the organization. 

Mr. Culbertson, who is widely known in 
grain industry circles throughout the Mid- 
west, has pledged Mr. Herron his full co- 
operation in getting him acquainted with 
his new duties. He has asked members of 
the grain trade group to work together with 
their new secretary for the betterment of 
the association. 


@ FARMERS COOPERATIVE GRAIN 
Co., Dumont, Iowa, has installed a new 11%4 
ton feed mixer. 


@ FARMERS CO-OP GRAIN & MILL- 
ing Co., Genoa, Neb., is constructing a new 
concrete block feed warehause. 
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MANUFACTURED ond 


Since ISS5 


NATIONAL 
Calf Food 


On the testing ground of farm acceptance, No-Milk has made an 
outstanding record—has built the greatest brand loyalty in the calf 
food’business. Three generations of dairymen have fed this high qual- 
ity productive food to tens of thousands of calves . . . have bought 
again and again and again from their local feed dealers. . 

Are you getting your share of these dependable, automatically 
repeating sales? Write today. 


NATIONAL FOOD COMPANY 


: FOND DU LAC, WISCONSIN 
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il One of the 2 rich lowa farms Smith owns near Swea City. 


The hatchery business gained a first-class operator 
when Smith decided to buy his first incubators. He 
started with a hatchery capacity of 6,000 birds a week. 
Now, he hatches 32,000 chicks a week plus 15,000 
turkey poults . . . feeds and services 175 chicken flocks 
and 110,000 poults. 


What Smith began as a hatchery operation has grown 
to a really big feed business, too. In 1937 Smith 
acquired the Purina Franchise because, “I wanted 
quality products for my quality chicks.” Last year his 
cash register rang to the tune of 32,000 bags of Purina 
Chows. In 10 years Smith has sold $930,000 worth 
of Purina products! 


Ray Smith exemplifies, once more, the many Purina 
Dealers over the country who have found in the wide 
Purina line and merchandising “know-how” the key to 
business success. 


RALSTON PURINA CO. 
ST. LOUIS 2, MO: 


| 


PURINA H w s 
M SUPPLE 
Z 
Smith's modern hatchery turns out 32,000 chicks, 


4— 15,000 poults a week. 


THE PURINA FRANCHISE—HUB OF A PROFITABLE FARM SUPPLY BUSINESS: 
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—Hanna 
(Continued from page 15) 


possible for them to pay us in goods. 

Ocean freight charges collected by those 
to whom we loan money is an offset against 
our exports. Britain carries things cheaper 
than we do because she builds ships cheaper 
and pays lower wages. But now a move is 
on in congress to subsidize American ships 
so we can take that source of offsetting 
income away from Britain. 

If that proposal succeeds we shall not 
only be putting another obstacle in the way 
of collecting on our loans but we shall be 
doing two other things inimical to our 
domestic economic health. First, the Amer- 
ican taxpayer will have to foot the subsidy 
cost and second, the American consumer 
will be robbed of the opportunity to get 
foreign goods at low prices. Both will add 
to our inflation dangers. 

I am not a free trader. What I am trying 
to point out is that the people who favor 
continuing wartime tax totals and who pro- 
fess to believe that world peace can be 
maintained by dividing our economic abun- 
dance with needy nations are only giving 
lip service to that program. If you are sur- 
rounded by destitute neighbors and want 


to help them—and you are the only one © 


in the community who has things to sell— 
you can’t put them on their feet perma- 
nently merely by making them loans of 
money. For a short time you help them 
because the money you loan them is used to 
buy your own surpluses. 

But after a while if you do not produce 
enough for both yourself and for them the 
money so loaned comes back to raise the 
prices of the things you have to sell. That 
is where the process of continued loans 
starts inflation right here at home. 

You could see it in the grain markets 
during the last year. We have seen some of 
it in steel. We will see it in every export- 
able commodity we raise if the loans con- 
tinue and we do not begin to import some- 
thing from the rest of the world in return. 

What it could mean in our own cost of 
living staggers the imagination: less poultry 
feed, less animal feed, and higher prices 
all around. 

With a prospective short corn crop and 
much of our wheat going to Europe we 
must get along on less ourselves but that 
means higher food costs and that is likely 
to start up the wage-price inflation merry- 
go-round again. 

Before the war, food took 19 cents of 
the consumer’s dollar; during the war it 
took 27 cents; now it takes about 43 cents. 
Obviously, the people have to buy less of 
other things when so much of the family 
income goes for food. 

If we could confine highest costs to food 
the situation wouldn’t be so bad but as 
wages go up to help families pay their 
higher food costs all costs follow suit 
eventually. 

That is where our program of feeding 
Europe boomerangs to raise our own cost 
of living and causes inflation here at home. 
That is why we should cut public expenses 
and taxes to the very bone so that the peo- 
ple will have more money to spend on 
necessities. A great deal of good could be 
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accomplished if the government would 
change its buying practices. 

The government blames the speculator 
and vice versa. We even have the spectacle 
of the government imposing sanctions on a 
Chicago grain firm in the now famous and 
alleged “rye corner” of three years ago. 
‘All that firm did was to execute orders in 
the market. 

The government’s own investigator re- 
ported that he found no evidence of a 
“corner” or of manipulation but the ef- 
forts to punish the grain men for an al- 
leged “corner” continue. Is it any wonder 
that markets fluctuate wildly in these cir- 
cumstances? 

What the government could do to sta- 
bilize things would be to stop announcing 
its program of buying 60 days ahead. This 
is free notice to everybody to step in 
and compete with the government If gov- 
ernment would buy its needs like any other 
buyer the situation would stabilize. 

It is unfair for the government to ask 
industry to reduce prices or charge grain 
men with creating a “corner” while it is 
indulging in practices that raise prices arti- 
ficially. The American taxpayer is paying 
a pretty penny for the present system. 


The situation looks its worst today in 
view of the overdue planting and growing 
weather. It may get better shortly but there 
is enough in the damage already done by 
the weather and the government's program, 
which probably will not be changed, to 
make everybody cautious about the next 12 
months at least. 

Speaking of Russia again, I think it wise 
counsel to consider some of her own prob- 
lems. To hear some people talk you would 
think Russians had a walk-away in their ex- 
pansion program! 

I do not mean to minimize the threat 
that she can be in time but at present Rus- 
sia has plenty of troubles of her own. She 
has had a near famine in the Ukraine— . 
food shortages are appalling. Her industrial 
production has fallen far short of projected 
plans. 

We forget that she has scanty rainfall 
and that much of her land is too dry for -* 
food raising. She has recurrent droughts = 
and short growing seasons. One of the best 
authorities on Russia, Prof. Warren B. 
Walsh of Syracuse university says, “Russia 
has been an agricultural country in spite of 
nature rather than because of it. Most of 
Russia is too cold or too dry or too infer- 


‘THE CASEY 


“Mr. Casey doesn't wish to be disturbed." 
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tile or too far away from possible markets 
to make good farm land. Only a small part 
of its great area is well suited for farming.” 

But you cannot deprecate her mineral 
and forest resources and her hydroelectric 
power potentialities. She has vast resources 
in gold, silver, copper, nickel, and uranium. 
In another generation perhaps she may be 
able to utilize her resources in a way to 
become a great producer of mechanical 
things. But her immediate problem is food. 

This makes it easier to understand, 
though of course you can’t justify, her quick 
moves to draw the moveable wealth out of 
Germany and Poland and to cement into 
her satellite circle the food producing coun- 
tries surrounding her. But her political 
problems of which we know nothing are 
terrific. Here is a nation of 200 languages 
so big that when it is evening in Leningrad 
it is morning at Kamchatka! Her people 
have been held to a common purpose by 25 
years of promises which have never been 
met and, of course, by a secret police that 
has kept dissenters in line. 

But no ruler in all history has been able 
to amalgamate such differing interests into 
a workable entity. Her repeated attacks on 
us and her continued propaganda about the 
terrible conditions in the United States have 
a very obvious purpose. Some Russians have 
carried the truth home about the world out- 
side Russia. 

I wish I were as sure of going to heaven 
as I am that Russia will either crack up 
politically in the next few years or turn 
toward something approaching democracy. 


— Ingenuity 
(Continued from page 41) 


maximum display of the firm’s wide variety 
of garden needs. 

“After the table was finished we attached 
strips across the table so that glass jars and 
packages would not slide together or down 
the inclined top,” Mr. Rickert explained. 
“Two rows across the table top are designed 
to hold mason jars securely in place while 
two other rows are of a size to accommo- 
date pails and large packages of seeds.” 

The seed table accommodates 18 pail con- 
tainers of seeds of the larger varieties such 
as peas and corn, each pail holding an aver- 
age of 10 to 15 pounds. Colorful cards in 
each container picture the vegetable or grass 
which the seed will produce. The narrower 
rows hold 65 quart mason jars in place. 
These jars are flanked around the seed de- 
partment scale, which is located in the cen- 
ter of the table. The jars also bear a colored 
picture of the vegetable or flower which 
their seed will produce. 

Dog foods have by no means been neg- 
lected at the Ravenna Feed store. Neat wire 
and wooden racks hold two and five pound 
packages of Gaines and Swift's dog rations 
as well as the popular Dogburgers. Self ser- 


vice is easy in the dog food department be- ° 


cause all merchandise is plainly priced and 
within easy reach. 

On a sturdy center beam in his tempor- 
ary salesroom Mr. Rickert posts late pos- 
ters from his suppliers because he believes 
these encourage farmers to make additional 


purchases through the power of suggestion. 
“Many customers often get acquainted with 
products by deciding to try them on the 
basis of seeing these posters and streamers,” 
Mr. Rickert declared. 

Remedies are displayed next to the cash 
register at the Ravenna Feed store whilc 
canvas work gloves, popular sellers, hang 
from neat eyehooks near the wrapping 
counter. 

Only nationally advertised lines of farm 
needs are handled at the Ravenna Feed 
store. In addition to Master Mix feeds these 
include: Ferry’s seeds; Armour fertilizer: 
Morton's salt and curing preparations. Ma 
comb’s, Premier, and Central poultry equip. 
ment; Seresan and other duPont products 
and a dozen others. 

“We keep a well stocked warehouse too,” 
Mr. Rickert commented. “We never let 
the stocks in the displayroom fall very low 
because we believe there is a psychologica! 
effect on farmers when they see plenty o! 
famous merchandise, cleanly packaged and 
neatly arranged.” 

Equipment in the small milling depart 
ment at the Ravenna Feed store includes a 
1 ton Master mixer and a 40 h.p. Bluc 
Streak hammer mill. Virgil Rickert, brothe: 
of the owner, and Frank Slama, jr., are 
the firm’s only two employes. 

“Folks like to see what they're buying 
and want good merchandise,” Mr. Rickert 
emphasized. “Although we haven't yet got 
the big display windows we want, we're 
doing our darndest to show farmers every- 
thing they need after they do step inside 
our wide front door!” 
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= Joins Quaker Oats 


A. M. STAGG 


A. M. Stagg has been appointed dairy 
specialist for Ful-O-Pep feeds by the Quaker 
Oats Co., Chicago, Ill., L. R. Hawley, vice 
president in charge of the firm’s feed divi- 
sion, has announced. A native of Snow Hill, 
Md., Mr. Stagg has been active in dairy 
management work for 25 years. He studied 
at Cornell university and the University 
of Maryland. 


Vermont Manufacturers and 
Dealers Hold Conference 


Fifty members of Vermont's feed indus- 
try attended the conference of the Vermont 
Feed Dealers & Manufacturers association 
held May 28 at Rutland in cooperation with 
the agricultural department of the state uni- 
versity, according to a report by Austin 
Barrows, Brandon, who presided at the meet- 
ing. Various phases of animal feeding in 
Vermont were discussed by college and 
state government experts. 

Speakers at the one-day meeting included: 
Edward H. Loveland, extension dairyman; 
L. S. Walker, state regulatory service; Ern- 
est F. Walker, university animal pathologist; 
and Dr. Howard B. Ellenberger, head of 
the animal husbandry department at the 
University of Vermont. Dr. Ellenberger 
spoke at the evening dinner session which 
concluded the conference. 

@ HARRY GAUERKE, Wittenberg, Wis., 
has moved his feed store to its new location, 
formerly owned by the Northern Milling 
Co. 
OPEN NEW BRANCH OFFICE 

H. O. Parrent has been appointed in 
charge of the new Bemis Bro. Bag Co. sales 
office at Phoenix, Ariz., the St. Louis, Mo., 
firm has announced. Mr. Parrent has been 
associated with Bemis for more than 20 
years. The Phoenix sales office is located 
at 630 Security building. 
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IN THE MASH 


Controls Poultry 


Large Roundworm 
(Ascaridia galli) 


® Without Shock 


© Without Interruption 
of Production 


© Without Upset in Growth 


® Without Interference in 
Food Consumption 


ADDED PROTECTION 
FOR FLOCKS 


Mash-Nic can be safely fed to 
growing chickens or laying 
hens. Does a real job without 
absorption of nicotine in crop 
or gizzard. 


MASH-NIC 


IS INERT—UNTIL 
acted upon by the intes- 
tinal juices. 


IS UNIFORM — it adheres to 
the particles of the mash with- 
out sifting to the bottom. 


Write for Full Information. 
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— Ohio 


was still a leading farm state but stressed 
that continued improvement was vital to 
the future well being of the state’s farmers. 
He cited how the state feed industry could 
help to make the college agriculture facili- 
ties better and explained plans for its ex- 
pansion. “The university as a whole has 
exactly twice as many students as it had 
in the highest prewar peak,” Dean Rummell 
stated. “The state legislature is helping us 
in our plans for a bigger and better agri- 
culture college but we need your help too.” 
He listed a new $1,000,000 dairy research 
laboratory as one of the facilities which the 
university is planning. 

In a brief talk, Harry B. Lee, Fostoria, 


(Continued from page 48) 


manager of the Ohio Farmers Grain & Sup- 
ply association, outlined the steps being 
taken by the American Feed Manufacturers 
association to render greater service to the 
farmer. He described the formation of the 
new AFMA agricultural service department, 
its $9,000 prizes for research to be done 
in the next three years, and quoted the 
statement of Walter C. Berger, AFMA 
president, that “The American Feed Manu- 
facturers association’s aim is to serve all 
agriculture—from the farmer on up.” 

Ronald C. Booth, Cedar Rapids, Iowa, 
followed Mr. Lee and discussed Iowa farm 
problems and production and explained the 
aims and services of the Feed Institute of 
Iowa. Mr. Booth said that Iowa feed condi- 
tions were generally good and that pasture 
conditions were excellent. 


THIS 


Plus Good 
Feedstuffs 


MAY GIVE THIS 


RELEASE th 
PHORUS in YOUR FEED MIXES with IFCO VITAMIN D..both 2 and 3 


U. S. Yearbook, 1939. entitled 
“FOOD AND LIFE” states: 


“. . . in the absence of vitamin D 
large losses of calcium and phos- 
phorus from the body occur in spite 
of sufficient dietary supply of these 
elements. But when Vitamin D is 
given, losses decrease and unusual 


feed. 


So step up the demand for your 
brand feeds. Add IFCO Vitamin D 
to all feed mixes. Invite profit-wise 
feeders to beat a path to your door. 
Write or wire for complete details 
and prices. 


618-20 Des Moines Bldg. 


Alike Now...but what will they 
look like in 6 months? 


PENT-UP FEED VALUES of 


IFCO VITA- 
MIN D-2 For 
ALL LIVE- 
STOCK ... 
One pound is 
guaranteed to 
supply at least 


: 4,000,000 U.- 
quantities of calcium and phosphorus S.P. units Vi- 
are stored in the body until the wt * D. Oth- 
normal balance is restored.” 

er potencies 
Because Vitamin D has proved so upon request. 
essential to fast growing, healthy Write for 
farm animals, wise blenders are for- rices 
tifying their feed mixes with IFCO P 3 
Vitamin D. One pound is guaranteed IFLOK VITA- 
to supply 4,000,000 USP units of MIN D-3 For 
vitamin D for four-footed animals. ALL POUL- 
And the cost is low. For only 2c TRY 
you can fortify the average bag of eens d 
hog fattener or low protein dairy One poun 


supplies over 
900,000 AOAC 
units 
D. Other po- 
tencies upon 
request. Write 
for prices. 


IOWA FEED COMPANY 


Des Moines 9, lowa 


THIS 


Plus Good 
Feedstuffs 


Plus IFCO 
Vitamin D 


MAY GIVE THIS 


PHOS- 


vitamin 


He pointed out to the dealers the impor- 
tance of belonging to trade associations, but 
said that the feed men who needed the 
trade groups most weren't in his audience. 
“The men who aren't here are losing out 
on the help which your feed association can 
give them,” he said. “They should be con- 
vinced of the good membership in this 
association can do for them.” 

The final convention speaker was jr, 
Roland M. Bethke, popular college research 
expert who is in charge of research at the 
Ohio agricultural experiment station at 
Wooster. Dr. Bethke’s message stressed the 
importance of feed dealers rendering all-out 
service with the feed they sell. “You {eed 
men are the middlemen between the col- 
lege staffs and the farmers,” he explained, 
“and it’s up to you to help farmers improve 
their conditions.” 

He urged his audience to become better 
acquainted with basic agricultural informa- 
tion so that they can be better equipped to 
answer farmers’ questions. Dr. Bethke 
pledged complete cooperation from his ex- 
periment station and the state agriculture 
staff and urged feed men to take advantage 
of his offer. 

“The feed business war honeymoon is 
over,” he warned. “But feed prices can't 
drop until grain prices are cut. Farmers 
should be told now more than ever that 
for best results they need good stock to 
begin with, properly balanced feeds, and 
good management. Without one, the other 
two are worthless.” 

L. A. Gilliland was re-elected president 
of the association for 1947-48; H. E. Bru- 
baker was elected to another term as first 
vice president; and Elton Kile and C. V. 
Thomas, Columbus, were re-elected treas- 
urer and_ secretary respectively. Ralph 
Brown, Cincinnati, was elected to succeed 
C. R. Phelps, Conneaut, as second vice pres: 
ident. W. W. Cummings continues as hon- 
orary secretary of the association. 

Unanimously elected to three year terms 
as association trustees were Myles Turner, 
Lancaster; Robert M. Hess, Massilon; An- 
ton Patzer, Grove City; Ralph Brown, Cin- 
cinnati; and Duane L. Norby, Toledo. 

Secretary Thomas reported the associa: 
tion in excellent condition from a member- 
ship standpoint and Treasurer Kile made 
a similar report on its financial condition. 
At present the Ohio feed group has 403 
parent firms in membership, as well as 16 
branches, Mr. Thomas reported. The asso- 
ciation treasury balance is $2,234 plus two 
$1,000 government bonds. 

Members of the nominating committee 
were W. W: Cummings, Columbus; Howard 
Hockman, Winchester; and A. B. McDon- 
ald, Washington. Serving on the resolu- 
tions committee were Charles Hiegel, Leip- 
sic; Everett Early, Cincinnati; and H. W 
Applegate, Smithville. Members of the av- 
diting committee included B. R. Hoaglin, 


Scott; B. E. Troup, Pleasantville; and 
James Barnhardt, Columbus. 


@ JOHN D. CONRAD, Hamilton, Mo.. 
is planning to open a new feed store at 
Albany. 

@ MIDWEST GRAIN CO., Cheney, Kan.. 
is improving its facilities and will insta!! 
a feed plant. 
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AUSTIN W. CARPENTER 


This is convention season. I have at- 
tended a number of them and here are a 
few observations for the record. 

Attendance at feed conventions has been 
heavy, thus double-crossing some of the 
wise guessers who predicted that with war- 
time problems and regimentation a thing of 
the past, interest in convention attendance 
would wane. On the contrary, it has in- 
creased, which to me indicates that feed 
people have developed an increasing con- 
sciousness on the need of unity of action. 
This is a healthy sign. Trade associations 
are as much a peace as a wartime necessity. 
It’s good to discover that dealers feel this 
way about it. 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 


shared by the publishers of The Feed Bag. 


Well thought out and carefully planned 
convention programs have been presented. 
Convention goers have listened attentively. 
How many of the ideas gained from these 
programs have been taken home and put to 
work cannot accurately be answered. Many, 
I hope. 

Lacking on every convention program it 
has been my privilege to listen in on, is the 
general exchange of ideas by dealers on 
the convention floor. Unquestionably, many 
ideas are exchanged, but this is done for 
the most part in breakfast, luncheon and 
lobby discussions, in which only a relatively 
few dealers participate. 

What is needed is more discussion ses- 
sions in the convention assembly where the 
problems and experiences of a representa- 
tive number of dealers are thrown into the 
open for the benefit of everyone at the 
meeting. 'A two-hour rapid-fire question, 
answer and discussion period with dealers 
doing the talking would be a splendid con- 
vention feature. 

Someone may counter by saying that it’s 
up to the fellows who arrange the program 
to provide such discussion periods. Quite 
right, but they can’t be provided unless 
people in the trade will volunteer to present 
their problems and experiences, and fire 
away with questions. 

The point I am trying to make is this— 
that conventions should provide a much 
more elaborate exchange of idea features 
with the dealers carrying the ball all the 
way through the discussion period. As a 
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convention program objective for 1948, 
let’s see if we can’t develop this valuable 
dealer-to-dealer discussion program feature. 

As one who has responsibility of arrang- 
ing convention programs, I would like to 
hear from dealers in the Northeast with 
their suggestions for program numbers. 
Yes, I would like to urge criticisms of con- 
vention programs you listen in on this sea- 
son. Other program makers I am sure will 
join me in this philosophy. There is a need 
for the streamlining of convention programs 
that will provide the meat of industry 
problem solutions which convention goers 
can take home and actually put to work in 
their respective merchandising operations. 
Help on this important factor should come 
from the grass roots—from dealers who 


go to conventions—know the shortcomings 
of convention programs and possess the 
suggestions that will make them more prac- 


tical. 
@ VALLEY GRAIN CO., Sanborn, N. D., 


is constructing six new concrete storage bins. 


MARKET NEW BAG CLOSER 

Bemis Bro. Bag Co., St. Louis, Mo., has 
been appointed exclusive distributor for 
the new hand electric filled bag closer by 
the Dave Fischbein Co., Minneapolis, Minn., 
the latter firm has announced. The bag 
concern will market the electric closers 
through its established bag sales divisions 
and offices. The machine weighs less than 
11 pounds and operate on either AC or 
DC current. 
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LINDSEY-ROBINSON 
AND COMPANY 


INCORPORATED 


Roanoke, Virginia 


FOR THE MONEY .. 


Somebody’s going to make a 
lot of money on Fair-Acre Feeds 
right in your trading area. Why 
shouldn’t YOU make this money ? 


THE SHOW .. 


The show has started via radio, 
farm magazines, newspapers, 
These 
promotions are starting a lot of 


direct mail, Farm Service. 


feeders on Fair-Acre. 


€}10 GET READY .. 


Opportunities are bigger in 
the new South — but don't wait 
Get ready and underwrite you 
own future success with a Fair- 
Acre franchise. 


AND €}T0 Go! 


Let’s gonow . . . phone, vire, 
or write at once for more pavticu- 
lars about your Fair-Acre fran- 


chise — we'll do the rest. 


May we send you our illug¢rated 
brochure? It’s titled ‘'The Fair- 
Acre Plan’’. 
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— Big City 
(Continued from page 50) 


however, and most customers are more than 
willing to build their orders up to our re- 
quired minimum in order to get free de- 
livery service,” Mr. Duncan said. “Delivery 
service ups our overhead, but its worth has 
been conclusively demonstrated to us dozens 
of times. Often our free services have 
brought us far better results than our paid 
advertising. 

“We have found that creating good will 
by cheerfully giving a little more and a 
little better service more than pays for 
itself in the end,” Mr. Duncan emphasized. 
“That's why we're going all out to serve 
our customers better so that we can suc- 


cessfully withstand the competitive challenge 
offered by Kansas City!” 


@ CENTRAL SOYA CO., Fort Wayne, 
Ind., has purchased the interest of David 
Crutchfield in the elevator at North Liberty. 

@ BLUFFS FARMERS GRAIN CO., 
Bluffs, Ill., is planning construction of a 
new concrete elevator. 

STALEY APPOINTMENTS 
Appointment of Lowell O. Gill as assis- 

tant technical director and Dr. Paul R. 
Shildneck as director of research of A. E. 
Staley Manufacturing Co., Decatur, IIl., 
has been announced by Howard File, tech- 
nical director of the corn and soybean pro- 
cessing concern. 


| / Supreme Brand 
Condensed BUTTERMILK 


A pure, liquid creamery buttermilk just 
as it comes from the churn—condensed 
under vacuum to remove part of the 
moisture for economy in shipping and 
ease in handling. Contains all the na- 
tural nutritive qualities of fluid milk 
plus more lactic acid. The thick body of 
Supreme Brand Condensed Buttermilk 
provides all the valuable solids of milk, 
retains the original vitamins, minerals, 
proteins, milk sugar, lactic acid, and 


as 2% butterfat. 


® Nothing has been removed except the water, nothing has been 
added. Contains no skim milk, whey or preservatives. Packed in 
the famous yellow barrel. 


WRITE 


Rittenhouse 6-9885 


WIRE © PHONE 
e Herport K:CLorine 


Bulletin Building, Philadelphia 7, Pa. 
Locust 7-2040 


Planning is Underway for 
Convention of National 


Advance planning for the 51st annua! 
convention of the Grain & Feed Dealers 
National association, which will be held 
Sept. 14-16 at Hotel Statler, St. Louis, Mo., 
is already well underway, according to Ray 
B. Bowden, executive vice president of the 
organization. 

While program details for the business 
and educational sessions of the meeting 
are not yet complete, Mr. Bowden and hi: 
staff already have a number of recreationa! 
features planned for the feed men who 
attend. The convention will begin Sunday, 
Sept. 14 with committee meetings, a board 
of directors dinner, and informal recreation 

On Monday, Sept. 15 feed men will hav, 
a morning of meetings and then will have 
the afternoon free to see the St. Loui 
Cardinals in action against Mel Ott’s Nev 
York Giants. For those who arrive on Sun: 
day, the baseball schedule pits the Cardinal! 
against the Brooklyn Dodgers. Tuesday, 
Sept. 16 will be given over entirely to 
meetings, with the annual banquet session 
planned for the evening. 

Feed men planning to attend the Na- 
tional’s 51st annual meeting are advised 
to write immediately for room reservations 
Requests for reservations should be ad- 
dressed to the attention of Mr. Alumbaugh, 
Hotel Statler, St. Louis 1, Mo. 


T. F. Thompson Promoted 
By Brower Mfg. Company 


T. Fenton Thompson has been promoted 
to general sales manager of the Brower Mfg. 
Co., Quincy, Ill., the firm has announced. 
Mr. Thompson has been associated with the 
company for several years as a sales execu- 
tive. During World War II he served in 
the navy. 

Robert F. Vollbracht has been named 
advertising manager by Brower to succeed 
W. Raymond Bates, who resigned to be- 
come managing editor of Prairie Farmer 
magazine. Mr. Vollbracht has been as- 
sistant advertising manager for the past 
four years and dealer sales manager for five 
years. 


@ GLENWOOD FEED & SEED STORE, 
Glenwood, Iowa, is the new name for the 
former Lincoln Feed store which has been 
purchased by Albert Batten and W. J. 
Schiermeier. 


@ UNION COUNTY CO-OP ASSOCIA- 
TION, Cottage Grove, Ind., has purchased 
the Robinson Grain & Coal Co. from Edgar 
C. Robinson. 


Oo. S. BROCK PROMOTED 

O. S. Brock has been appointed man- 
ager of the Indianapolis Bleaching Co., 
Indianapolis, Ind., a subsidiary of Bemis 
Bro. Bag Co., St. Louis, Mo., the parent 
firm has announced. Mr. Brock was former- 
ly assistant manager of the Bemis Cotton 
Mill, Bemis, Tenn. The Indianapolis Bleach- 
ing Co. produces a substantial volume of 
the cotton goods used by the 15 Bemis bag 
factories. 
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Here are Three Handy Tips 


Kinks for Belts, Keys, and Cleaning 


@ THE sketch below shows how one ex- 
pert takes care of belt laps on crossed belt 
drives. This writer heartily approves of the 
method which he believes has never been 
put in print before. Arrange the laps so 
that they will be ironed or smoothed out 
where the belt crosses. The crossing point 


; the important point because there usu- 
lly is some rubbing there. As a result, 
when the laps are made to run in the other 
jirection from that shown in the sketch the 
point of the lap is in danger of catching 
and if it does catch the lap gradually opens. 
This is the opposite of the advice gen- 
erally given us concerning the handling of 
laps. We are told to run them the other 
way so that they will not open due to wind- 
age. But it has been this writer’s experience 
that complaints regarding laps opening up 
due to windage are very rare. In fact at 
least 80 per cent of the belts in operation 
run at slow or average speed—not over 
3,500 ft. per minute. On open drives most 
of the opening of laps on the outside of 
the belt is caused by the belt running over 
pulleys that are too small in diameter. 


FINDING THE RIGHT KEY 
IS EASIER THIS WAY 


Most of us carry keys, and, every once 
in a while we are confronted with the prob- 
lem of doing an unlocking job in the dark. 
The question then is: Which is the right 


key? Here is a kink used by the writer 
which he has found to be unfailing: 
Simply file notches in the back of the 
keys as shown in the accompanying sketches. 
The number of notches identifies the key. 
Thus, file one notch in the most important 
key, two notches in the key of second im- 
portance, three notches in the key of third 
importance, and so forth. It is easy to re- 
member which key is most important, next 
in importance, and so on. Do that, and you 
will have no more identification trouble in 


the dark. 


DILUTE HYDROFLUORIC 
ACID CLEANS GLASS 


I don’t know of anything better for clean- 
ing dirty glass tubes, including boiler gauge 
glasses, than dilute hydrofluoric acid. Be 
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By F, W. MADISON 


extremely careful, though, because hydro- 
fluoric acid dissolves nearly all substances, 
including glass. It does not dissolve lead 
and is therefore usually kept in containers 
made of lead. 
Soak the glasses in a 5 per cent solution 
of the acid for 15 to 20 minutes and then 
wash and rinse in clean water—preferably 
running water. Blowing out with filtered 
compressed air will then assist further—if 


FINAL SIZING 


HERE 


Make up the Triple Reduction 
Process that produces the Gran- 
ular Grind HERE... . Each 
phase of the Triple Reduction 
Process plays its own part in 
reduction. It also prepares the 
material so that the following 
phase functions to full effi- 


vou have such air. Usually the results are 
first class without the air blow finish. Nitric 
acid, also, does very well, but hydrofluoric 
is better. 


@ FARMERS ELEVATOR & EX- 
change Co., Palmyra, Mo., is completing 
construction of its third new concrete stor- 
age bin. 

@ FRANCIS W. BRISCOE, Bunker Hill, 
Ind., has purchased the Chalmers Grain & 
Supply Co. elevator at Chalmers from M. 
B. Raub. 

@ HUEGELY ELEVATOR CO., Nash- 
ville, Ill., is constructing two new concrete 
storage bins which will accommodate 77,000 
bushels of grain. 


PRIMARY CRUSHING 


AIR-FLOW 
FEED 


HERE 


ciency. The controlled move- 
ment of the material through 
the Triple Reduction cycle pro- 
duces the Blue Streak Granu- 
lar Grind - - - that farmers and 
feeders recognize as the high- 
est in feeding value. 


PRATER PULVERIZER COMPANY 


1515 SOUTH 55TH COURT 


CHICAGO 50, ILLINOIS 


THAT PRODUCES 


Z Ss PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 
M © Corn Cutter 
O Blue Streak 
Advance 
O Blue Streak Magnet 
indard Twin Spiral 
Blue Streak Mixer 
Streamliner 
Name 
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— Lem Jones 


(Continued from page 72) 


Mickey from leaping at the salesman and 


throwing his arms around him. 


“Did she send you a note at any time 
Mickey, 


at the convention in Milwaukee?” 
the sleuth, continued. 


“Still another silly question but I'll an- 
swer that, too. Now that I recall she did, 
asking me to meet her in the cocktail lounge 


one night.” 


Without further questioning, 


gettin’ Mickey!” 


And, with that, he dismissed the subject 


from his mind. 


Help Dairymen 


Raise Good Calves | 


at Low Cost 
By Featuring 

FUL-O-PEP 
Calf Starter— 


Mickey 
dashed away while the salesman muttered to 
himself; “This July heat certainly must be 


FUL-0-PEP REALLY 
HITS THE 


Mickey’s feet couldn’t carry him fast 
enough to the home of Lem Jones. Lem was 
just donning his hat when he burst through 
the front door without knocking. 


“Boss! Mrs. 
listen!” 

And breathlessly he revealed the case of 
mistaken identity. 

“Now, just to make sure, you can call Mr. 
Rogers. He’s at the store now. Ask him 
to bring Mrs. Rogers here on his next trip.” 

“That Ill do!” said Mrs. Jones, still 
defiant. 

It was a mystified salesman who answered 
the phone about a half hour later. 

“Yes,” Lem and Mickey could hear him 
say, “Yes, my wife’s name is Pauline and 
she was at the convention with me in Mil- 


ones! I've got it! Now 


It’s Appetizing, Vitamin-Rich and Economical! 


For More Information Write Today to 


THE QUAKER OATS COMPANY, Chicago 4, Ill. 


es4e 


waukee. Yes, she sent me a note to meet 
her in the cocktail lounge.” 

Hanging up the receiver he turned to 
Lem. 

“Gosh,” he groaned. “I need a vacation 
This heat’s making me hear things. It’s 
driving me crazy.” 

“Not as crazy as you think,” grinned 
Lem, winking at Mickey. “Put me down fo: 
10 tons of that new concentrate you adver- 
tised at the convention. And I ain’t crazy 
either!” 


Charles S. Clark, Veteran 


Grain Publisher, Dies 


Charles S. Clark, 83, publisher of the 
Grain & Feed Journals Consolidated and a 
guiding founder of the Grain & Feed Deal 
ers National association, died in Chicago 
June 16 after an illness of three months. 
Born in Wilton Junction, Iowa, Mr. Clark 
came to Chicago while a young man and 
after service with a commission firm and 
Marshall Field & Co. became an editor of 
the ‘American Miller and the American Ele- 
vator & Grain Trade. 

Mr. Clark pioneered in the organization 
of the Grain & Feed Dealers National asso- 
ciation which was launched in Chicago in 
1896. He served as association secretary 
from 1898 to 1901 and later was active in 
the formation of a number of state grain 
dealers’ organizations. Mr. Clark helped 
promote the uniform grades congress which 
preceded the federal grain standards act 
and was active in the organization of the 
Grain Dealers Mutual Fire Insurance Co., 
which he later headed as president and 
chairman of the board. 

Funeral services for Mr. Clark were held 
June 18 in Chicago. 


Rosekrans Sells Grocery, 


To Concentrate on Feed 


Frank M. Rosekrans, jr., Wayzata, Minn., 
has sold his grocery store to Walter O. 
Peterson of Minneapolis and will devote 
his business activities wholly to feed and 
farm supplies in the future, he has an- 
nounced. Mr. Rosekrans will continue to 
operate his feed business in the same loca- 
tion and plans no changes in personnel or 
policies. 

An active member of the Northwest Feed 
Manufacturers association and the Minne- 
sota Retail Feed Dealers association, Mr. 
Rosekrans has been a prominent figure in 
the Minnesota feed industry for more than 
20 years. 


@ CHARLES GRAY, Hopkins, Mo., has 


installed a new hammer mill. 


NEW ARCADY BOOKLET 

Publication of a new booklet, “The Ar- 
cady Five Point Hog Program,” has been 
announced by the Arcady Farms Milling 
Co., Chicago, Ill. The booklet, prepared 
by the company’s hog service department, 
covers breeding, gestation, farrowing, grow- 
ing, and finishing. Copies may be obtained 
by writing Arcady Farms Milling Co., 223 


W. Jackson boulevard, Chicago 6, Il. 
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AFMA, Control Men Confer 


Discuss Proposed Definitions and Labeling 


@ MEMBERS of the committee on defini- 
tions and contacts of the American Feed 
Manufacturers association recently met with 
the states relations committee of the Asso- 
ciation of American Feed Control Officials 
at the Drake hotel, Chicago, Ill., to discuss 
current industry problems. The joint meet- 
ing was presided over by Emmet B. John- 
son, chairman of the AFMA definitions 
committee. 

Ralph M. Field, Chicago, former presi- 
dent and secretary of the feed manufac- 
turers’ group, welcomed the feed control 
officials. On the suggestion of H. L. Mc- 
George, word was sent to Dr. H. H. Han- 
son of Delaware expressing regret that he 
was unable to be present at the joint meet- 
ing. 

Ae Johnson then briefly summarized a 
number of current industry problems, in 
particular the bills introduced in the Illi- 
nois and Indiana legislatures regarding di- 
gestible protein, fat, and carbohydrates. The 
proposed measures have since been dropped. 

Thirteen major topics were considered by 
the feed manufacturers and control officials 
who attended the meeting. A brief summary 
of these topics follows: 

(1) Representatives of the White Min- 
eral Oil council pointed out that small quan- 
tities of mineral oil added to feeds served 
a definite purpose and were not harmful. 
L. E. Bopst, however, declared that because 
the food and drug administration had 
termed mineral oil a deleterious ingredient 
in foods, it was very likely the same in 
feeds. 

Sulfa compounds, sulphur, tobacco dust, 
and phenothiazine were discussed from 
various angles. Warren Baker, Chas. M. 
Cox Co., explained that many feeders in 
the East demanded the inclusion of sulfa 
products in their feeds. Mr. Bopst stressed 
that all drugs added to feeds should be fully 
listed on the labels. 

(2) Amino acid usage in mixed feeds 
seems unnecessary and unjustified, the feed 
men and control officials agreed. 

(3) Laws regarding notification of ship- 
ments of seed apparently are unconstitu- 
tional, as a result of a recent federal court 
decision affecting a case involving the state 
of Mississippi and the Ferry-Morse Co. 

(4) Oat mill byproducts and their new 
definitions were reported on by I. Levin of 
the Iowa department of agriculture, who 
said a full report would be presented at 
the feed control officials’ convention next 
October. 

(5) “Mainly” was agreed upon as a 
substitute for “solely” in the definition for 
riboflavin supplement, which now reads in 
part, “riboflavin supplement is a feeding 
material used mainly for its riboflavin con- 
tent... 

(6) No action or recommendation was 
made on the use of bagasse in feeds. 

(7) H. L. McGeorge reported on the 
progress of tax tag and stamp simplification 
by payment of tonnage fees on affidavit. He 
said that states which recently adopted the 
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new system have been very pleased with 
its results. 

(8) No legislation has been introduced 
this year requiring an open formula regis- 
tration by manufacturers, although such a 
bill may be proposed in Illinois. 

(9) Analyses of collaborative feed sam- 
ples by industry and control representatives 
checked very well in most cases, according 
to H. A. Halvorson of Minnesota. 

(10) Further discussion was promised on 
artificial coloring in feeds, which is not 


SPEED 
PRODUCTION 


with 
Stearns MAGNETIC 
Disc BRAKES 


original. 


STEARNS 


627 S. 28TH STREET 


The magnetic brake 
with the lining wear 
indicator and manual 
release — distinctive, 


MANUFACTURING CO. 


PULLEYS—SEPARATORS—CLUTCHES—DRU MS—MAGNETS 


prohibited by law provided the label indi- 
cates the coloring used. 

(11) The inclusion of any statement of 
quality of an ingredient used in making a 
mixed feed should be discouraged. 

(12) The conference agreed that the 
component parts of iodized manganesed 
calcium carbonate should be listed separ- 
ately. 

(13) Further consideration was recom- 
mended on definitions for soluble meat ex- 
tract, dried whole milk, wheat bran screen- 
ings, and precooked cereal product. 

@ HOWARD GIFFORD, Sharpsburg, 
Ohio, is building a new feed mill. 


@ TEXHOMA GRAIN CO., Keyes, Okla., 


is constructing a new elevator. 


Reduce your production costs by 
eliminating expensive time lost in 
coasting motors and machinery. 
In sizes up to torques of 500 Ibs. 
or the equivalent of 100 hp. at 
approximately 1000 rpm... floor 
or motor mounting . . . horizontal 
or vertical applications . . . for 
AC or DC current. 

For the answer to your problems 
involving effective retarding of 
motors or machinery, whether for 
one or a sequence of controlled 
stops, consult Stearns Magnetic 
Brake Division, Milwaukee 4, Wis. 
Ask for Bulletin 604-E. 


MAGNETIC 


MILWAUKEE 4, WIS. 
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— Eastern 
(Continued from page 30) 


loans or outright gifts made by our coun- 
try”, Mr. Berger declared. “And if this is 
being done why not tell our people the 
truth—tell them that we are not riding a 
gravy train and that each one of us will 
have to accept part of the sacrifice?” 

Final speaker at the luncheon was O-:J. 
McClure, Chicago, Ill., who discussed “The 
Cost of Losing Business.” His merchan- 
dising talk was followed by an open forum. 

Resolutions passed: (1) expressed sym- 
pathy and recognized loss in the passing of 
James H. Gray who had worked enthusias- 
tically for the welfare of the Federation; 
(2) thanked the speakers and others who 
helped make the convention a success; (3) 
put the Federation on record as opposing 
all attempts to establish government fertil- 
izer plants; (4) opposed the continuance of 
the Commodity Credit Corp.; (5) urged the 
discontinuance of the production and mar- 
keting administration since the county 
agent now handles the same functions; and 
(6) approved the action of congress in 
cutting the funds of the department of 
agriculture and urged congress to continue 
to eliminate unnecessary spending. 

The annual banquet was held June 9 
with an attendance of over 500 persons. 
The floor show was provided through the 
courtesy of New York city grain, ingre- 
dient, and allied commodity suppliers. 

President Eldred was re-elected to an- 
other term; Walter F. Oéesterling, Butler, 


R 


SPECIAL 


LIVINGSTO CINCINNATI, OHIO 


FEATURED speakers at the Eastern Federation convention included the five men 
shown above. From left to right, they are: Dr. Fred R. Beaudette, New Jersey 
experiment station; Dr. L. C. Norris, Cornell university; Austin W. Carpenter, 
executive director of the Federation; Alfred Van Wagenen, Northeastern Poultry 
Producers council; and Dr. E. |. Robertson of Cornell. (Photo by The Feed Bag) 


Pa., was re-named first vice president; Dean 
K. Webster, Lawrence, Mass., was named 
second vice president; and Mr. Carpenter 
was re-elected secretary-treasurer and execu- 
tive director. 

Other directors in addition to the offi- 
cers are Allen Bush, Lowville, N. Y.; Louis 
F. Camp, Walton, N. Y.; William R. Conk- 
lin, Chester, N. Y.; Frank C. Demarest, 


\ \ \ \ 
ACCEPT D, IN, WIDENING CIRCLES, ! 


Stamford, N. Y.; Charles C. Merriman, 
Potsdam, N. Y.; C. Paul Ward, Candor, 
N. Y.; Leonard G. Bamford, Midway, Pa.: 
Caleb P. Fulton, Northbrook, Pa.; Edward 
G. Rubinoff, Vineland, N. J.; Edgar Brick, 
Bordentown, N. J.; Henry Beaty, Hacketts- 
town, N. J.; and Scott Gray, Franklinville, 
N. Y. Director Ward was also appointed 
to the executive committee. 


SN 
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BUTTERMILK 


fol- 


N STREET 


hogs, Chickens, ducks & turkeys 


PLAIN CONDENSED BUTTERMILK 


© FORTIFIED BIG MILK uty VITAMINS D au 6 


ts throughout the Middle West 


° FORTIFIED CHICK MILK VITAMINS 0/6 


Write us for Prices 
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— Country Store 
(Continued from page 37) 


Robert H. Stewart, the man who originally 
employed Mr. Zimmerman. When Mr. 
Stewart retired from active management of 
the firm in 1929 he named Mr. Zimmerman 
to succeed him as president. 

Mr. Zimmerman recalls with considerable 
pleasure his experiences as a junior clerk 


CHIEFLY responsible for the 
country store atmosphere of 
the I. W. Scott Co. is Charles 
S. Zimmerman, above, presi- 
dent of the firm. He joined the 
company 40 years ago and has 
helped make it one of the 
most popular farm stores in 
Pennsylvania. 


with the company back in the early 1900's. 
“We junior clerks were kept mighty busy 
doing everything from book work to toting 
bales of hay but we enjoyed every minute 
of it. There was no portal-to-portal pay in 
those days and we didn’t merely have posi- 
tions—we had manvsized jobs!” 

Heading the poultry feed and supply de- 
partment teday is Frank C. Betts, vice pres- 
ident of the Scott Co. Mr. Betts is an ex- 
perienced poultryman and also directs acti- 
vities of the firm’s dog sales department. 
Lawrence Krodel heads the seed section with 
Harvey C. McMurray in charge of imple- 
ment and machinery sales and repair. Carl 
H. Beck, jr., is secretary-treasurer of the 
company. 

“We want our employes to make it their 
constant aim to know all farmers and sub- 
urbanites personally,” Mr. Zimmerman em- 
phasized. “Only by knowing all the factors 
involved in a customer's problems and 
needs can employes perform to the fullest 
extent our policy of quality and service to 
the farmers.” Department heads and Mr. 
Zimmerman himself are available at all 
times for consultation with farmers who like 
to talk over their problems with “the 
bosses.” 

Since 1920 the I. W. Scott Co. has occu- 
pied a sturdy four-story brick building at 
500 Liberty avenue in Pittsburgh. Although 
structurally old, the building is thoroughly 
up-to-date in its furnishings, with neat dis- 
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play tables and full-vision display shelves 
in use throughout. A large neon sign over 
the double front doors is’ brightly lighted 
at night and reminds customers and pros- 
pective customers of the Scott Co.’s pro- 
ducts and its desire to serve. The firm has a 
spacious warehouse at Penn avenue and 
22nd street. 

“We pay special attention to keeping our 
display windows interesting and re-arrange 
them frequently,” Mr. Zimmerman com- 
mented. “We want to catch the eye of the 
shopper with our windows so that he will 
be encouraged to step inside and see our 
allied displays. We always tie-in our interior 
displays with those in our big front win- 
dows.” 

The I. W. Scott Co. does business over 
a wide trading area and offers free delivery 
over its sales territory on all orders of $2 


NON- 
PROTECT SCHUTTE 


or over. The firm’s line of supplies for 
beekeepers has proven a very profitable and 
popular sideline and many orders for feed 
and other farm needs also include a pur- mag 2 
chase of bee supplies. a 

Friendliness and a country store atmos- > 
phere are constantly evidenced at the big 
I. W. Scott Co. store where Charles Zim- 
merman and his staff have proven that a 
metropolitan location is no detriment to 
progressive feed and farm supply dealers 
who really want to serve. 


@ MISSOURI FARMERS ASSOCIA- 
tion, Bethany, Mo., has purchased a feed 
mill and elevator from the Hillview-Rucker 
Imperial Hatchery. 


@ FRED DIERKSHEIDE, Bucyrus, Ohio, 
has purchased the Schultz Elevator Co. 
elevator. 


ELECTRIC MAGNETS 


HAMMERMILL 


Pat. Pending 


mae GNIZING the importance of protecting their hammermill 


When Waguetic Protection... 


from the tramp iron menace, Schutte Pulverizer Company include 
the Eriez Non-Electric Permanent Magnet in the feeding chute ... 
Thus buyers of Schutte Hammermills need not fear damage to the 
machine, contamination of feedstuffs, nor subsequent destruction of 
their customers’ livestock due to tramp iron or steel. The elimination 
of fire hazards and dust explosions from sparks caused by tramp 
iron passing through processing machines is sufficient cause for in- 
stalling Eriez Magnets in machines now in use, in feed tables, 
spouts, chutes or conveyors of wood or steel. Approved by Mill 
Mutuals everywhere, Eriez Magnets are proving “worth their, 
weight in gold” to the milling industry. 


Your copy of Bulletin 101 awaits your request. 


See Erez Piret 


MANUFACTURING COMPANY. 
: 12 12H Street + 


© = 


—Incentive Plan 
(Continued from page 23) 


dealings.” Satisfied employes are fully as 
important to the success of his business as 
satisfied customers, Mr. Rothfork believes, 
and that’s why he does his best to promote 
progressive selling techniques which keep 
the salesmen interested in their work and 
operates his commission plan. 

The Cargill line of formula feeds is Mr. 
Rothfork’s featured brand and sells very 
well in his trading territory along the east- 
ern Minnesota state line. “We have had 
splendid cooperation from the manufactur- 
er’s representatives in planning our adver- 
tising, promotions, and displays and our 
customers have been most satisfied with the 


results they have obtained with Cargill 
feeds,” Mr. Rothfork declared. 

“With my incentive plan now working 
full-scale on feed merchandising, I feel that 
before very long we'll have to expand into 
a bigger, newer store or bust our breeches 
entirely!” 


@ ALBERT B. FAY, Houston, Tex., is 
constructing a $120,000 rice drying plant 
at Eagle Lake. 


— 

@ J. H. GRUVER & SON, Gruver, Tex., 
are planning to construct a new 250,000 
bushel concrete elevator. 


—— 
@ RONALD HUDSON, Field Circle, Tex., 
is planning to spend $500,000 to build his 
feed and farm supply store into a complete 
shopping center. 


SPROUT 
WALDRON - 


Producing DOUBLE 
Profits Every Day 


The Sprout-Waldron Simplex Pellet Mill produces two 


profits for you... (1) the extra margin of profit gained 
by the exceptionally economical, efficient production of 
this mill... (2) the extra feed business that merely having 
the S-W Simplex Pellet Mill will bring you, for 


PELLETS ARE HERE TO STAY 


The rapid increase in demand for pelleted feeds has 
been phenomenal. Feed manufacturers—large and small— 
alert to this growing market have a big opportunity to 
increase sales and make more profit by installing an S-W 


Simplex Pellet Mill. 


Don't miss your chance. The consumer desiring pelleted 
feed will usually take all his feed business to the mill which 
can supply pellets. Let your Sprout-Waldron representative 
show you how you can equip your mill to best share in 
these extra profits. 


SPROUT-WALDRON & COMPANY 


MANUFACTURING ENGINEERS 


MUNCY PENNSYLVANIA 


Northwest Distributing Co. 
Assets Sold to S. J. Miller 


Sale of properties at Colby and other 
towns in Wisconsin formerly owned by the 
bankrupt Northwest Distributing Co. to 
S. J. Miller of Marshfield, Wis., was an- 
nounced June 12 by Judge Baldwin of the 
federal district court. Previously the proper- 
ties had been reported sold to Allied Mills, 
Inc., Chicago, Ill., subject to court approval, 

Allied Mills had offered $300,000 for all 
the former Northwest properties, the only 
bid for the properties as a whole made he- 
fore May 15 which had been announced as 
the deadline for bids. Later, however, the 
trustee and creditors’ committee asked ind 
were granted a recess after the May 15 
deadline in order to ask Allied Mills tu in- 
crease its bid. The firm did not agree tu an 
increase, however, and the trustee and com- 
mittee recommended the Chicago firm’s bid 
be accepted. 

When the matter came up in federal 
court for final disposition, Mr. Miller peti- 
tioned that because of the recess bidding 
had not been officially closed and offered 
$315,000 for all the real estate and fixed 
assets, with minor exceptions. Allied Mills 
declined to increase its bid and the court 
confirmed the sale to Mr. Miller after the 
creditors’ committee had withdrawn _ its 
recommendation that the properties be sold 
to the Chicago firm. 

Mr. Miller paid the $315,000 in full with 
cashier’s checks to the court. Property not 
sold to him was valued at $13,000 which 
brought the total realized from sale of the 
firm to $328,000 in addition to approxi- 
mately $200,000 recovered from sale of 
inventories. The bankrupt concern’s assets 
were listed as $730,309 as of March 19. 

The new owner, Mr. Miller, has never 
been active in the feed business. A cheese 
man, he announced shortly after his pur- 
chase that he planned to lease the proper: 
ties. 

The main plant of the Northwest Dis- 
tributing Co. is located at Colby and is 
relatively new. It has a daily capacity of 
approximately 500 tons of feed and has 
elevator, retailing, and storage facilities. 
Other smaller plants, distributing outlets 
but some with mixing and grinding equip- 
ment, are located in the following Wiscon- 
sin towns: Boyd, Stanley, Alma Center, 
Taylor, ‘Abbotsford, and Riplinger. 
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Big IBCA Show July 22-25 


Cleveland Site of Chick Exposition 


e@ ONE of the nation’s biggest trade shows, 
the 1947 hatchery and poultry breeders’ 
exposition sponsored by the International 
Baby Chick association, will be held July 
22-25 at the spacious public auditorium in 
Cleveland, Ohio. Attendance is expected to 
surpass last year’s record total of more 
than 6,000, according to Nat C. Thompson, 
Petaluma, Calif., president of IBCA. 
Exhibitors had reserved all 130,000 
sguare feet of available display space weeks 


NAT C. THOMPSON 


ago and hundreds of merchandise arrange- 
ments of interest to feed dealers and hatch- 
erymen are assured. One area, encompass- 
ing 20,000 square feet, will be devoted en- 
tirely to displays by some of the country’s 
leading chicken and turkey breeders and 
will be known as the Breeders’ Mart. 

The exposition will open at 9 a.m. Tues- 
day, July 22, which has been designated as 
allindustry day. The first general session of 
the IBCA is scheduled to begin at 2 p.m. 
with President Thompson as the first speak- 
er. He will trace association progress and 
then will intoduce R. A. Hendershot, Tren- 
ton, N. J., secretary of the National Live- 
stock Sanitary association, who will discuss 
“Fighting Disease by Regulation.” 

Third speaker on the afternoon program 
July 22 will be popular W. D. Termohlen, 
chief of the poultry section of the produc- 
tion and marketing administration. Mr. Ter- 
mohlen will describe advance planning for 
the eighth World Poultry Congress. He 
will be followed by Claude Hummel, agri- 
cultural advisor of the Cleveland federal re- 
serve bank whose subject will be “Farm 
Trends.” 

A program of music and entertainment is 
planned for the evening of July 22 begin- 
ning at 8:30 p.m. The exhibit hall will re- 
main open until 10 p.m. 


The second day’s program, July 23, will 
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open at 9 a.m. with a bookkeeping clinic 
under the direction of Ellsworth Brown, a 
CPA. The second general session will fol- 
low with Dr. Howard C. Pierce of A & P 
as the opening speaker. His topic will be 
“The Hatcheryman’s Stake in the Chicken 
of Tomorrow.” Sam Althouse, Mount Mor- 
ris, Ill., editor of the Hatchery Tribune, is 
scheduled to be the second speaker, telling 
how “Breeders Must Show the Way.” Final 
speaker on the Wednesday morning pro- 
gram will be R. George Jaap, Ohio State 


poultryman, who will discuss “The Prob- 
lem for Pure-Bred Poultry.” 

A fashion show and luncheon for ladies 
attending the exposition will begin at 12:15 
noon on Wednesday. Reservations must be 
made and tickets purchased in advance for 
this event. 

The Wednesday afternoon general ses- 
sion will be devoted to speakers discussing 
merchandising and sales problems. “Sell 
the Package” will be the topic of R. Q. 
Hammer, advertising director of Consoli- 
dated Products Co., Danville, Ill., the first 
speaker. Daane Etheridge, Etheridge Co., 
Grand Rapids, Mich., will follow Mr. Ham- 
mer and will talk on “Direct Mail Pointers.” 

Final merchandising speaker will be Clyde 
Hendrix, Clinton, Iowa, president of the 
Pillsbury Mills feed and soy division. Mr. 


Algoma, lowa 


among your hog feeder customers 


Minra 


For profits, or volume, there’s only ONE Sargent 
Minral Meal - - - tops with hog feeders this year 
and EVERY year. Sell the LEADER, and see the 
difference. Write for our dealer proposition. 


SARGENT PLANT 


Fremont, Nebr. 


BEST 
eller 


DES MOINES 
IOWA 


Monmouth, Ill. 
Waverly, Mo. 
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to protect livestock 
and poultry from 

goiter and 

related conditions 


Nutritional authorities have long known the value of 1oDINE 
in the nutrition of livestock and poultry. 

Farm animals, just like human beings, require IoDINE. 
To be sure, only a little is needed — but that small amount 
is vital to prevent goiter and related conditions. 

In goiter areas, IODINE is a “‘must’’. In other areas, it is a 
wise precaution. 

Buyers know how important IoDINE is to the proper nu- 
trition of farm animals. They look for it in the feed they 


buy. Make sure your feed contains 1op1nE! The cost of add- 
ing IODINE is negligible. 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A & D IN DRY FORM 
BRITISH COLUMBIA PEAT MOSS 


J. J. WICKENS 


PHONES 362 PLYMOUTH, MICH. 


Hendrix has titled his address “Across the 
Counter.” '!A musical program will begin « 
8:30 in the evening. 

On Thursday, July 24 the bookkeepir 
clinic will be continued. The fourth IBCA 
general session will be opened by Dr. C. 
Bottorff, Pearl River, N. Y., who is poult;, 
pathologist for Lederle Laboratories. D 
Bottorff will speak on “Fighting Chi: 
Mortality with Sulfa.” He will be followe: 
by Dr. P. P. Levine, Ithaca, N. Y., of the 
state veterinary college. Dr. Levine’s su 
ject will be “Newcastle Infection Spread: 

“The Feed Situation—Austerity or Pr. .- 
perity” will be the topic of Walter C. B.-- 
ger, Chicago, Ill., president of the Amo: 
ican Feed Manufacturers association, wi o 
will be the final speaker at the Thursday 
morning meeting. 

The Ohio Baby Chick association v. |! 
hold a luncheon meeting Thursday at Hotel 
Cleveland while the U.S.R.O.P. federation 
will have its luncheon at Hotel Hollenden. 

A federal trade commission hearing will 
begin at 2:15 p.m. Thursday with the gaia 
“Garden Party” banquet session beginning 
at 6:30 p.m. A mammoth floor show and 
dancing are included in the banquet plans. 

On Friday, July 25 the IBCA past pres- 
idents will meet at a breakfast session with 
the association business meeting scheduled 
to follow at 10 a.m. The federal trade con- 
mission hearing will be concluded at the 
Friday morning session and official conven: 
tion adjournment is scheduled for 4 p.m. 
Friday. 


Whitworth to Direct Feed 
Operations for Cargill 


R. E. Whitworth, president of Nutrena 
Mills, a subsidiary of Cargill, Inc., Minnea- 
polis, Minn., has been appointed in charge 
of feed operations for Cargill, according to 
an announcement by A. S. Cargill, execu- 
tive vice president of the firm. Mr. Whit- 
worth succeeds Fred M. Seed, vice presi- 
dent and director of Cargill. 

Mr. Seed has been promoted to take 
charge of administration and coordination 
of Cargill plants, branch offices, and trans: 
portation facilities, Mr. Cargill announced 


lt 


\ 


“They certainly did a nice job of embalm- 
ing Uncle Elmer." 
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Chicken Chivalry 


= By EMIL J. BLACKY 


News item: In Amherst, Mass., the Uni- 
versity of Massachusetts investigated the 
causes of a production slow-down in chick- 
en coops; decided it had found the trouble; 
advised farmers to knock politely in the 
future before bursting in on the hen’s 
work. — Time magazine. 


The chicken is a nervous type 
li ith make-up temperamental, 
So treat her with a gentle hand, 
Though it seems sentimental. 


If entering ‘her dressing room, 
First shower her with flowers 
And, if she keeps you waiting, 
Be patient—minutes, hours. 


dnd if she’s busily at work 
Vi'ithin her den of toil, 

Don’t breeze in like a meteor— 
Approach her smooth as oil. 


But, if intrusion’s urgent, 

Re she at work or napping, 
Pray, make your entrance known 
HVith the gentle sound of tapping. 


Or, if within the barnyard, 
You approach her unaware, 
IWVhistle in a mellow tone 
Lest she sustain a scare. 


And if you think this doesn’t make 
sense, 

Your pardon we must beg; 

Though you're not temperamental, 

Just try to lay an egg. 


Rowell Elected Director 


Of National Association 


Guy M. Rowell, Yale Elevator Co., Yale, 
Mich., has been elected to the board of 
directors of the Grain & Feed Dealers Na- 
tional association, Ron F. Kennedy, St. 
Louis, Mo., secretary-treasurer of the or- 
ganization, has announced. Mr. Rowell fills 
a board vacancy which was left unfilled at 
the association convention last fall pending 
election of a director from Michigan. Mr. 
Kennedy pointed out that Michigan's dry 
bean production has become increasingly 
important in the national agriculture pic- 
ture in recent years. 


@ FARMERS COOPERATIVE CO., Hel- 
ena, Okla., has completed construction of 
its new 100,000 bushel concrete annex. 
@ MAYFIELD FEED & GRAIN CO., 
Dalhart, Tex., is constructing a new 250, 
000 bushel elevator. 
@ RIPLEY FEED & MILL CO., Ripley, 
Tenn., is rebuilding its plant which was 
camaged by fire several months ago. 
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PREMIER LITTER 
HAS SUCH GREAT 


ABSORBENCY 


that it gives you 
all these advantages 


RED 
BALE 
HEAD 
easily 


identifies 
Premier 


ABSORBS 20 TIMES ITS WEIGHT 


If you want to know how good a litter is, find 
out how absorbent it is! Premier’s greater 
absorbency is the reason why it is a better 
litter in every way — why it produces healthier 
poultry at less labor and less cost. 


Do your customers a favor — and yourself one, 
too,— by selling them Premier Litter, the qual- 
ity litter that is selected, tested and proven — 
the litter that will please every user in every way. 
Write today for prices and complete information. 


Now in Bales-3 Sizes-with New Burlap 


SUPER BALE—18”x20"x39". Machine pressed. In all- 
burlap wrapping. Veneer wrapping also. available. 
HANDY BALE —18"x14"x30". Machine pressed. In 
all burlap wrapping only. 

SPECIAL BALE—18"x14"x33”". in 5-ply kraft paper, 
with inner wall of laminated asphalt. 


Visit Booth 407 
IBCA EXPOSITION 
Cleveland O., July 22-25 


PREMIER PEAT MOSS CORP 
535 Fifth Avenue New York 17, N. Y 


Aascale 
GREE RCE, 
eve 


The Secretaries’ 


Welcomed this month as a full-scale 
member of the Secretaries’ Circle is Howard 
W. Elm, who has succeeded Phil Runion 
as secretary of the Nebraska Grain & Feed 
Dealers association. Mr. Runion announced 
his resignation at the organization’s annual 
convention last month, stating that his 
duties as secretary of a state lumber group 
required all his time. 

The boxcar situation in Texas is a little 
brighter this year than last, according to 
word from G. E. Blewett, secretary-treasurer 
of tht Texas Grain & Feed Dealers asso- 
ciation. Mr. Blewett reports that the state 
now has 10,000 boxcars awaiting the wheat 


harvest. “That's exactly 10,000 more than 
we had last year,” he adds. 

Hats of Circle members are off to C. V. 
(Van) Thomas, secretary of the Ohio Grain, 
Mill & Feed Dealers association, who made 
his first feed convention a very successful 
one. The Buckeye meeting was held at 
Columbus June 5-6. 

Playing college professor, Fred K. Sale, 
secretary of the Indiana Grain & Feed Deal- 
ers association, recently spoke on the fed- 
eral wage and hour act as it applies to the 
feed trade before the country elevator busi- 
ness students at Purdue university. 

Ron F. Kennedy, secretary of the Grain 
& Feed Dealers National association, states 
that present plans are for a full day of his 
organization’s convention program this fall 
to be given over to a symposium on trade 
problems to be led by officers of state feed 
groups. 


Every hour of the day finds Neahr Quality 
Textile Bags doing a double-duty job: dress- 


ing up and protecting an ever-growing 


variety of products. 


If you have a bag 


packaging problem we can help you solve it. 


1600 SOUTH DEARBORN STREET + CHICAGO 16, ILLINOI:! 


_ THE CHICAGO BAG FACTORY SINCE 1855 » BURLAP, COTTON AND PAPER BAGS _ 


B. E. Barker, Lioyd Case's war veteran 
assistant at his Fort Collins, Colo., office 
recently represented Mr. Case's staff at 
meeting of the United Nations education. 
scientific, and cultural organization held in 
Denver. 

Crowds at the annual convention of th: 
Kansas Grain, Feed & Seed Dealers assv, 
ciation were too big even for the meetin: 
halls, according to Orris E. Case, secretary 
treasurer of the organization. Mr. Case rc 
ports that more than 500 feed men attended 
the convention at Salina. 

Formation of a Nebraska dehydrator; 
organization has been completed, write: 
Lloyd S. Larson, secretary of the American 
Dehydrators association. Paul Stewart of 
Omaha is president of the new group and 
Howard Kanouff of Wahoo is secretary- 
treasurer. 

Feed men in South Dakota are really get 
ting “on the ball” to pep up declining feed 
sales, says R. E. Dana, secretary of the new 
South Dakota Feed Manufacturers’ associa- 
tion. Mr. Dana is convinced that his mem. 
bers and their salesmen are going to have 
to work extra hard to keep sales volumes 
high. 

Welcome word came recently from Dean 
M. Clark, secretary of the Society of Grain 
Elevator Superintendents, who has been 
notoriously quiet of late. Mr. Clark states 
he is doing a lot of work towards improv- 
ing safety codes for manlifts in elevators 
and grain plants. 

Pete Stallcop, secretary of the Pacific 
Northwest Grain Dealers association, sul- 
fered a million extra headaches when the 
site of his group’s convention had to be 
moved from one city to another, but a good 
attendance pretty well cleared up his dil- 
ficulties. 

@ FEDERAL-NORTH IOWA GRAIN 
Co., Sidell, Ill., has leased elevators at Si- 
dell, Mazetown, and Hastings from the 
Sidell Grain Co. 

@ DOGGETT GRAIN CO., Littlefield 
Tex., is planning to construct. additiona! 
warehouse facilities to accommodate 15,000 
bushels of grain. 

@ FRENCHMAN VALLEY MILLS, Cu! 
bertson, Neb., has completed construction 
of its new alfalfa dehydrating plant. 

@ CARL ROOS, ‘Anselmo, Neb., has pur. 
chased the Farmers Cooperative Elevato: 
Co. elevator at Arnold. 

@ HAMILTON ELEVATOR & FEED 
MILLS, Hamilton, Ind., has purchased the 
G. Wolff & Sons elevator. 


MOVES HEADQUARTERS TO NEW YORK 

A. G. Peterson, vice president of the 
Corn Products Sales Co., New York City. 
has announced that he has moved his head- 
quarters from Philadelphia, Pa., to 17 Bat- 
tery place in New York City. Mr. Peterson 
is eastern division general sales manager of 
the Corn Products Refining Co. and directs 
activities of the firm’s general sales offices 
in Philadelphia and Pittsburgh, Pa.; Syra- 
cuse and Buffalo, N. Y.; and Baltimore, Md. 
He also directs bulk and package sales in 
metropolitan New York and New England. 
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Joins Frost Feed Co. 


REED MERRICK 


Reed Merrick, for the past three years 
sales manager for Sargent & Co., Des 
Moines, Iowa, has purchased a part interest 
in the B. A. Frost Feed Co., Maryville, Mo., 
the firm has announced. Mr. Merrick will 
direct the company’s sales and promotion 
work. The Frost Feed Co. distributes Quaker 
Oats, Sargent’s, Tanvilac, and Nutrena pro- 
ducts in northeastern Missouri and south- 
western Missouri and is now expanding its 
wholesaling activities to cover a portion of 
Nebraska also. 


New Feeding Cost Pamphlet 
Published by National 


Feed dealers whose customers are in- 
tensely cost conscious when it comes to 
buying feed will be interested in a new 
pamphlet published by the Grain & Feed 
Dealers National association entitled “It’s 
Time to Sharpen Your Pencil.” This at- 
tractive folder enables farmers to compute 
for themselves the savings they can make 
by feeding formula rations instead of home 
grown grains. 

Spaces are provided in the pamphlet for 
the poultryman, hog raiser, and dairyman 
to compute his actual feeding costs. The im- 
print of the dealer distributing the folder 
appears on the last page. Copies of the 
pamphlet are one cent each or $7.50 per 
thousand and may be ordered directly from 
the Grain & Feed Dealers National asso- 
ciation, 100 Merchants’ Exchange, St. Louis 
2, Mo. 

@ WHEATLAND ELEVATOR, Ellis, 
Kan., is being modernized. 


@ GREENWICH MILL & ELEVATOR 
CO., Boughtonville, Ohio, is planning to 
construct a new feed warehouse. 


® FARMERS UNION ELEVATOR AS- 
sociation, Westhope, N. D., is constructing 
a new 100,000 bushel elevator. 


@ KENDALL & BENNETT, Columbus 
Grove, Ohio, have purchased the Hender- 
son Elevator. I. T. Kendall and N. G. 
Bennett also own and operate the Columbus 
Grove Grain & Supply Co. 
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DISTILLERS 


Mix 
NADRISOL 
SOLUBLES 


for a faster start 


Distillers Solubles have been used largely in poultry mashes, 
but due to the presence of readily digested protein and 
water soluble vitamins (B-G complex), they have been 
found to be equally suitable for cattle, swine and dog feeds. 
First looked upon with favor due to the results of test feed- 
ings and to their cost in relation to feeding values, they 
now are in steadily increasing demand as a proven feed 


ingredient. 


Try Produlac Dried Distillers Grains with Solubles too. 
It helps start the youngsters and brings them along faster 
to the production stage. It is dependable, and can contribute 


materially to the proper balance of your formula feeds. 


‘Production of these valued ingredients has at times been 
seriously curtailed, but every effort is now being made 


to satisfy the steadily increasing demands of the trade. 


GRAINS WITH SOLUBLES J] DRIED DISTILLERS SoLUBLES 


_ NATIONAL DISTILLERS PRODUCTS CORPORATION | 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


RODULA 


i 
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— Williams 


(Continued from page 39) 


travagance plus the wartime expenditures 
of our government, we now have a national 
debt of 260 billion dollars. These same 
planners and spenders are proposing to 
send to foreign countries within the next 
three years many billions of dollars—bil- 
lions which we know in our hearts will 
never be repaid. 

‘After World War I our national debt 
was nearly 21% billion dollars or about 
$975 per family. After World War II our 
national debt was 260 billion dollars or 
about $7,500 per family. Compare this per 
family debt with the per family debt of 
Italy, which is $2,500; or of Japan which 


The mark of better quality and 
greater economy in Calf Feeds 


- = the best there is 
for gruel feeding! 
Also flaked for 

dry feeding. 


Look for the crown 
and red-spotted bag 


Sold Only Through Dealers 


Co. 


5425 W. Roosevelt Rd. Chicago, III. 


is $2,200; or even of Germany, which is 
only $8,300; and you must realize that 
American stands on the brink of financial 
collapse and is rapidly drifting into a social- 
istic pattern of government which means a 
complete loss of our individual freedom. 

This one scheme of the planner and 
spender fits perfectly into the well-known 
and diabolical scheme of the Communists to 
wreck our country. 

Mr. Lenin, the godfather of Communism, 
boldly declared, “We shall oblige America 
to spend herself into destruction.” 

Mr. Stalin in his Communist Strategy, 
page 93 of his official book “Foundations 
of Leninism™ declares that “practical bank- 
ruptcy” is a special means of preparing a 
nation for easy communistic take over. 

Whenever any individual or political en- 
tity accepts from the federal government 
financial assistance in the form of grants, 
gratuities, or subsidies, then that individual 
or political entity must of necessity relin- 
quish to the federal government many free- 
doms guaranteed under our constitution. 
We have been selling our birthright for the 
proverbial mess of pottage. This price in 


-exchange for federal assistance is oftentimes 


not recognized by the recipient until it is 
too late, and the recipient suddenly realizes 
that the cost of the assistance was the loss 
of their original free American way of liv- 
ing and the substitution of a socialistic gov- 
ernment. 

If for political expediency, we continue 
the destruction of a sound fiscal policy by 
complying with the request of every pres 
sure group in our country and the requests 


of every foreign country, we shall soon find 
ourselves in the same category of those 
countries in the past who were rich end 
prosperous and powerful but have row 
passed into oblivion. 

The essential quality of free enterp:ise 
in our American way of life is an economy 
governed by a free market in which pri-es, 
supply, and demand are free to reach an 
equilibrium without government inter~en- 
tion. Under Socialism and Commun‘: 


m, 
prices and supplies are determined by the 
government and demand regulated by ra- 
tioning. Private ownership is displaced by 
government owership. 

Realizing this, you can see for yours: !ves 
just how far during the past few year: we 
have digressed from our original concer: of 
American free enterprise and embraced this 


government controlled concept of Socia'ism. 

We must now begin to set our ho 
in order and make America strong finan- 
cially, physically, mentally, and morally. 
We, the people, still have a chance to 
choose between a free economy or complete 
government regimentation. We must make 
our choice now for it is much later than 
we think. 

@ E. L. RICKEL, Ness City, Kan., is con- 


structing a new elevator. 
oe 


@ FLOYD SANER, Agency, Iowa, has 
purchased the Batavia Elevator Co. elevator 
at Batavia from W. E. Lowenberg. 

@ EBERTS BROS. MILL, North Vernon, 
Ind., suffered a $150.000 fire loss May 22. 


Save money and extend your 

production with dependably 

uniform Florida High-Protein 

Cane Molasses which offers 

you these big advantages: 

1 Exceptionally high in amides and 
" amino acids and with approximately 


three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 

" Vitamins B,, B, and B, as well as 
Vitamins C, E (fertility factor), H 
(Biotin), P-P (Niacin), and Pantothenic 
Acid. 


3 High content of digestible carbo- 
" hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


[nquities — 
Solicited — 


be 


HIGH 


4 Many minerals and elements essen- 
" tial to animal health including iron, 

calcium, phosphorus, magnesium, potas- 

sium, sodium, chlorine, sulphur, manga- 

nese, aluminum and copper. 

5 Uniformly high quality, plus other 
" advantages of dealing direct with 


producer as we market only our own 
production. 


Ideally located to serve customers 
in the Southeastern territory. 


UNITED STATES SUGAR CORPORATIO 


CLEWISTON, FLORIDA 
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McMillan Heads 


Wyoming Group 


Elected at Meeting Held June 23-24 


@ NEW president of the Wyoming Grain, 
Feed & Seed Dealers association is Harry 
McMillan of Riverton who was elected at 
the organization’s annual convention held 
June 23-24 at Casper. Mr. McMillan suc- 
ceeds Roscoe Noland, Casper, who has head- 
ed the Wyoming feed trade group since it 
was organized late in 1945. 

M. A. Miller, Worland, was elected vice 
president and Everett Berry, Sheridan, was 
chosen secretary. The following were elected 
to two-year terms on the association board 
of directors: Howard Proffit, Fort Bridger: 
Dr. H. N. Hilston, Laramie: J. E. Oliver, 
New Castle; and Messrs. Miller and Berry. 

A total of 56 feed men were registered 
for the informative two-day meeting. Deal- 
ers began arriving the day before the con- 
vention was officially scheduled to begin 
and informal get-togethers were the order 
of the day on June 22. 

Range problems were discussed at the 
first morning meeting with the speakers in- 
cluding W. E. McGinnies, chief of forest 


range grass experimentation for the Wyo- - 


ming area, Dr. Kingman of the Wyoming 
Hereford ranch, and Robert Lang, who is 
in charge of range grass research at the 
University of Wyoming. 

Featured speaker and honored guest at 
the noon luncheon session June 23 was 
Lester C. Hunt, governor of Wyoming. 
Gov. Hunt appealed to the feed and seed 
men to take more active interest in the 
affairs of their state government. 

M. A. Miller presided at the afternoon 
session June 23, which was devoted to for- 
mula feed topics. Speakers representing the 
feed industry were Jim Vaughn, John F. 
Cool, Paul McDill, and C. A. Michener. 

The second morning’s program was open- 
ed by Leonard Shaw of Douglas who in- 
troduced Dayton Klingman of the Univer- 
sity of Wyoming. Mr. Klingman headed the 
farm seed forum which included talks by 
Mr. Lang and Charles Allen of the state 
seed laboratories. 

Headline speaker on the afternoon pro- 
gram June 24 was Walter C. Berger, Chi- 
cago, Ill., president of the American Feed 
Manufacturers association. Mr. Berger 
stressed the importance of each individual 
feed dealer to the feed industry as a whole 
and appealed to the feed men not to in- 
dulge in price cutting. “Price cutting can- 
not make you profit,” he said. “It can only 
give you temporary maintenance of volume 
and the resulting loss in quality can lose 
all the good will this industry has gained 
through the war period.” 

Final event on the convention program 
proper was a dealers’ panel conducted by 
Ralph Farr, Greeley, and the new president, 
Mr. McMillan. 

Special features at the two-day conven- 
tion included effective demonstrations by 
4-H club members of fitting calves for show 
Purposes and tracing the pedigrees of regis- 
tered animals. 

The members present unanimously re- 
solved that their association should sup- 
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port the program of the American Feed 
Manufacturers association which involves an 
industry-wide drive to encourage constant 
improvement of feeds and a nation-wide at- 
tempt to increase feeding efficiency and 
profit. 

The board of directors of the Wyoming 
group voted to keep Lloyd N. Case, Fort 


When your new = 
come back to reorder, agd your 
old customers stay wi you 
year after year, you ring up 
steady profits. \ 


That's why so many suCcg@ss- 
ful feed men prefer CRIT{C 
feeds. They know that CRIT 
quality works in their favor d 
after day 
customers. 


. helping hold 
Other advantages 
such as personalized dealer 
service, prompt mill-to-dealer 
deliveries, progressive advertis- 
ing and fair pricing are impor- 
tant profit-builders, too. 

Why not write for 
complete details? 


SCHULTZ, BAUJAN & CO. 


Collins, Colo., as executive secretary of 
their association and left the dates and site 
of the 1948 convention to his discretion. 
The Wyoming group also expressed its 
appreciation to Dr. Lawrence Morris of the 
University of Wyoming for the help he 
had given it in its brief period of existence. 
@ DANNEN GRAIN & MILLING CO., 
St. Joseph, Mo., is completing construction 


of its new 215 foot high elevator. 


@ EATON FARM BUREAU COOPERA- 
tive, Charlotte, Mich., has purchased the 
Farmers Elevator Co. from Edward W. and 
Ned Nelson. 


SCHULTZ, BAUJAN « CO: 


BEARDSTOWN, ILLINO!S 


BEARDSTOWN, ILLINOIS 


CED 
“The Beardstoun Mills” 


HYDROL 


FEEDING CORN 
SUGAR MOLASSES 


FEEDING CORN SUGAR MOLASSES 


e996 


Hydrol adds to the 
palatability of any live 
stock feed mixture— 
including pellets and 


cubes. 


The dextrose con- 
tent of Hydrol is an 
economical health pro- 
moting quickly assim- 
ilated carbohydrate. 


CORN PRODUCTS 


SALES COMPANY 
17 BATTERY PLACE 
NEW YORK 4, N. Y. 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY'S 
NOPCO 
ARMOUR'S ::::;. 


PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 


MANAMAR 


OMALASS 
PILOT BRAND 
TAT Waliwiite Weedett 
AIROSOL Bug Bombs 


Established 1884 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN.” 


Sell More 


WISCONSIN 
GROWING MASH 


This Season 


Everybody is raising 
extra chicks—to beat the 
egg and meat shortage. 


Ue Get this feed business 
with 
SSF 


WISCONSIN 
H 
GROWING 
MASH 


100 LBS. NET 
WHER DACKEO 


NORTHERN MILLING CO. 
WAUSAU.WIS. 


GROWS BIGGER BIRDS QUICKER 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU - - WISCONSIN 
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(Continued from page 25) 


leaving for Moscow. Fact is Mr. Molotov warned France and 
Britain to have no part in it. Both those countries have refused to 
be intimidated and now it looks as though we would have a west- 
ern block doing business against the Soviet sphere of influence. 


U. S. SPENDING FOR FOREIGN AID 


‘The spending by this nation in the interest of world reconstruc- 
tion has been costing a pretty penny—21 million dollars a day. 
The National Advisory council reports that we have spent almost 
15 billion dollars from June 30, 1935 through March 31, 1947 
to aid foreign governments. Since that date congress has author- 
ized another 750 million dollars for Greece and Turkey and for 
war devastated countries. And now comes the “Marshall Plan” 
which it is expected will cost between 5 and 6 billion dollars a 
year for the next five years. That is a load for the taxpayers of 
this country. Former President Hoover and Bernard Baruch have 
both counselled that we should stop and make an inventory of 
our assets before embarking on such an ambitious program. 'A 
house subcommittee has undertaken such a study. 


MEAT PRICES ARE HIGH 


We are told that meat prices are high because (1) the number 
of sheep have been reduced by one-third, hogs by 40 per cent and 
cattle by four to five million head; (2) that there has been a 
considerable increase in the exportation of meat which means 
there is less in the market to buy. Officials records show that in 
the fiscal year 1945 we exported 12 million pounds of beef. In 
fiscal 1946 we exported 440 million pounds or 30 times more than 
in 1945. In fiscal 1947 to May 1, we shipped abroad 491 million 
pounds for the 10 months’ period or at an annual rate of 500 
million pounds. In view of these figures it is not surprising that 
meat prices are high and they may continue to rise. In spite of 
the current shortage the department of agriculture is advocating 
a reduction in livestock numbers. There are other contributing 
factors but the above are the important ones. The situation will 


not improve until we can produce more meat for the American 


consumer, 


FOOD SHIPMENTS ABROAD 


The President has just reported that this country has shipped 
abroad in the fiscal year just closed the huge sum of 18,500,000 
long tons of food. Of this amount 15,000,000 tons of it was 
grain. It is no wonder then that grain prices are reaching all-time 
records. Yet the President advocates a reduction in prices at a 
time when supplies are in scarce supply. The old law of supply 
and demand still operates in a free, or almost free, economy. 
Neither laws or executive desires can repeal it. Mr. Truman was 
honest enough to report that in spite of our great contribution 
to starving people in Europe and the Far East there are still 
millions of hungry people in those areas. He says the program 
will continue. 


ARMING THE WESTERN HEMISPHERE 


Congress is considering a presidential request for authority to 
undertake military collaboration with all countries in North and 
South America. Under the proposed plan the United States would 
provide modern arms and would train and organize the armed 
services of all the nations in this hemisphere, who requested such 
assistance. This is an ambitious program. There must be a reason- 
able assurance that any assistance from us will not result in the 
maintenance of permanent military dictatorships, in those coun- 
tries where they now exist. 

It is doubtful that congress will reach this bill in the present 
session. 


INFLATION OR DEFLATION? 


There is a lot of guessing on this subject. The President does 
not agree with the experts. He fears inflation; the experts say that 
we are on the verge of substantial deflation. One authority thinks 
it would be a tragedy if we undertake to fight inflation in a defla- 
tionary atmosphere. It is easy to see that we could get ourselves 
in a peck of trouble if we fail to judge the signs-of-the-times 
correctly. The question of inflation or deflation may involve our 
foreign policy more than we think. 
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YOUR Geoz 
FOOT FORWARD 


How does your merchandise 
appear in the buyer's market 
of today? Do you have your 
BEST FOOT forward? Pack- 
age Appeal built into bags 
produced by WERTHAN can 
help your product capture 
the buyer's attention quickly. 
WERTHAN'S engineering de- 
partment is at your disposal 
to enable you to gain that 
PACKAGE APPEAL so neces- 
sary to make sales in a com- 
petitive market. Let us sit 
down with you and discuss 
your packaging problems — 
we would appreciate the 
opportunity. 


PROMPT SERVICE 
You'll like the way WERTHAN 


supplies your requirements in 


the fastest possible time. We 
at WERTHAN value our cus- 


tomer contacts and make 
every effort to fit our pro- 
duction schedules to your 
needs. You'll be pleasantly 
surprised once you try our 
service. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
NASHVILLE e TENN. 


— 
an 
al i 


& 


ee UR customers are satisfied with the 

accuracy of the Steinlite Moisture Tester. 

It's quick and easy to use,” stated Mr. 

J. A. McGorray, manager of the Dewein Grain Co., 
Emery, Illinois. 


The dependable accuracy of the electronic Steinlite 
is well known. It is built by pioneer radio and elec- 
tronic engineers. Operates on radio frequency impe- 
dance principle .. . calibrated against official oven 


methods and guaranteed to give comparable results. 


Catalog and Reference Book. Seedburo offers a 
free copy of their current catalog and handy reference 
book, listing over 500 items used in handling and test- 
ing grains, together with useful information on grad- 
ing and testing standards and procedures. A mighty 
valuable book. If you don't have a copy, write today. 


Widely used by state and federal grain inspection 
departments and by Boards of Trade. For practical 
purposes it is accurate on moisture contents up to 
35%. Tests a wide variety of grain, Kiln dried grain, 
out-of-condition grain, blended grains, grains of mixed 


moisture content, grain products and processed material. 


An experienced operator can make a test in one 
minute. Sold on free trial basis. 


751 CONVERSE BUILDING, CHICAGO 6, ILLINOIS 
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Kansas Seed Men Will Hold First 
Meeting at Wichita July 18-19 


Program events for the first convention 
of the Kansas Seed Dealers association, 
which will be held July 18-19 at the Hotel 
Broadview, Wichita, have been announced 
by O. E. Case, Hutchinson, executive sec- 
retary-treasurer of the organization. Regis- 
tration will begin at 2 p.m. Friday, July 18 
with committee and executive board meet- 
ings scheduled for the remainder of the 
afternoon. 

Saturday’s program is a full one, begin- 
ning at 10 a.m. with a welcome by Charles 
A Ritchie, mayor of Wichita. Other speak- 
er- on the morning program will be Prof. 
H_ E. Myers, Kansas State college; Joe C. 
Scott, Oklahoma board of agriculture; and 
Parks A. Yeats, Oklahoma state seed 
analyst. 

{n the afternoon Kansas seed dealers will 
hear Prof. 'A. L. Clapp, Kansas State; T. F. 
Yost, state board of agriculture; E. G. Kel- 
ley, Kansas State; L. L. Compton, state crop 
improvement association; Paul Ijams, pres- 
ident of the Association of American Feed 
Control Officials; and W. R. Crispin, 
USDA. An open forum will follow. The 
banquet session will be held at 7 p.m. 
July 19. 


Government Experts Develop Slow 
Acting Nitrogen Fertilizer 


Uraform, a new slow acting nitrogen fer- 
tilizer that feeds crops over a long growing 
period, has been developed by soil scien- 
tists of the department of agriculture. One 
of a series of combinations of formalde- 
hyde and urea, the fertilizer is at present 
being produced only on an experimental 
scale. 

Tests show that the new fertilizer is more 
effective than natural organic fertilizers in 
supplying a uniform rate of nitrogen over 
an extended period of growth. Unlike pres- 
ent widely used fertilizers, Uraform is said 
not to leach out of the soil easily. This indi- 
cates it may provide an improved source of 
nitrogen for corn, potatoes, and tobacco, 
crops which usually require extra fertilizer 
after planting. 

Besides its lasting quality, Uraform is 
apparently not affected by moisture absorp< 
tion and may prove a good conditioner to 
prevent caking in mixed fertilizers, often a 
troublesome problem. Limited supplies of 
formaldehyde and urea make large scale 
production of Uraform impossible at pres- 
ent. 


Georgia Seed Dealers Oppose Cut 
In PMA Funds for 1946-47 Year 


The proposed cut in production and mar- 
keting administration funds for the 1946-47 
period from $300,000,000 to $150,000,000 
is opposed by the Georgia Seedsmen’s asso- 
ciation, according to W. B. Kuhlke, Augus- 
ta, secretary-treasurer of the organizations 
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Mr. Kuhlke has written members of the 
Georgia seed group asking them to contact 
their congressmen and register their oppo- 
sition to the proposed cut. According to Mr. 
Kuhlke, any large cut in PMA funds will 
reduce farmers’ cover crop and cover crop 
seed business to a minimum. 


David Hughes Elected President 
Of Florida Seedmen’s Group 


David Hughes, Miami, was elected presi- 
dent of the Florida Seedsmen’s association 
at the organization’s 15th annual meeting 
held May 28-29 at Sanford, according to an 
announcement by H. R. Bingham, Jackson- 
ville, secretary of the group. H. D. Mc- 
Michael, Tampa, was elected first vice pres- 
ident; F. D. Branan, Ocala, second vice 
president; and Mr. Bingham, secretary-treas- 
urer. 

More than 150 seed dealers attended the 
two-day convention, including a number 
from other states. Lane Wilson, secretary- 
treasurer of the Southern Seedsmen’s asso- 
ciation, was among the out-of-state visitors. 

Following the meeting, 50 of the dealers 
drove to Gainesville to inspect the University 


of Florida agricultural experiment station, 
which is directed by F. S. Jamison. 


Indiana Seed Dealers to Meet at 


’ Purdue University July 22-23 


Members of the Indiana Seed Dealers 
association will hold a meeting at Purdue 
university, Lafayette, July 22-23, according 
to an announcement by C. M. Scott, New 
Albany, chairman of the attendance com- 
mittee. The meeting will be held at the 
Memorial Union building which also will 
provide housing for many of the seed and 
feed dealers attending. Sessions will begin 
at 1 p.m. July 22 and will conclude at noon 
July 23 with a banquet scheduled for the 
first evening. 


Rice Seed Co. Now Manufacturing 


Seed Cleaners in New Plant 
W. A. Rice Seed Co., Jerseyville, Ill., 


manufacturers of seed cleaning machinery, 
is now operating in its new factory which 
was completed recently. The new plant is 
expected to enable the company to double 
its production of seed cleaners. Construc- 
tion of the seed cleaning machines has been 
improved with an all steel frame and ball 
bearings as standard features of the new 
design. 


Seeds Deserve Sales Push 


Pep Up Displays and Merchandising 


@ LAST year I mentioned that seed was 
a poorly displayed and merchandised com- 
modity. Considering the importance of seed 
in our agricultural program, I believe we 
all can improve on our method of display- 
ing and merchandising policies. 

Every dealer or handler of seed should 


These are the highlights of an address 
by Ray H. Lang, president of the L. L. 
Olds Seed Co., Madison, Wis., before the 
mail order and retailers division of the 
American Seed Trade association at Chi- 
cago, Ill., June 25. 


strive to improve his store in line with 
modern methods of displaying and selling. 
Country dealers need a good deal of edu’ 
cation on this subject as many of the small 
town seed stores are not very inviting. 

Seedsman sidelines are an important fac- 
tor to the retailer. I am especially referring 
to weed chemicals and insecticides. Our 
country is more weed conscious now than 
ever before. In most townships and coun- 
ties weed control programs and demonstra- 
tions are being sponsored. This business 
should belong to the seedsman and should 
not be overlooked. 

The prosperous and up-to-date seed mer- 
chant keeps in close contact with his state 
experimental station and when new varieties 
are recommended, the first thing he should 
do is to offer the newer and better varieties 
of seed to his customers. 


Because of the importance of our indus- 
try, I believe we can improve on our ad- 
vertising. Advertising seed does not neces- 
sarily mean giving away free seed. Our ad- 
vertising should be constructive and effec- 
tive, so it will interest both the buyer and 
produce business. 

What about the rising costs of operating 
our business? I would like to call your at- 
tention to a few things we might consider 
to improve the seed business: 


1. Acquaint your customers to the newer 
and better varieties of seeds. If you 
handle field seeds, you have a large 
field to work—and cooperate with your 
state experiment or crop improvement 
association garden clubs, county agents, 
and agricultural instructors. 

2. Improve your seed store so as to make 

it inviting. 
. Encourage the buying of good seeds 
that are tested for purity and ger- 
mination, and discourage the planting 
of unclean seeds which are instru- 
mental in the distribution of weed 
seeds. 

. Advertise your seeds intelligently. Do 

not try to advertise how much you can 
give away free, but advertise for profit. 


. If you are not a member of the Amer- 
ican Seed Trade association, join the 
organization, help to build a bigger 
seed association, one that will heip 
carry out the ideals for which we stand. 


w 


> 


‘ 
‘ 
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Additional Uses for 2, 4-D Sprays 


Revealed by Oregon Experiments 
The popular weed killer 2, 4-D has been 


proven effective in reducing the seed set . 


and lowering the seed germination of Rus- 
sian knapweed, Canadian thistle, morning 
glory, wild parsnip, and other types of 
weeds in tests conducted at the Oregon 
State college agricultural experiment. sta- 
tion. Virgil H. Freed, assistant agronomist 
at the station, stated that the results were 
obtained when the weeds were too mature 
to be killed by spraying and does not rec- 
ommend this treatment as a substitute for 
earlier, properly timed sprays to control the 
growing plants. 


HERMAN NAGEL’S 


TRACE MINERAL 


CONCENTRATE 


In addition to salt, phosphorus and cal- 
cium, your feeds must provide seven vital 
"Trace" minerals, if your customers’ live- 
stock and poultry are to be guarded 
against nutritional disorders. Herman Na- 
gel's Trace Mineral Concentrate supplies 
these seven vital Trace" minerals in proper 
balance: Manganese, Cobalt, Copper, Iron, 
lodine, Zinc, Boron. 


MINERAL CONCENTRATE 


Herman Nagel's FORMULA B MINERAL 
CONCENTRATE supplies not only the 
seven vital "Trace" minerals, but also the 
four soluble phosphates — monosodium, 
disodium, monocalcium, dicalcium. These 
phosphates are entirely soluble in the di- 
lute acids of the digestive system—''they 
melt on your tongue.’ "Formula B" re- 
quires no pre-mix, and only salt and cal- 
cium need be added to assure COMPLETE 


mineral nutrition. 


WRITE FOR NEW 
CIRCULARS ON 
BOTH “TRACE” 
and “FORMULA B” 


Herman Nagel 


Distributed in Eastern Area by 


THE AMBURGO COMPANY, INC. 
1421 Chestnut St., Philadelphia 2, Pa. 


The HERMAN NAGEL Co. 


53 W. Jackson Blvd. Chicago 4, IIl. 


CONSTRUCT NEW ADDITION 

Kelly Seed Co., San Jose, Ill., has begun 
construction of a new two-story building to 
house its displayroom and expanded stor- 
age facilities. When completed, the struc- 
ture will measure 48 by 166 feet including 
a 48 by 70 foot displayroom. A 47 foot 
high elevator will be incorporated into the 
new building. The firm handles seed corn, 
field seeds, and farm supplies. 

START SEED BUSINESS 

Ross Stewart and H. V. Garber, Peters- 
burg, Ill., have announced the opening of 
the Stewart Seed Co. Both Mr. Stewart and 
Mr. Garber have had extensive experience 
in the seed business prior to opening their 
own firm. A wide variety of farm seeds is 
being stocked, according to the two owners. 


Seed Meetings 


Kansas Seed Dealers Association, 
Hotel Broadview, Wichita, Kan. 
July 18-19 


Indiana Seed Dealers Association, 
Purdue University, Lafayette, 
Ind. July 22-23 


Wisconsin Seed Dealers Associa- 
tion, Agricultural Experiment Sta- 
tion, Spooner, Wis........... July 29 


Texas Seedsmen’s Association, 
Adolphus Hotel, Dallas, Tex. 


NEW R 
ESEARCH STATION Nov. 17-19 


Establishment of a legume research sta- 
tion at Utah State agricultural college, Lo- 
gan, Utah, has been announced by the de- 
partment of agriculture. The station will 
specialize in research on problems involved 
in the production of alfalfa and other for- 
age crop seed. 


North Carolina Seedsmen’s Asso- 
ciation, Hotel Sir Walter, Ral- 


Jacques Seed Company, 
largest exclusive producers 
of northern-bred seed corn, 
are now contracting 1947 
seed crop... 


® open pollinated sweet 
corn 


© hybrid sweet corn 


® hybrid field corn 


“Bred in the North — 
Culled by Northern Weather” 


HYBRID CORN 


Write us 
today about 
sweet and 
field corn 
seed for 1948 
planting. 


JACQUES 
SEED CO. 


Prescott, Wis. 


THE PERFECTION SCALPER—3 machines in one—Feeder, 
Scalper, Magnetic Separator. It is the only machine of this 
type in which the grain passes over the ENTIRE magnetic 
field. Construction is all-metal, sturdy and trouble-free . . . 
Heavy demand for Howell Equipment may prevent prompt 
shipment. We are doing our level best. Order now for future 
requirements, and be safe. 


Everything from Pit to Cupola — Since 1879 


WRITE FOR 
SPECIAL FOLDER 


MINNEAPOLIS, MINNESOTA 
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Discuss Field Seed Topics 


American Seed Trade Group Meets 


@ TOPICS of interest and importance to 
feed dealers who handle field seeds were 
discussed at the 64th annual convention of 
the American Seed Trade association, which 
was held June 21-25 at the Palmer House, 
Chicago, Ill. Various divisions of the na- 
tional seed organization held separate meet- 
ings, two of which were of special impor- 
tance to feed men who sell seeds. 

The ASTA farm seed division opened 
its meeting at 10:30 a.m. June 24 with 
Rider Freeman, retiring division chairman, 
presiding. Mr. Freeman observed that warm 
weather and sunshine had improved pros- 
pects for a successful season and had also 
improved the dispositions of feed and seed 
men. He then introduced Milton Zellmer, 
division secretary, who reported on the 
group’s mid-winter meeting which was held 
at Chicago Jan. 20. Mr. Zellmer praised 
the various state feed trade groups for their 
close cooperation with the farm seed divi- 
sien, 

In his capacity as chairman, Mr. Freeman 
then reviewed some of the events of the 
past year which have directly affected feed 
men handling seeds. These included the 
ending of incentive payments, improved re- 
search facilities especially for alfalfa and 
red clover, and the wider use of the seam- 
less bag. 

“Seedsmen are definitely pledged to op- 
pose any and all attempts by government to 
regiment their industry and the way they 
do business,” Mr. Freeman concluded. 


Howard J. Withey followed with his re- 
port as chairman of the division crop im- 
provement committee. He cited how in its 
brief three years of existence the committee 

had worked closely with the International 
Crop Improvement association and told of 
the mutual benefits from this cooperation. 

“Right now we are especially interested 
in evolving new research and marketing 
techniques,” Mr. Withey reported. “We're 
getting a great deal for the money we in- 
vest in crop improvement, as is evidenced 
by the fine work on Cumberland and Mid- 
land clover in the past few years.” 

Mr. Withey explained the make-up of 
the International Crop Improvement asso- 
ciation and said it included members from 
40 states, whose aim is education rather 
than regulation. He said that the crop im- 
provement group currently was working on 
these four points: (1) support of interstate 
certification so grading wouldn't vary as 
much as it does currently; (2) support of 
USDA work to perfect marketing tech- 
niques: (3) suggesting enlargement of the 
committee and the addition of representa- 
tives from Canada; and (4) encouraging 
more field day programs throughout the 
nation, 

Following a brief talk by a member of 
the University of Illinois seed staff, Mr. 
Freeman introduced W. A. Davidson of the 
USDA who asked continued cooperation 
with the department for the betterment of 
the industry and the farmers’ lot as a whole. 
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“By working together we can really pro- 
gress,” he concluded. 

Featured speaker at the farm seed ses- 
sion was Dr. Richard R. Bradfield, Cornell 
university, Ithaca, N. Y., whose topic was 

“Soil Fertility and Seed. Production.” Dr. 
Bradfield also stressed the need for seeds- 
men’s cooperation with college and govern- 
ment staffs, stating, “We can’t get anywhere 
unless we work together.” He said that only 


by demonstrating a genuine interest in im- 
proving quality and strains could seedsmen 
hope to get better seeds. 

“We've got to reactivate our soils,” he 
said. “Take Mexico and her one-crop soil, 
for example. She’s grown only corn for 
several hundred years so that today her tired 
soil produces only 8 to 10 bushels per acre! 

“In our Corn Belt, for example, although 
we do want corn to remain king, we've 
brought alfalfa and red clover up to be 
rated as queens—-and to improve our soil.” 

Dr. Bradfield concluded with this advice: 

“Give your land a rest once in awhile— 
that’s the best way to keep the soil in good 
physical condition!” 

John T. O*Connell was named to succeed 
Mr. Freeman as division chairman; Milton 
Zellmer was promoted from secretary to 


Announcing 


The New Ingredient Used Exclusively 
in STERLING POULTRY MASHES 7 


Lacto-Liver is a special combination of easily assimilated 


amino acids and vitamins that insures permanent improve- 
ment in mash feeding value. Lacto-Liver is all digestible— 


every pound counts! ‘ 


Investigate the possibilities of merchandising Northrup, King 
& Co.'s Sterling Mashes and Concentrates containing Lacto- 
Liver. There is greater sales volume ahead for you by lining 


up now. Cash in on Northrup, King's new feed selling 


campaign. 


NORTHRUP KING ¢ CO. 


PIONEER FEED MANUFACTURERS FOR THE UPPER MIDWEST 


MINNEAPOLIS 13, 


MINNESOTA 
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vice chairman; and Russell Billings was 
named secretary. The retiring president, 
Mr. Freeman, was named to the division 
executive committee. 

The second divisional meeting of special 
interest to feed men was the state associa- 
tions’ session. Held the afternoon of June 
24, this informally conducted meeting gave 
state leaders from various parts of the coun- 
try an opportunity to tell of the work their 
organizations are doing. The meeting was 
presided over by Bill Wood of Virginia who 
called on members from 30 states. 

The state association leaders unanimously 
agreed that more meetings, more and better 
field days, and expanded memberships were 
essential for the continuing success of all 
their groups. These facts were emphasized 
by E. D. Martin of California who keynoted 
the remarks of other state leaders. 

“We should have no ‘weak sister’ organi- 
zations,” Mr. Martin declared. “With the 
ASTA very strong, it is up fo us to see 
that our state trade groups are of equal 
strength. We can in our own states lay the 
groundwork for the ASTA—we can make 
our people conscious of the importance of 
quality seeds and fertile soils to their daily 
lives.” 

A. J. Biggio, jr., followed Mr. Martin 
with a brief discussion of seed trade activi- 
ties in the South. Mr. Biggio is president of 
the Southern Seedsmen’s association. He too 
stressed more activity and more members 
as two important aims. 

Gager Vaughan of Chicago was elected 
chairman of the state associations division 
to succeed B. B. Finzer, president of the 
Kentucky Seedsmen’s association. 


“Who's nervous?" 


@ C. E. HELMICK, Quenemo, Kan., 


epened a new feed store. 


@ LOGANSPORT ELEVATOR CO., 
Logansport, Ind., has installed a new 100 
h.p. hammer mill in its north elevator and 
plans a similar installation for its south 
plant. 


has 


HOW TO KILL WEEDS 

Purdue university, Lafayette, Ind., has 
published an informative new leaflet, “How 
to Use 2, 4-D to Kill Weeds,” which is 
available without charge to feed dealers 
and their customers. The new leaflet, No. 
20, may be obtained by writing directly 
to the university. 


protein as the original corn. 


such an important 


recognized feeding value. 


FEED DIVISION 
DECATUR, ILLINOIS 


A Protein-Carbohydrate Ingredient 


STALEY’S Corn Gluten Feed is famous as a “back- 
bone” ingredient in fine quality dairy feeds. It is one 
of the protein rich portions of the corn kernel... 
containing nearly three times as much essential 


STALEY’S Corn Gluten Feed is rich in protein, 
carbohydrates and corn solubles. It has become 
“ration-ingredient” 
noted feed manufacturers say it would be difficult 
to make up a really good dairy ration without it. 
Some mixers are even adding a small per cent 

to poultry and swine rations because of its 


The Staley Customer NEVER GUESSES, He Knows. 


A. E. STALEY MFG. CO. 


PAINESVILLE, 


HIGH SPEED 


FEED 
GRINDER 


that many 


OHIO 


AMERICA’S LEADING HAMMERMILL | 


Greater Capacities—and a Uniform Product 
with the amazing 


‘SUPERIOR’ 


Government Announces Supports 
For 1947 Crop Ryegrass Seed 


Common ryegrass seed from the 1947 
crop is eligible for producer price supports 
of 6 cents a pound west of the Rocky moun- 
tains and 7 cents a pound east of the Ro-k- 
ies, the department of agriculture has an- 
nounced. These rates are 114 cents a pound 
lower than a year ago. 

The current price supports are expected 
to protect growers against loss in the pro- 
duction of seed needed for the winter cover 
crops program in the South and central 
East. Goals for 1947 calls for the planting 
of 80,000 acres of common ryegrass seed 
compared with 90,000 acres planted in 
1946. 

The base prices of 6 and 7 cents per 
pound apply to seed with a germination of 
90 per cent and 99 per cent purity. Dis. 
counts will be applied to seeds with lower 
germination and purity but no seed below 
75 per cent germination or 95 per cent pur- 
ity, and with more than 1 per cent of weeds 
will be eligible for purchase. 


@ NOVI EQUIPMENT CO., Santa Bar- 
bara, Calif., has installed a new alfalfa de- 
hydrating plant. 
@ PRODUCERS COOPERATIVE, 
ceola, Ark., is nearing completion of its 
new $110,000 alfalfa dehydrating plant 
@ A. D. HAYES CO., New London, Iowa, 
has begun construction of a new elevator to 
replace the one destroyed by fire. 


Featuring—10 second quick change SCREENS,—con- 


trolled FEEDER HOPPER,—Perm:- 
nent MAGNET, — Oversize FAN. 


Here is an investment in Equip- 
ment, far advanced in design that 
means larger capacity, a more uvi- 
formly finished product and grea‘er 
profits to its users. It will pay you 
to investigate the sturdy precision 
construction of the NEW SUP#§- 
RIOR CUSTOM GRINDER. 


Write for Free illustrated Bulletin 
Number 612-S-2. 


2915-17 NORTH MARKET ST. (Dept. F. B. 12) ST. LOUIS 6, MO. 
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R. A. Hoyt, 70, Industry 
Pioneer, Dies June 29 


Richard A. Hoyt, 70, chairman of the 
board of the Tennant & Hoyt Co., Lake 
City, Minn., died June 29 after a lengthy 
illness. Mr. Hoyt was a son of the late 


RICHARD A. HOYT 


Charles G. Hoyt, who with Robert C. Ten- 
nant had organized the firm which bore 
their names in 1900. 

Richard (Dick) Hoyt succeeded his fa- 
ther in the firm on the senior Mr. Hoyt’s 
death in 1912. When Mr. Tennant died in 
1927, the younger Mr. Hoyt became pres 
ident of Tennant & Hoyt. His son, Charles 
R. Hoyt, succeeded to the presidency a 
few years ago. 

Mr. Hoyt’s survivors include his son and 
two sisters. Memorial services were held 
at St. Paul’s Episcopal church in Lake City 
July 2. 


Doordan Named Director 


Of Eastern Federation 


Martin L. Doordan, Bridgeville, Del., has 
been appointed to succeed Frank Demarest, 
Stamford, N. Y., as a director of the East- 
ern Federation of Feed Merchants, Kenneth 
E. Eldred, Bainbridge, N. Y., president of 
the organization, has announced. Mr. Dema- 
rest has been advised by his physician to 
relinguish all responsibilities outside his own 
business. 

During his period of official service to 
the Eastern Federation, Mr. Demarest led 
the special financing drive which three years 
ago enabled the organization to employ a 
fulltime executive director. 

Mr. Doordan is widely known throughout 
the feed industry in the eastern states. Ac- 
cording to Mr. Eldred, his appointment will 
give representation on the Federation board 


to the East’s greatest broiler territory. 


@ FARMERS COOPERATIVE ASSO- 
ciation, Sheldon, Iowa, is planning to con- 
strict a new feed plant and warehouse. 
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MILL AND ELEVATOR EQUIPMENT 
Our Service Includes 
Dust Collectors Feed Hoppers 
Malt Cleaners Elevator Casings 
Reels, Bins, Tanks Elevator Legging 
Spark Choke Damper Elevator Heads 
Fire and Dust-Proof Elevators 
Conveyors and Fittings 
General Sheet Metal Work 
Building Special Machinery 
BURMEISTER COMPANY 
4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


THE COMPLETE LINE... 


Tonnage builders . . . profitable 
specialties . . . priced to win your 
market, built to hold it........ 


VITALITY MILLS INGC., Board of trade, Chicago 4, Ill 


Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, Dairy and 
Livestock Feeds. 
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— Streamline 
(Continued from page 21) 


to their primary purpose as sites for mer- 
chandise displays.” 

The interior of the new Austin Feed & 
Seed Co. salesroom is painted in cream and 
white. The walls are done in a rich cream 
shade with the woodwork and doors in a 
contrasting pure white. Two modern elec- 
tric blowers circulate heat throughout the 
well-lighted salesroom. 

Lining the back of the wall directly fac- 
ing the doors are open display cases and 
scientifically designed shelves that tilt from 
the floor and extend backwards at a slight 
angle. The cases are fitted together as one 
unit and are 12 feet wide by 6 feet high. 


i Ask the Man 
who sells 
Pay Way-- 


Ask him about the results 
_ his customers get from Pay 
Way Feeds . . . ask him 
_ about the increased good 
will and confidence result- 
ing from the use of Pay 
Way Feeds .. . ask him 
| about the interest, cooper- 
_ ation and assistance Pay 
_ Way extends every dealer 


—then ask us about selling 
, Pay Way Feeds! 
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Each is partitioned into horizontal sections 
of five shelves each with ample space on 
top for additional merchandise. 

All merchandise in the new Austin Feed 
store is readily available to the customer 
who prefers to employ self-service. Garden 


tools, seeds, and small items are conveni- 
ently displayed on broad tables while 
heavier merchandise occupies space near 
the walls of the salesroom. 

Just inside the main door are the seed 
bins and boxes which are arranged neatly 
along one wall. Last year the firm sold 
more than $100,000 worth of seeds in its 
old location and expects the business to 
continue to improve in the new branch 
store. “Seeds certainly must be included in 
the inventory of all wide awake feed mer- 
chants,” Mr. Austin emphasized. “They're 
no trouble to sell and the extra boost they 
give to our volume of sales is most wel- 
come. 

All seed bins and cabinets are neatly 
labeled so that customers can usually locate 
the seeds they need without assistance from 
a clerk unless they so desire. Three stands, 
located strategically in different parts of the 
salesroom, hold paper bags of various sizes 
for the convenience of the customer who 
prefers to wait on himself. These stands, 
as well as all bins, tables, and shelves in the 
new store are constructed of plywood 
stained to a dark oak finish. 

“We do plenty of advertising because 
we are certain that, given the chance, we 
can please even the most exacting and dis- 
criminating feeder and gardener,” Mr. 
Austin explained. “We use radio, news- 


25 vEARS 


CONSUMER ADVERTISING 
SUPPORT YOUR SALES 


paper, and direct mail advertising to good 
advantage, always being careful to coordj- 
nate the messages we are trying to put 
across through these three mediums.” 

Three employes staff the new Brainerd 
road branch store. Mr. Austin maintains 
a complete advisory service which helps 
farmers and gardeners with problenis of 
every type, including feeding, spraying, 
pruning, and dusting. 

“Our new store is the culmination of a 
lot of planning and dreaming,” Mr. Austin 
declared. ““But our added business has made 
all our work’ more than worthwhile.” 


Construction Underway at 
New Corn Products Plant 


Corn Products Refining Co., New York 
City, has announced that construction of 
its new milo maize processing plant at Cor- 
pus Christi, Tex., is now underway. The 
new plant will process the recently devel- 
oped dwarf type grain sorghum which is 
especially important because of its resistance 
to drought and disease and because it can be 
harvested mechanically. 

When completed, the new plant will have 
a grind capacity of 20,000 bushels of milo 
maize daily. Construction is expected to be 
completed in time for the 1948 harvest. 

@ GORHAM FARMERS COOPERA- 
tive, Russell, Kan., has completed construc: 
tion of new storage facilities to accommo- 
date 40,000 bushels of grain. 


NATIONAL 


FOR POULTRY 


PILOT 


BRAND 


OYSTER SHELL 


Hen and Chick size 
99 25/100 Calcium Carbonate 
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IF THE WHEELS 
OF YOUR CAR 
WERE NOT 


Curnued 


YOU'D PROBABLY BE “DISCHARGED” BEFORE 
YOU REACHED YOUR DESTINATION 


... especially if you were “‘stepping on it.” Curves are mighty important 
in the design of an elevator bucket, too, and in more ways than one. The 


CALUMET CUP 


ELEVATOR 
With the Patented Logarithmic Curve 
(1) Scoops up a full load in elevator boot . . 
because of high front and ends. 


(2) When load reaches proper “destination” the discharge is complete 
. .. either at low or high permissible speeds. 


(3) No material is left in cup ... there’s no back-legging. 
(4) Can be spaced closer on belt, which means greater elevating capacity. 
(5) Faster belt speeds are possible and that means more elevating capacity. 


+ a super capacity load 


“Gives us the capacity 
and speed we nced, 
but could never obtain 
from old style buc- 
kets” is what Eleva- 
tor Operators are say- 
ing about the cup with 
the Logarithmic Curve 
ASK YOUR 
JOBBER 
Or write for capacity 
data 


B. |. WELLER CO. 


327 S. LaSalle St., Chicago 4, II. 


Weller Pat. 
No. 1,944,932 


FEEDS FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed—a book you 
can use almost every day. 


Order For Immediate Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 


Che feed Bag | 


1712 W. St. Paul Ave. 
Milwaukee 3, Wisconsin 


One Stop 


Every feed ingredient you want under one 
roof when you send your trucks to our whole- 
sale warehouse. 


GOOD STOCKS RIGHT NOW OF: 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR rr) 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED AND 
43 OTHER COMMODITIES. 


FEED SUPPLIES, 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


INC. 
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A smart poultry man is 
Tom Gray, 

When his very best hen 
wouldn’t lay, 

With — feed he filled 


Then. Shellbuilder, 
And now she lays three 
times a day. 


3 BAG SIZES 
Chick 25 Ibs. 
Pullet= 50 Ibs. 


Hen 80 Ibs. 


Co. 


HOUSTON,TEXAS 
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— Indiana 
(Continued from page 60) 


cessfully with cash—those who failed re- 
ceived a bottle of Pluto water. 

Assisting Mr. Cooper and Secretary Fred 
K. Sale in handling the entertainment were 
Harold L. Gray, Crawfordsville; Jesse Zook, 
Camden; Russell W. Brown, Carlos; Royal 
D. Clapp, Columbia City; and W. M. Sloane, 
Dunbridge, Ohio. 

The Tuesday morning session opened 
with a talk by E. A. Halverson, assistant 
regional director, wage and hour division, 
Chicago, Ill. Mr. Halverson discussed vari- 
ous provisions of the wage and hour act in 
connection with country elevators and feed 
stores but explained that because of the 
limitations imposed by the recently enacted 
portal-to-portal bill» he was not permitted 
to answer specific questions. In fact he said 
his department had been ordered to hold 
up the interpretative bulletins, which were 
formerly sent out on request, until a defi- 
nite policy had been established by the ad- 
ministrator. He advised the feed and grain 
men to submit their individual problems in 
writing to the regional office. 

The closing speaker was C. D. Alexander, 
manager of the Bemis Bro. Bag Co. plant at 
Indianapolis. As a preliminary to his ad- 
dress entitled, “Leadership — Default, or 
Forgotten Legacy,” Mr. Alexander presented 
each of his listeners with a silver dollar 
which he later used to emphasize some of 
the principles contained in the constitution 
of the United States. 

Mr. Alexander cited the need for more 
intelligent leadership by management in 
helping to overcome labor problems and 


work stoppages. He said that actual differ- 
ences betwen normal management and nor- 
mal labor are very small and that while both 
sides have been partially to blame—‘the 
greatest share of the fault lies with man- 
agement’s default of leadership.” 

He declared that if most rank and file 
employes were as well informed as their 
employers on all the factors that affect our 
country and economy, there would be very 
little basis for any controversy between em- 
ployes and employers. 

“You as an employer have the position 
of a leader,” charged Mr. Alexander. “In 
spite of what you may wish to do, you 
are looked to for leadership. You may lead, 
you may mislead, or you may default. You 
cannot avoid it! Too many have defaulted!” 

The speaker also discussed the infiltration 
of Communists in our labor organizations 
and remarked that they had gained control 
of a number of labor unions. In sounding 
a warning about the rapid growth of Com- 
munism Mr. Alexander declared that the 
greatness of our country was created by free 
individuals and that victory in two wars was 
made possible by successful operations of 
that enterprise. 

“Our nation and our way of life today 
is preserved by our ability to successfully 
unite many individuals—and combine with 
them our great material equipment to pro- 
duce the means of living, while at the same 
time we created the terrible machinery of 
war: said Mr. Alexander in conclusion. 
“It is obvious that we must continue to op- 
erate our great industrial enterprise suc- 
cessfully if we expect to survive in a world 
that is becoming increasingly dominated by 
the anti-Christian philosophy and brute 
force emanating from Communist schemers 


Feed Store Cut Off By Flood Waters 


Some of the employes of the Mark Twain 
Hatchery & Feed store, Hannibal, Mo., 
were forced to travel to work in boats as 
the swirling waters of the mighty Mississippi 
flooded the streets of the city of 22,000. 
Well above flood stage, the surging currents 
of Ol’ Man River have caused millions of 
dollars worth of damage to business estab- 
lishments, farms, and city homes for more 
than 200 miles along the stream. 
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The rowboat which carried two employes 
from their homes in an inundated section 
of Hannibal is visible in front of the feed 
store in the photo above. Note the water 
flowing from pressure pipe at building next 
to feed store. Owners of the two buildings 
tried desperately to keep water pumped 
from their structures but failed. (Exclusive 
photo by The Feed Bag) 


in unfriendly foreign lands. To accomplish 
that we must have leaders who are not 
blind — clear-sighted, high-minded le«ders, 
especially leaders of our people, those who 
work with us from day to day.” 


Wayne Fish II, 5, Drowns 
Near Minneapolis Hom: 


Victim of a tragic drowning June 2% was 
Wayne Fish II, son of Mr. and Mrs. \\ ayne 
Fish, Minneapolis, Minn. Young \\ 


tyne, 

aged 5, was nicknamed “Buzzy” and © us an 
only child. 

The drowning occurred in a sma!’ arti- 

ficial pond near. the Fish residence i: sub. 

urban Knollwood. Young Wayne had been 


missing for an hour when his body wes dis- 
covered by Mr. Fish and policemen who 
were assisting in the search. 

Funeral services were held in Minne: polis 
July 1 with many representatives «! the 
feed industry in attendance. 


James L. Young Named Vice 
President of Norris Grain 


James L. Young has been appointed vice 
president and manager of the St. Louis, 
Mo., office of the Norris Grain Co., Kan- 
sas City, the firm has announced. Mr. Young 
was previously in charge of grain merchan- 
dising for Simonds-Shields-Theis Grain Co., 
Kansas City, with whom he had been asso- 
ciated since 1923. 

The Norris Grain Co. operates the 2, 
000,000 bushel Burlington elevator at St. 
Louis and has offices also at Chicago, Ill. 
New York City; Toledo, Ohio; Baltimore, 
Md.; Duluth, Minn.; Peoria, Ill.; and Win- 
nipeg, with terminal elevator facilities at 
most of the cities. 


Predict Increase in Use 
Of Commercial Fertilizer 


An 8 per cent increase in commercial 
fertilizer production during the year end- 
ing June 30, 1948 over the past year was 
predicted by Maurice H. Lockwood, presi 
dent of the National Fertilizer association, 
at the organization’s 22nd annual conven 
tion held last month at Spring Lake Beach, 
N. J. Mr. Lockwood explained the expand: 
ed production facilities in existing plants 
and the construction of new plants would 
probably enable the commercial fertilizer 
industry to satisfy all domestic demands 
next year. 

“Such new heights of fertilizer production 
and distribution will be possible only 1 in 
terruptions of fuel and transport as we!l as 
labor are avoided,” Mr. Lockwood declired. 
“Under favorable conditions approxim. tely 
16,000,000 tons of fertilizer will be pro 
duced for American farms this year.” 

@ FRICKE ELEVATOR, Hoyleton, Ill, 


is modernizing its bulk feed plant. 


@ MORNING SUN GRAIN CO., Morn 
ing Sun, Iowa, is constructing a new brick 
office and scale house. 
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Sidelights from the Conventions 


EASTERN FEDERATION 


One member of the trade who came to 
the Eastern meeting from a far distance 
was Herbert J. Dyer of the W. J. Small 
Sales Co., Kansas City, Mo. 

* * 

Harry Fowler of the Albers Milling Co. 
Oconomowoc, Wis., office was in New York 
City on business and took in several sessions 
of the convention. 

* 

Brice Berger, 11 year old son of Walter 
C. Berger, president of the American Feed 
Manifacturers association, had his eyes 
opened by the big city. Bruce marveled at 
the subway rides, the Statue of Liberty 
and the New York Giant-Pittsburgh game 


under the lights. “Des Moines was never 
like this,” he said. 
* * 


Emory Cocke, Ashkraft-Wilkinson Co., 
Atlanta, Ga., also attended both the East- 
ern meeting and the New England Feed 
Conference later in the week. After a week 
of Gotham, Mrs. Cocke said she would be 
happy to get back to Atlanta where things 
moved a bit more leisurely. 

Senator John J. Williams of Delaware 
made a hit with his talk. Senator Williams 
has been a feed dealer for many years. At 
the last election he finally decided things 
had gone far enough and ran for office. 
His ideas are right along the lines of all 
those who believe in good, sound govern- 
ment. 

* * 

John Cipperly, who authors many a good 
yarn from Washington, D. C. for Feed- 
stuffs, may have lost a number of bottles of 
liquor at the meeting. He placed quite a 
number of bets on his conviction that some 
form of government anti-inflation control— 


ot possibly another OPA—would be back 
by fall. We hope he’s wrong. 


NEW ENGLAND FEED CONFERENCE 


John Westberg of Albers Milling Co., 
Seattle. Wash., welcomed the chance to ap- 
pear at the conference. He still thinks the 
East is swell since he spent quite a few 
years with the Eastern States Farmers Ex- 
change at Springfield, Mass. 


Mr. Westberg reported that certain West 
coast areas are reporting a mysterious con- 
dition in eggs produced out there. The 
whites become jelly-like and very thick and 
the yolks have a blue halo effect. Some 
have conjectured that it may have something 
to do with the atom bomb but the real 
reason has not been discovered. 

* 

The clam bake was a gourmet’s dream. 
Here is the way the food was served—first 
clam chowder, then steamed clams, bluefish, 
two kinds of potatoes, lobster, corn on the 
cob and watermelon. In addition there was 
plenty of beer. Every one had more than 
enough to eat and the committee should be 
commended for the fine job it did. 

* * 

More than one feed man remarked at 
the fine hospitality which Rhode Island 
State college showed. Several years ago it 
would have been hard for a feed man to 
even set foot into some New England col- 
leges but thanks to the work of the New 
England Feed Conference a mutual feeling 
of good will and confidence is growing 
every year. 

Most of the guests were quartered in 
Eleanor Roosevelt hall. This is a girls’ dor- 
mitory. Some of the rock-ribbed Republi- 
cans had trouble sleeping. 


ELTON EQUIPMENT 


THESE STACKERS ARE MADE 
IN 10, 14, 16, & 20 FT. 
LENGTHS. 


ARE QUICKLY ADJUSTABLE 
FOR VARIOUS HEIGHTS. 


ONE MAN CAN MOVE 
THEM WITH EASE. 


YOU CAN GET A MACHINE 
TO FIT YOUR WAREHOUSE. 


THEY WILL 

SPEED UP YOUR 
WORK AND SOON 
PAY BACK THEIR 
LOW COST. 


CHANTLAND MFG. Co. 


Pat'd & Applied For 


BADGER, IOWA 
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FEED. 


from Armour 


Feeding authorities know that the 
quality of protein in a ration is just 
as important as the quantity of this 
nutrient. That is why specialists 
recommend meat proteins as a vital 
supplement in feeds for livestock 
and poultry. 


Science has revealed that 
meat proteins contain an 
active ingredient not found 
in certain vegetable pro- 
teins. This “animal protein 
factor” is responsible for the 
better performance of meat 
proteins in animal and 
poultry nutrition,even when 
the known vitamins, min- 
erals and amino acids are 
otherwise balanced. 


* 


You can put this “animal protein 
factor” to work for you by feeding 
Armour Digester Tankage to your 
swine and Armour Meat and Bone 
Scraps to your poultry. 


* 


Begin now to counteract the 
sparseness of late summer’s 
pastures by supplementing 
feeds with Armour’s meat 
proteins. You'll find, too, 
that this feed improvement 
pays dividends all year long 
—in faster growth, greater 
productivity and healthier 
livestock and poultry. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


ARMOUR 


AND. A 


Armour Digester Tankage 
Armour Meat and Bone Scraps 
Armour Special Steamed Bone Meal 
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(Continued from page 44) 


Mr. Hite declared. “We have tested these 
remedies thoroughly on our own birds and 
are glad to recommend them to our cus- 
tomers.” Literature on poultry diseases, 
their prevention, and control is neatly dis- 
played on shelves near the remedy displays. 

Many sidelines contribute to the annual 
profit at the Hite Feed store. In addition 
to dog food, rabbit feed, and remedies, 
these include oyster shell, grit, oats, cracked 
corn, buckwheat flour, popcorn, corn meal, 
lime, tankage, block salt, nails, chick litter, 
and poultry fountains and feeders. 

Mrs. Hite is always on the job doing her 
part in making the Hite Feed store a suc- 
cessful enterprise. Like her husband, she 
knows every phase of the feed business and 
is especially popular with women customers, 
many of whom have complete charge of the 
flocks on their farms. “It never does any 
harm to treat the ladies extra nice,” Mr. 
Hite jested. “You know, they're the power 
behind the throne—and sometimes the 
power on the throne itself!’ Mrs. Hite han- 
dles all the office work for the firm. 

“Our sales policy is strictly cash,’ Mr. 
Hite stated. “We operate wholly on a cash- 
and-carry basis with no exceptions because 
experience has proven the merits of this 
type of merchandising.” Mr. Hite has been 
in the retail feed business for 10 years and 
had his share of credit headaches before 
adopting the straight cash policy. 

Direct mail and attractive calendars keep 


the name of the Hite Feed store in the 
minds of farmers in its trading territory the 
year ‘round. Mr. and Mrs. Hite at present 
compose the entire staff of the Hite Feed 
store but plan to add competent help as 
soon as it can be obtained. They are proud 
of their new feed store, but credit its suc- 
cess mainly to their varied stock of quality 
merchandise and their firm yet fair policy 
of straight cash and carry. 


Publisher Named Secretary 
By New Mexico Feed Men 


Horace Henning, publisher of the New 
Mexico Stockman, has been named execu- 
tive secretary of the New Mexico Grain & 
Feed Dealers association and has opened 
an association office at Albuquerque, Ar- 
thur Ravel, president of the organization 
has announced. The New Mexico feed 
trade group was organized less than two 
years ago and in recent months has been 
carrying on an intensive membership cam- 
paign. 

Until the Albuquerque office was set up 
and Mr. Henning engaged to serve as sec- 
retary, official work of the New Mexico 
association was handled through the Rocky 
mountain feed organizations office headed 
by Lloyd N. Case. Mr. Case has assured 
Mr. Henning of his close cooperation in 
the interests of the New Mexico group. 

e G. L. McCUE, Arriba, Colo., is con- 
structing a new 24,000 bushel elevator. 
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MILWAUKEE 2, WIS. 


BROKERS...JOBBERS 
DISTRIBUTORS 


MIXED CARS 
TRUCKLOADS — CARLOADS 


FEED AND GRAIN 


GRAIN EXCHANGE 
BROADWAY 5643 


rations. 


THE 


— Never Rest 
(Continued from page 17 ) 


customers would rather save by paying cash 
for their purchases.” 

Delivery service is offered three ‘imes 
weekly on a definite route plan. Customers 
know exactly when the firm’s truck wil] be 
in their sections and telephone their o:ders 
in accordingly. A 114 ton truck handles al] 
delivery work. 

Custom grinding and mixing is done on 
a very limited scale and only by speci! re- 
quest. Mr. Grit and Mr. Tigelaar believe 
that formula feeds are far better for all 
purposes than custom-ground grain and em- 
phasize this fact in all their merchandising 
talks. A %4 ton Sidney mixer handles mix- 
ing work. 

The Home Acres Feed store was opened 
nine years ago and was acquired by its pres- 
ent owners a year and a half ago. “We have 
learned a lot in these 18 months,” Mr. Tige- 
laar stated. “We know that a feed store 
must be modern, complete, and eager to 
be of service to its customers. 

“We feel that we already fulfill the last 
two requirements and are confident that our 
modernizeation program, now well under- 
way, will give our customers the modern 
store they deserve.” 

@ JONES MILLING CO., Cofield, N.C, 
has been incorporated by Fred Jones, |. W. 
Ballentine, and Idaline Ballentine, a!! of 
Winton. 


TRUTH 


@ More and more feed mixers are using 


REX Wheat Germ Oil in breeding 


@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 


@ Year after year, after year the TRUTH 


is being proved by experience. 


y feed mixer desiring to make a trial 
REX Wheat Germ Oil i ina 


Vio Bin Corporation 


Monticello, Illinois 


| 
* 
— 
| 
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“As usual, the Red Book is an excellent 
compendium of feed data, and your co- 
operation with the Association of American 
Feed Control Officials is most helpful.” 

John B. Smith, Chemist 
Agricultural Experiment Station 
Rhode Island State College 

* * 

“Ac a reference book, I can find nothing 
lacking. There is no question but what to 
debate the solution is to find it immediately 
in your convenient handbook.” 

Fred H. Hessel, Research Chief 

Cooperative GLF Mills 

Buffalo, N. Y. 

“I would appreciate an additional copy 
of the Red Book for use at my home as, 
quite frequently, I find use for it during the 
evening in connection with work which I 
do at that time.” 

L. E. Bopst, Secretary-Treasurer 
Association of American Feed 
Control Officials 
College Park, Md. 
* * 


“Thank you very much for sending me 
a copy of The Feed Bag Red Book. I will 
have occasion to show this book to callers 
and visitors here and call their attention to 
its value.” 

H. A. Halvorson, Chemist in 
Charge 
Feed & Fertilizer Control 
Minnesota Department of 
Agriculture 
* 

“The Feed Bag Red Book is a valuable 
reference book for our files and I appre- 
ciate your thoughtfulness.” 

H. H. Hanson, State Chemist 
Delaware Board of Agriculture 

“Thank you very much for sending me 
your very interesting 1947 edition of The 
Feed Bag Red Book.” 

Harry J. Fisher, Chemist in 
Charge 
Department of Analytical 
Chemistry 
Connecticut Agricultural 
Experiment Station 

“The Feed Bag Red Book contains some 
really valuable information.” 

Paul Ijams, Director 

Control Division 

Kansas Board of Agriculture 
* * 

“We have examined the 1947 Red Book 
and think it is the best you have ever pub- 
lished.” ‘ 

Pioneer Laboratories 
Des Moines, Iowa 

“The Red Book is a fine addition to my 
library. It certainly shows a large amount 
of work and was put up in a very beautiful 
way.” 

L. S. Walker, Chemist in Charge 

Regulatory Service 

Vermont State Agricultural 
College 
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“The Feed Bag Red Book has been of 
great value to us in making decisions to the 
many feed dealers in Pennsylvania and we 
have recommended to them to purchase this 
book for their use.” 

G. J. Kuhlman, Chief Chemist 

Bureau of Foods & Chemistry 

Pennsylvania Department of 
Agriculture 


@ GARRETT & HIGGINBOTHAM, 
Johnson, Ind., are installing new electric 
motors at their elevator. 


@ COOPERATIVE GRAIN CO., Santan- 
ta, Kan., is planning construction of a new 
250,000 bushel concrete elevator. 


@ HONEFENGER GRAIN & LUMBER 
CO., Owaneco, Ill., has begun construction 
of a new 21,600 bushel concrete storage bin. 
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COMMISSION CYA 


j 
Smarty Pants: ( 
-Colortul, re-usable Bags are 
turning up everyplace these days... 
salt - any product packed in re-usable. 
Bags. Sis and Mom get an eye-full 
NY | 


Just returned from a week at my sum- 
mer home where I caught four black bass, 
all too small to keep. The rest of the time 
I spent painting, carpentering and just 
cleaning—getting the place in shape for the 
rest of the summer. Will report any fur- 
ther progress fishing next month. 

Harry G. Lampman, jr., who left Dailey 
Mills, Inc., Olean, N. Y., to become gen- 
eral sales manager of the Blatz Brewing Co., 
Milwaukee, was made vice president of that 
brewery effective July 1. 

Time magazine quotes Sen. John J. Wil- 


FROM ONE SOURCE 


_ Vitamin Products 
of 6 Great Companies: 


"ATKINS & DURBROW, Inc. 


165 JOHN STREET, NEW YORK 7, N.Y. . 
CHICAGO MINNEAPOLIS. KANSAS CITY 
OMAHA ~—sDETROIT BOSTON 


liams, the Delaware feed dealer, as being 
opposed to the proposed plan to broadcast 
sessions of congress over nationwide radio 
hook-ups because he feels the public gets 
enough hot air from the legislators as it is. 

Wes La Court of Milwaukee Feed & 
Grain Co., Milwaukee, had heard about 
New Yorkers not being able to find their 
way in their own city but didn’t believe it 
until he attended the recent Eastern Federa- 
tion meeting. Wes went to Macy's and 
couldn’t get a cab to take him back to the 
Hotel Commodore which is about 10 blocks 
away. He asked nine persons including one 
policeman the way to the hotel with no 
results. 

Any one who knows Max Cohn of Sunset 
Feed & Grain Co., Buffalo, is aware that he 


40% CONDENSED FISH SOLUBLES 
50% DEHYDRATED ALFALFA MEAL 


Manufactured by 


SANTA ANA MILLS, INC. 
SANTA ANA, CALIF. 


The Gal who’s a Pal” to 
Northwest Feed Dealers— 


LAND 


FEEDS SEEDS FERTILIZERS 
“Better Feeds & Seeds for Northwest Needs” 


Land O'Lakes Indian Girl 
Trade Mark Reg. 


does not have any particular love for the 
Roosevelt family. Now he has one thing 
to live down. At the New England {ced 
conference held at Rhode Island S+ate 
college Max was assigned to a dormiory 
named Eleanor Roosevelt hall. We be: he 
didn’t sleep. 

Walter Berger, president of the American 
Feed Manufacturers association, took his 1] 
year old son Bruce with him on his r:- 


ent 
speaking tour to the Eastern Feder <ion 
meeting, Cornell university and the New 
England feed conference. Bruce is a h sky, 


just like his dad, and enjoys football, ‘:ase- 
ball, fishing and eating—just like his dad, 

Harold A. Abbott, Funk Bros Seed Co., 
Bloomington, Ill., hobbled about the A ner- 
ican Seed Trade association meeting in Chi- 
cago on crutches. He broke a small bore in 
his foot and won't be out of the cast until 
July 21. 

Mel Johnsen, Russell Miller Milling Co., 
Green Bay, Wis., returned from a fishing 
trip 60 miles north of the Canadian Soo. 
As most fishermen, he brought back lots 
of stories but no fish. 

Jim Pehle, Minneapolis, manager of King 
Midas Flour Mills feed department, shot his 
second hole-in-one at the annual grain ship- 
pers’ tournament at Minnesota Vally golf 
course, June 19. Jim scored his ace on the 
second hole which is 143 yards. He obtained 
his first hole-in-one in 1934 at Superior golf 
course in Minneapolis. 

John E. Swanson, son of Carroll Swan- 
son, owner of the Swanson Sales Co.. Des 
Moines, Iowa, was married June 9 to the 
former Miss Elizabeth Lee Mullikin. The 
couple met at Austin, Texas where John 
was an officer in the Air Corps. Both will 
attend the University of Iowa this fall. 

Med Maxwell who handles the “Let's Go 
Visiting’ program sponsored by Allied 
Mills, Inc., has traveled more than a quarter 
million miles to interview more than 800 
individual farmers, farm families and other 
outstanding personalities during the five 
years the program has been on the air. 

Frank Brobst, managing director of Cela 
tin Products Ltd., Windsor, Canada. will 
sail with his wife for England July 3° on 
the America planning to return on the 
Queen Elizabeth about the middle of Sep- 
tember. Frank has recently been released 
from the hospital where he had been con: 
fined for about 6 weeks with injuries result- 
ing from an automobile accident. He is 
well known to many in the feed industry 
and was at one time a member of The l’eed 
Bag staff. 

Send us your fishing stories. — D K-S. 

@ DAVARN ELEVATOR, Davarn, Mich. 
has installed a new feed grinder and orn 
sheller. 
NEPPCO SETS MEETING DATES 

The Northeastern Poultry Producers c un 
cil will hold its annual convention and e> pov 
sition Oct. 1-3 at Saratoga Springs, N. Y., 
officials of the group have announced. ‘he 
exposition will be held at the historic G: »nd 
Union hotel which provides more tan 
50,000 square feet of exhibit space. Hotel 
accommodations are expected to be <t a 
premium and Neppco advises feed ‘en 
planning to attend to make their rese va 
tions early. 
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Hay Protein Content Varies 


Time Crop is Cut is Very Important 


e@ RED clover hay cut at bud stage con- 
tains 7 per cent more protein than when 
it is cut at full bloom, according to David 
Heusinkveld of the department of agricul- 
ture. Mr. Heusinkveld points out that al- 
though the hay tonnage per acre is great- 
est at full bloom, the farmer will get more 
pounds of protein if he compromises be- 
tween the bud stage and fall bloom. 

The percentage of protein in the hay 
cut at bud stage is 22, while at full bloom 
the protein content is only 15 per cent. To 
compromise, farmers are advised to cut 


when their fields are at the 50 per cent 
bloom stage. This aid toward getting hay 
with « higher protein content is especially 


important during the current year when a 
crop of 100,000,000 tons of hay is fore- 
seen 

Altalfa furnishes the most in hay value 
when it is cut at 1/10 to 1/2 bloom. The 
first crop has 23 per cent protein at the bud 
stage, about 20 per cent when 1/10 in 
bloom, but only 17 per cent when in full 
bloom. The per acre yield increases until 
1/10 bloom and then drops until full bloom. 
At !/10 bloom the hay is half leaves and 
the leaves contain more than 2/3 of the 
protein, Mr. Heusinkveld pointed out. 

The degree of bloom varies from year to 
year and sometimes even from crop to crop 


MIL 


feeds... 


Prompt Delivery 


A wide variety of grain ingredients for formula 
. including 


TOWER BRAND ROLLED OATS 
STANDARD BRAND PULVERIZED OATS... 


Get Samples and Prices 


FRUEN MILLING CO. 
MINNEAPLOIS 5, MINNESOTA 


the same year. Because of this, Mr. Heusin- 
kveld recommends calendar dates for cut- 
ting alfalfa. County agents can supply farm- 
ers with the best dates for their particular 
areas. 

Mixed hay crops, particularly those which 
contain considerable clover or alfalfa, should 
be cut at the favorable time for whichever 
of the legumes predominates. If the legume 
percentage is low, however, it is advisable 
to delay cutting until about the time for 
cutting the timothy or other grasses in- 
cluded in the mixture. 

According to Mr. Heusinkveld, mixed hay 
is often cut too late to utilize its high feed- 
ing value. Mature timothy is a good ex- 
ample of this in that its feeding value’ is 
only about as much as straw. Most com- 
mercial timothy strains bloom too early for 
mixed hay that is cut late and this means 
grass breeders would do well to develop a 
strain that comes in bloom two weeks later 
than the common varieties. 

Soybean hay must be considered separ- 
ately because its pods and seeds make up a 
considerable part of the weight of the hay 
and the protein content keeps increasing 
from when the seed starts to form until the 
leaves begin to fall. The best yields of hay 
and protein in this case come after the pods 
are 3/4 of full size and the green of the 


leaves has just begun to fade. Because it 
cures slowly, the soybean plant should be 
cut for hay no later than the end of Au- 
gust or very early in September. 

Most hays, the USDA expert stated, are 
ready to be put in windrows later in the 
same day in which they have been cut. If 
first allowed to wilt just as it has fallen, hay 
will cure quicker and more uniformly than 
if cured entirely in windrows. Yet the hay 
must be put into the windrows before it 
becomes too dry or bleached. Dew will 
bleach wilted hay which is left in the field 
overnight and some of the desirable green 
color will be lost. 

If rain interferes, and it usually does in 
each case, hay in the windrows gets only 
about 1/5 as much rain as the same amount 
in the swath. It also has less surface ex- 
posed to sun ahd dew than hay in the swath 
and the air circulates through it more 
easily. 

Rain and dew cause higher temperatures 
than inside moisture, Mr. Heusinkveld 
noted, but hay containing from 20 to 25 
per cent moisture can be stored safely in 
loose form or in bales. More than 25 per 
cent moisture content may induce mow- 
burning and spontaneous combustion, how- 
ever. 

@ SWANTON MILLING & ELEVATOR 
Co., Swanton, Ohio, is installing new grain 
handling equipment. 

@ SALAMONIE MILLS, Warren, Ind., 
has been purchased by Arthur and LaMoine 
McDaniel from Allen York. 


AT 
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A penny post card or a phone 
call to us will save you money when 
in the market for: 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 


La Budde Feed & Grain Co. 


*& 


CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BUTTERMILK POWDER 


MILWAUKEE 
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Canadian Barley Institute 
Endowed with $350,000 


An endowment of more than $350,000 
has been provided to finance activities of 
the newly organized Barley Improvement 
Institute of Canada, George B. Oland, Fair- 
ville, New Brunswick, president of the Do- 
minion Brewers association, has announced. 
Mr. Oland’s organization voted unanimous- 
ly to join the Canadian malting industry in 
joint support of the barley improvement 
program. 

Activities of the Institute, which is lo- 
cated in Winnipeg, include coordination 
and management of an overall barley im- 


provement program, plant breeding, a ser- 
vice laboratory, distribution of malting bar- 
ley seed, administration of the $25,000 
Canadian national barley contest, and estab- 
lishment of scholarships. 

The new improvement agency will coop- 
erate fully with college, federal, and pro- 
vincial agricultural staffs to boost barley 
quality and production, Mr. Oland stated. 
Frank L. Jeckell, general manager of the 
Canadian brewers’ organization, will set up 
Institute facilities shortly and a permanent 
director will be appointed to head the im- 
provement program. 


@ FARMERS ELEVATOR CO., Bode, 
Iowa, is planning to construct a new $35,- 
000 feed mill and warehouse. 


International Baby Chick Associa- 
tion, Cleveland Auditorium, 
Cleveland, 22-25 


Mutual Millers & Feed Dealers 
Association, H ot el Jamestown, 
Jamestown, N. Y......Aug. 25-26 


Grain & Feed Dealers National As. 
sociation, Hotel Statler, St. Louis, 
Mo. Sept. 14-17 


Iowa Nutrition School, Iowa State 


POULTRY WORM TIME is PROFIT TIME! 
With HILLTOP’S WOR-MOR 


Recommending Hilltop Laboratories’ WOR-MOR Powder as a monthly sup- 
pressor of Round Worms (Ascarids) and Cecal Worms (Heterakis) is profit- 
able! WOR-MOR, which contains Phenothiazine, is simple for your customers 
to use. Just one pound of WOR-MOR, mixed with 100 lbs. of feed, is sufficient 
for 200 birds. Your customers will “go for” R-MOR—and you, too, will 
go for those extra profits that come with 30-day repeat sales of WOR-MOR. 
YOUR FEED MIXED WITH WOR-MOR... 


. that is, ready mixed with WOR-MOR for your 
customers, is even more of a money-maker. Mix 
WOR-MOR, at the rate of one pound to 
100 Ibs. of feed. One hundred pounds makes 
more profit than a carload of some feeds! 


SALES PULLER! 
WOR-MOR Tablets are 
now packed in attractive 
plastic top glass servers. 
They’ll be “hot items” for 
you! Write today for details. 


Mids for Poultiy 
718 Washington Ave. N., Minneapolis 1, Minn. 


FEED GRAINS . . . FOR THE FEED TRADE 


MULLIN &DILLON CO. 
Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


CANE black 


FOR FEED MIXING 


TANK CARS ° 
from Gulf and 


L MOLASSES COMPANY 


PHILADELPHIA 34, PENNA. 


College, Ames, Iowa....... Sept. 25 


Illinois Feed Association, Pere Mar- 
quette Hotel, Peoria, Ill. 
Sept. 28-30 


Northeastern Poultry Producers 
Council, Grand Union Hotel, 
Saratoga Springs, N. Y. 

Oct. 1-3 


Illinois Poultry Improvement Asso- 
ciation, Pere Marquette Hotel, 
Peoria, Ill Oct. 21-22 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C.....Oct. 23-24 


Wisconsin Hatchery Association, 
Hotel Schroeder, Milwaukee, Wis. 
Oct. 29-31 


Western Grain & Feed Association, 
Fort Des Moines Hotel, Des 
Moines, Nov. 24-25 


American Dehydrators Association, 
Congress Hotel, Chicago, Ill. 
Jan. 15-16 


Institute of American Poultry In- 
dustries Fact Finding Conference, 
Municipal Auditorium, Kansas 


Dr. Salsbury’s Develops 
New Poultry Germicide 


Marketing of Germex, a new poultry 
drinking water germicide and general dis- 
infectant, has been announced by Dr. Sals- 
bury’s Laboratories, Charles City, Iowa. 
The new product is used at varying rates 
of dilution for the different purposes. 

According to the manufacturer, Germex 
effectively inhibits the germs causing pul- 
lorum, cholera, and typhoid when the 
germs are in water containing the product. 
The new germicide is colorless and odor: 
less and is marketed in containers from ™% 
pint to five gallons in size. 

@ J. E. SOWDER FEED CO., Toronto, 
Kan., is constructing a new 6,000 bushel 
elevator. 


@ J. H. WAKE, Oskaloosa, Iowa, is re’ 
tiring after 32 years as head of the J. H. 
Wake Feed Co. and will be succeeded by 
his sons Billy and Phil Wake. 
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New Merchandising Kit 


Feed men in 32 states were questioned in 
a survey conducted by Allied Mills, Inc., 
Chicago, Ill., as a preliminary to the pub- 
lication of the firm’s new 44-page portfolio, 
“Opportunity for Business Security and 
Better Living.” A. G. (Chick) Phillips, 
left, vice president and general sales man- 
ager, and John Richardson, director of ad- 
vertising and sales promotion, are shown 
above examining the new portfolio. The 
publication lists the most important re- 
quirements for success in feed retailing and 
describes radio, newspaper, direct mail, and 
other advertising and merchandising helps 
available to dealers who handle Wayne 
feeds. 


See Bigger Barley Harvest 
In Five Midwestern States 


Five of seven Midwest barley producing 
states are expected to harvest greater acre- 
ages in 1947 than a year ago, according to 
Dr. John Parker, director of the Midwest 
Barley Improvement association, Milwau- 
kee, Wis. The states are: North Dakota, 
South Dakota, Minnesota, Wisconsin, and 
Iowa. These five states plus Michigan and 
Illinois are expected to produce 118,541,000 
bushels of barley this year as compared with 
109,056,000 bushels in 1946. 

The government crop report issued June 
10 estimated total United States barley pro- 
duction this year at 268,319,000 bushels 
as compared with 263,350,000 bushels last 
year. The 1947 estimate is 7 per cent or 
19,000,000 bushels below the 1936-45 aver- 
age of 287,360,000 bushels. 

Stocks of barley on farms June 1 were 
the smallest since 1938. They were esti- 
mated at 37,085,000 bushels which is 19 
per cent less than in 1946 and 35 per cent 
below the June 1 average. Disappearance of 
barley since April 1 totalled 29,733,000 
bushels compared with 24,918,000 bushels 
during the corresponding period of 1946. 


@ FARMERS ELEVATOR CO., Okaw- 

ville, Ill., has constructed a new 13,680 

bushel concrete storage bin. ' 

@ EARL LANGFITT, Bethany, Mo., has 

purchased an elevator and feed business at 

Leon, Iowa. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


e FEED JOBBERS e 
CHAMBER OF COMMERCE Distributors of: BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


Corn Gluten Feed 


Kellogg’s Hominy Feed 
CLO-TRATE PRODUCTS Hercules Dried Whey SUNSET BRAND FEED 


: (an exclusively milk product) 


Vitamin A & D Feeding Oils 


Calf Manna 
Stonemo Granite Grit 


and milk minerals. 


WRITE US FOR FURTHER INFORMATION 


BUFFALO FEED & SUPPLY CO., INC. 


SPECIALTY HEADQUARTERS 
FOR NEW YORK STATE 


401 Chamber of Commerce 


Buffalo 2, N. Y. 


REPAIR 
GRAIN BAGS 
with 


TEHR-GREEZE 


FABRIC CEMENT 


WHITE—Repairs all es of cloth, 
canvas and leather goods. A tough, 
versatile adhesive with thousands of 
uses in home, repair shop and farm. 

ALL-PURPOSE—Cements wood to 
wood, glass to glass, metal to metal, 
glass to metal and many other com- 
binations. A clear transparent cement. 
WILL NOT FREEZE. 

Write for Trade Prices. 


VAL-A COMPANY 


700 W. Root St., Chicago 9, Iil. 


BETTER Mill Machinery 


The Kelly-Duplex line is built to do 
dependable work, day in and day out= 


and you'll reap the benefits of bigger 
profits through lowered operation costs 
and more satisfied customers. A complete 
line of feed mill and elevator equipment, 
ruggedly constructed of welded steel for 
longer life and greater 
durability. It’s guaranteed 
for your protection. 


The Duplex Mill and Mfg. Ce. 
Springfield, Ohio 
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— Employes 
(Continued from page 64) 


dividend from their investment.” 

Fertilizer has become an especially profit- 
able sideline at the Lutz Feed Mill. Sales 
during the first four months of 1947 were 
more than 250 tons and the firm could sell 
considerably more fertilizer if it were avail- 
able, according to Mr. Andersen. 

The Lutz Feed Mill’s own Lutz Go line 
of mixed feeds includes dairy, pig, and poul- 
try rations, all scientifically compounded to 
give maximum results to farmers in south- 
western Wisconsin. In conjunction with his 
feed business, Mr. Lutz operates a poultry 
produce station just across the street from 


his mill. This produce outlet is a convenient 
location where farmers can dispose of their 
poultry and produce without extra travel- 
ling. 

Field seeds sell very well at the busy Lutz 
Feed Mill with New Midland clover, Ladino 
clover, and newly improved brome grasses 
among the most popular sellers. Mr. Ander- 
sen has been urging customers to plant 
New Midland, a variety of clover which 
has been proven highly resistant to wilt. 
“Many of our customers place their seed 
orders months in advance, so we are always 
able to supply them with exactly what they 
want,” he declared. “Our full line of North- 
rup King seeds is extremely popular with 
farmers in our trading area.” 


The big Lutz Mill has storage facilities 


CCC PRODUCTS 
Guarantee Quality and Stability 


Selectively mined, scientifically processed through new, 
improved methods, CCC Products insure thorough 
distribution of essential minerals in your feeds. 


CALCIUM CARBONATE COMPANY 


222 West Adams Street—Chicago 6, Illinois 
Brandeis Theatre Building, Omaha 2, Nebraska—Box 409, Carthage, Missouri 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Nopco A & D Feeding Oils 

Armour Meat Feeds 

Clear Quill Livestock Mineral 

Blatchford's Products 

Clear Quill Poultry Concentrates 

Fish Meals 

Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 

Nopco A & D Dry Vitamin Products 

Waterloo Hog Feeds 

Servall Stazdry Poultry Litter 

Linseed—Cottonseed—Soybean Meals 

V-C Phospho-Tobacco Fertilizers 

Royal Oak Charcoal 

Anderson Chick Boxes and Hatchery 
Supplies 

Western Condensed Buttermilk 


Waterloo Mills Company 
Manufacturers and Wholesale 
Distributors 


WATERLOO 6 IOWA 
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Display the 
WAYNE 3-line SIGN 


LIVESTOCK 


FEEDS 


Write for details 
ALLIED MILLS, INC. 


Service Offices: FORT WAYNE 1, IND. 
General Offices: CHICAGO 4G, ILL. 


for 10,000 bushels of grain as well as ample 
warehouse space for bagged feeds and the 
many other farm needs it handles. Seven 
employes staff the mill and all are equally 
popular with the customers. Miss Janice 
Thompson handles the office duties wit} 
these men taking care of mill and prodi¢ 
work: Joe Johnson, Kilmer Osley, Al.» 
Olsen, Norman Gelder, William Seversiy. 
and George Sylvester. The latter three »;e 
veterans of World War II. 

“The courtesy of our employes has won 
us many compliments from our customer:,” 
Mr. Andersen stated. “We prize hig! ly 
their interest in their work, their capabilitics, 
and their dependability.” 

Weekly advertising for the Lutz Ficd 
Mill appears in the local weekly and the 
firm also does considerable advertising by 
direct mail. Direct mail letters stress new 
nutritional developments, solutions to cur- 
rent farm problems, and news of the mer- 
chandise available at Mr. Lutz’s mill. 

Scientific knowledge and the ability and 
desire to impart it to farmers have won 
hundreds of Badger state dairymen and 
poultrymen as regular customers of the 
Lutz Feed Mill, progressive Wisconsin feed 
firm located at the foot of the rocky Mari- 
nuka cliffs in little Galesville. 


Staley Co. Plans Extensive 


Modernization Program 


Directors of the A. E. Staley Mfg. Co., 
Decatur, Ill., have approved plans for a 
$10,835,000 modernization program, A. E. 
Staley, jr., president of the firm, has an- 
nounced. The expanded facilities will en- 
able the company to increase its daily corn 
grind from 50,000 to 75,000 bushels daily, 
he stated. 

The present modernization program in- 
cludes improvement of the mill house, 
elimination of table house operations, and 
improvements to the corn oil house and 
starch producing facilities. No decision has 
been made on the firm’s overall expansion 
plans pending modernization of the starch 
and corn syrup plant, which must precede 
any large building program. 

@ HARRIS MILLING CO., Mt. Pleasant, 
Mich., is constructing a new 200,000 bushel 
concrete elevator at Owosso. 

@ EARL C. SCHULTZ & SONS, Speur 
fish, S. D., have begun construction o! a 
new building to house their feed, appliance, 
and garage business. 


e D. K. HOUCHIN, Okmulgee, Ok’:., 
has purchased Verner Nelson's feed store at 
Eufaula. 


NEW PILLSBURY BOOKLET 
The history of feeding from shovel mx- 
ing days to the present balanced form: ia 
feeds is effectively told in “What's Behind 
a Bag of Good Feed?”, a new booklet pu 
lished by the feed and soy division of Pi! + 
bury Mills, Inc., Clinton, Iowa. The now 
14-page publication pictures various steps ‘0 
the production of formula rations at Pi! 
bury plants. Copies of the booklet may »e 
obtained by writing Pillsbury Mills, Inc. 
Clinton, Iowa. 
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New Feed Fortifier 


Sprout, Waldron & Co., Muncy, Pa., 


has announced marketing of the new model 
uniform flow feed fortifier, shown above. 
The new machine is said to guarantee a 
uniform rate of flowage for any emulsified 
or concentrated oil formula regardless of 
the weather. It incorporates a 150 gallon 
steel storage tank and can be regulated to 
cover a wide range in pounds of oil per 
ton of feed. 


Barley Improvement Group 
Publishes Annual Report 


e Detailed facts and figures on 1946-47 
barley production in seven midwestern 
states are presented in the annual report of 
the Midwest Barley Improvement associa- 
tion, which has been released by its direc- 
tor, Dr. John H. Parker, Milwaukee, Wis. 
The report is published in book form, com- 
plete with maps, graphs, and tables listing 
barley production figures as well as work 
accomplished by the Midwest Barley Im- 
provement group. 

Photographs of promotional displays ar- 
ranged by the association and reports on 
other promotional work are included in 
the annual report. Copies of the report may 
be obtained by writing Midwest Barley Im- 
provement association, 828 N. Broadway, 
Milwaukee 2, Wis. 

@ E. H. MORRIS ELEVATORS, Cross- 
ville, Ill., are constructing a new elevator. 

@ FARMERS COOPERATIVE GRAIN 
& Stock Co., Le Roy, Minn., is construct- 
ing a new 16 by 18 foot office and will use 


its old office as a displayroom. 


@ FARMERS COOPERATIVE CO., 
Hoagland, Ind., is installing a new grinder 
and electric power facilities. 
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LATTIN 


Chamber of Commerce 
Buffalo 2, N. Y. 


COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers Representatives 


PEP 


327 So. LaSalle St. 
Chicago 4, Ill. 


ATTENTION Feed 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CoO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 


Members: 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Manufacturers... 


YOUR PROOF OF 


CONSTANT 
QUALITY 


FEEDS ¢ GRAIN PRODUCTS 
CORN MEAL e SCRATCH 


Staley Milling Company 
Kansas City 16, Missouri 


Specifide Vitamin 
Source 


For fortification of feeds. 
"Sealed-In", in 5-lb. Tins. 


PRODINE 
(lodinated Protein) 
Available now for 
experimental purposes. 


Choline Chloride 
40% in Dry Mix. Solves 


mixing problems. 


Specifide Sweet "70" 
Dairy 
70% Protein, Vitamin D, and 
Trace Minerals. 


D-3 and D-2 


Provided in convenient 
packages. 


Specifide, Inc. 


Delaware and South Sts. 


Indianapolis, Ind. 


| 
| 
| 
: 
} 
— 
| | 
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THE 
STANDARD 
OF THE 
INDUSTRY 


‘ BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man hours, cut costs, 


Let us makea free 
ity analysis 
your elevator 


Write for our 
Form 76 


and has increased capacities where- 
ever installed. 


Scvew Conveyor Corporation 


PRODUCTS 


ICEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


72 9 Hoffman St. 


ADDRESS “RAYBAR” 


TIDEWATER GRAIN 
COMPANY 
ESTABLISHED 1927 

Receivers Shippers 
Exporters 
Export and Domestic 
Forwarders 
Members All Leading Exchanges 


Bourse Buil 
Philadelphia 6 


Baltimore 2, Md. 
Chamber of Commerce 


MINNESOTA 
GIRL FLOUR 
and finest 


MILL FEEDS 


.. order today from 
Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Paul 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


CARUS MANGANESE | 


IN FEED 
STOPS 
PEROSIS 


Add Carus 
Manganese to 
Mashes you mix Si 

and sell. Stock Carus Manganese for those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis, 
short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal © Malt Sprouts 
Ss Mill Feeds 
T CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


A 
L 
E 
Y 
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Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


Mississippi Valley Grain 
Co. Makes Staff Changes 


Three staff changes have been announced 
by G. A. Kent, president of the Mississippi 
Valley Grain & Feed Co., Inc., Muscatine, 
Iowa, and its two affiliates, the Musca- 
tine Processing Corp. and the Grain Pro. 
cessing Corp. 

Everett Burk has been promoted to assis- 
tant traffic manager of the three concerns; 
Patrick McRoberts has been transferred to 
assistant manager of the grain products JJi- 
vision; and Ladd Steinmetz has been ap- 
pointed accounting and credit supervisor of 
the Mississippi Valley Grain & Feed Co. 


Hudson Mfg. Co. Markeis 
Improved Model Duster 


Marketing of a new and improved model 
of the Stauffer knapsack duster has been 
announced by the H. D. Hudson Mfg. Co., 
Chicago, Ill. The new model incorporates 
adequate padding on the back rest, adjust- 
able shoulder straps, an extra large tank, 
improved bellows, and uses less dust than 
earlier models, according to the manufac 
turer. Complete information on the new 
duster may be obtained by writing the H. 
D. Hudson Mfg. Co., 589 E. Illinois street, 
Chicago 11, Il. 

@ DALTON ELEVATOR CO., Dalton, 
Neb., has been incorporated by B. K. Smoot, 
John Siefer, and Lucille Siefer. 

@ RUSSELL-MILLER MILLING CO., 
Minneapolis, Minn., has begun construc- 
tion of 14 new concrete elevator tanks at 
Alton, Il. 


JOINS SIMMONDS & SIMMONDS 
Clifford M. Stodghill, jr., has been ap- 


pointed an account executive by Simmonds, 
€& Simmonds, Inc., Chicago, Ill., official? 
of the advertising agency have announced. 
Mr. Stodghill was formerly advertising man- 
ager and Midwest promotional representa- 
tive for the Valley Dehydrating Co., Kings 
burg, Calif. During World War II he served 
as public and labor relations officer for the 
army air forces and the chemical warfare 
service at their Chicago procurement offices. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 
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THE NORTH CAROLINA GRANITE CORP. 
MOUNT airy, C. 


Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


CORN CUTTER FOR SALE ” 
tter—grader—polisher—aspirator, 3000 1! 
condition, guarantee. Write LE-21, 

t/o The Feed Bag, Milwaukee 3, Wis. 


FEED MILL FOR SALE 
Money-making feed plant in prosperous Cen- 
tral Iowa farm section. Modern feed grinding 
and mixing facilities—also coal, lumber and 
building material business. details address 
Box JL 5, The Feed Bag, Mlwatkee 3, Wis. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog. oultry and dairy feeds. Rice Laboratories, 
Dasse!, Minn. 


USED EQUIPMENT 
Burton mixer, leg, motor—$275.00. 22” attri- 
tion mill—two 20 HP motors attached and_pneu- 
matic system with motor blower—$950.00, Ward- 
craft Division, 118 E. Pearl, Jackson, Michi 


REBUILT 
Burton feed mixers with leg and 3 phase 
motor—some as low as—$275.00. McLaughlin, 
Ward & Co., 218 E. Pearl, Jackson, Mic 


HAMMER MILL FOR SALE 
New Jacobson Universal Hammer mill—com- 
lete—75 HP motor, etc. Quick delivery. Write 
Box MH-126, The Feed Bag, Milwaukee 3, Wis. 


Hatching Year "Round — All Popular Breeds 
* * U.S. Approved—Pullorum Controlled. Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, 


FEED MIXER FOR SALE 
One ton capacity—floor level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


SALES MANAGER WANTED 
WANTED—for old, established feed manu- 
facturer selling mineralized yeast and associated 
products. Salary and unlimited bonus. Write 
complete qualifications in confidence t x JL 
7, The Feed Bag, Milwaukee 3, Wisconsi 


Death Takes F. M. Crosby, 


General Mills Executive 


Franklin M. Crosby, 72, director and 
member of the executive committee of Gen- 
eral Mills, Inc., Minneapolis, Minn., died 
June 29 at his home in Wayzata, a suburb 
of Minneapolis. Mr. Crosby was stricken 
with a heart ailment following a lengthy 
illness. 

Mr. Crosby retired as a vice president of 
General Mills earlier this year. He had been 
active in the milling industry since 1898, 
shortly after his graduation from Yale uni- 
versity. Mr. Crosby became a vice president 
of the Washburn Crosby Co. in 1915 and 
when General Mills was organized in 1928 
became one of its vice presidents. 

Mr. Crosby's survivors include his widow, 
three sons, and three daughters. 


New Seedburo Catalogue is 
Largest in Firm’s History 


Seedburo Equipment Co., Chicago, IIl., 
is now distributing the largest catalogue in 
its history, listing its inventory of supplies 
and equipment for the feed, seed, grain, 
and milling trades. The new edition also 
includes reference material on how to grade 
and test grain. 

Many new items previously unlisted in 
Seedburo catalogues are included in the 
1947 edition. Requests for copies of the 
new publication should be addressed to 
Seedburo Equipment Co., 618 W. Jackson 
boulevard, Chicago 6, Ill. 


@ MASON CITY MILLING CO., Mason 
City, Ill., has installed a new hammer mill. 


@ ENOS GRAIN CO., Enos, Ind., is con- 
structing a concrete grain elevator. 

@ NORA SPRINGS FEED MILL, Nora 
Springs, Iowa, has been reopened by Thom- 
as and Reuben Rollands. 

@ H. W. LEUKERING, Metropolis, Iil., 
is considering installation of a new grain 
drier. 

INTRODUCE NEW HOG FEED 
Production of Hog Boost’R, a specially 

fortified and enriched feed designed to cor- 
rect nutritional deficiencies and after-effects 
of pig troubles, has been announced by 
the Arcady Farms Milling Co., Chicago, 
Ill. ‘According to the firm, the new feed 
was developed as a result of difficulties in 
hog raising reported this year by farmers 
throughout the Corn Belt. Use of the new 
feed with slow developing pigs or rundown 
undersized animals does not require segre- 
gation, the company stated. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


FEED SALESMEN WANTED 

Large, nationally advertised feed manufacturer 
operating several mills has attractive openings 
for several salesmen with followings, in excel- 
lent, established territories east of Mississippi 
Rver to Atlantic Coast. Good starting salary, 
expenses and bonus. Give full information in 
first letter, all replies will be held strictly con- 
fidential—our employees know of this ad. Ad- 
dress Box JL 9, The Feed Bag, Milwaukee 3, 
Wistonsia>, 


Receivers, Shippers and Elevator Operators 
Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


MAN WANTED 

WANTED—Manager for Grain Elevator doing 
retail feed and seed business. Custom grinding 
and mixing in Northwestern Wiscensin city. 
German descent preferred. Salary and bonus. 
When answering, give full particulars regard- 
ing experience, age and salary expected. All 
correspondence will be held strictly confidential. 
Write Box JL 15, The Feed Bag, Milwaukee 3, 
Wisconsin. 


(SNOW WHITE 


TOP 


BRAND 
QUALITY 
WIR 
WRITE “OYSTER| 
OR PHONE SHELLJ 


SNOW WHITE (Hen-Pullet-Chick, 
in self-selling paper 80s — also Hen- 
Pullet-Chick-Meal-Flour in new cloth 
00s. Clean; sterile; no organic odor; 
white; uniform quality. 

EDWARD R. BACON GRAIN COM 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


FISH OILS 


sO 


Jor Poultry Feed 


MARDEN-WILD CORP. 


COLUMBIA STREET-SOMERVILLE, MASS. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 
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THE AMBURGO CO., Inc 
- PHILA. 2, PA. 


1421 CHESTNUT ST. 


QUALITY FIRST 


Dependable the 


year round. 


For all poultry 
and livestock. 


EAGLE ROLLER MILL CO. 


NEW ULM, MINN. 


THE FACT 
STILL REMAINS 


that 
SUPERIOR 


“DP” "OK" “CC” - 
ELEVATOR CUPS 
are 
STRONGER 
will 
LONGER 
have 
GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 


MADE 


LAST 


WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors ms capacity 
analysis form No. 


1000 A/100 A.O.A.C.D. 
1000 A/400 A.O.A.C. D 


2000 A/400 A.O.A.C. D 


Vilamine Brand OILS 


REG. TRADE MARK 


(Cod Liver Oils with 
added Vitamins A & D) 


2000 A/400 A.O.A.C.D. 
3000 A/400 A.O.A.C.D. 


Reliable, chick - tested 
sources of the so essential vitamins 
A and D. 


economical, 


147-P Varick St., New York 13, N. Y. 


PEDER DEVOLD OL COMPANY 


Division of CHAS. L. HUISKING & CO., INC. 


Chase Presents Drawing to 
Gettysburg Lincoln Room 


In conjunction with its 100th anniversi;y, 
the Chase Bag Co. is running a series 0! ads 
reviewing memorable events in our coun: 
history. One of the ads which has } 


ry s 


een 


16 Years the Gettysburg 


attracting .wide: attention, shown above, is 
based on the writing of the famous Gettys- 
burg address. The drawing showing Abra 
ham Lincoln completing the final draft of 
his address has been praised so highly for 
its authenticity and minute detail that Chase 
has presented the original art work to the 
Lincoln room at Gettysburg, Pa., where it 
has been hung as a permanent fixture 
among the room’s original furnishings of 
1863 when it was occupied by President 
Lincoln. 


Brickham is New President 
Of Los Angeles Exchange 


New president of the Los Angeles, Calif, 
Grain exchange is Harry A. Brickham, grain 
broker, who was elected at a meeting of the 
exchange held June 10, officials have an- 
nounced. E. E. Clark, Sunset Milling & 
Grain Co., was elected vice president and 
John R. Garvey, Imperial Grain Growers, 
and C. G. White were re-elected treasurer 
and secretary respectively. 

Re-elected to the board of directors were 
G. M. McDowell, Western Consumers feed 
Co., Hynes, and F. E. Devendorf, Los ‘An- 
geles grain dealer. New directors are George 
W. Dingle, George W. Dingle Co., and 
Ray Stallwood, General Mills Sperry divi 
sion. 


@ CHARLES UPHOUSE, Benklenan, 


Neb., is planning to construct a new ‘ced 
mill. 


@ RUPP & BALZER, Moundridge, } 1n., 
have their new alfalfa dehydrating pla: in 
operation. The owners are W. J. Rupp and 
Ed Balzer. 


@ O'BRIEN & BRITTAN, Alliance, 
are considering the construction of a 1eW 
alfalfa dehydrating plant, according to 
Charles Brittan. 
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Ray Ewing Publishes New 
Edition of Poultry Text 


Publication of a new and completely re- 
vised 1,400 page edition of his textbook 
“Poultry Nutrition” has been announced 
by W. Ray Ewing, president of the Ray 
Ewing Co., Pasadena, Calif. Mr. Ewing’s 


W. RAY EWING 


new book contains 550 more pages of. valu- 
able information for feed dealers, hatchery- 
men, and their customers than did the sec- 
ond edition which preceded it. 

The new book has 133 illustrations in- 
cluding a section in full color entitled “A 
Camera Looks Inside an Egg.” Other illus- 
trations show the effects of various diet de- 
ficiencies in different types of poultry, meth- 
eds of processing feed ingredients, and doz- 
ens of other subjects of vital interest to 
feed men. 

Detailed tables at the back of the book 
describe the physical composition of chick- 
ens, make possible easy computation of 
grain costs per ton when the bushel price 
is known, list the capacities of round grain 
tanks, and cover a score of other topics. A 
complete index and listing of poultry pub- 
lications, experiment stations, and agricul- 
tural colleges with their addresses is in- 
cluded in the new volume. 

The new “Poultry Nutrition” is sturdily 
bound in durable library cloth. Copies are 
$12.50 each postpaid and can be ordered 
direct from W. Ray Ewing, P. O. Box 248, 
South Pasadena, Calif. 


@ LESLIE EIB, Aledo, Ill., has purchased 
the Cabeen Feed & Seed Co. 


CISMOSKI VISITS WEST 

V. J. Cismoski of the Val-A Co., Chicago, 
Ill, recently returned from a three-weeks 
visit to the west coast where he attended 
the convention of the Galifornia Baby Chick 
association at Santa Barbara, June 16-19. 
On his return trip Mr. Cismoski visited 
distributors in Washington, Oregon, and 
other northwestern states on behalf of his 
frm which manufactures and distributes 
poultry supplies. 
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CAMEL 


WHEAT MIXED FEED 
for 


“All in 


Poultry-Dairy Cows-Pigs one bas” 
EXCELSIOR MILLING COMPANY 


Minneapolis e Minnesota 


YOUR 


GUARANTEE 


OF QUALITY FEEDS 


Vi-tal-ized 


FEED 


Rich in Vitamins 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


The 2 big red letters Y-O on every 
bag of Conkeys Y-O Feeds assure 
your customers high vitamin potency, 
full value for their feed dollars, feeds 
of top quality—always. 

That's why a Conkey franchise is a 
valuable asset to your feed business. 


Write for particulars. 


Conkeys ¥-Q FEEps 
THE G. E. CONKEY CO. 


6761 Broadway Cleveland 5, Ohio 
Mills: Cleveland, O.; Toledo, O 
Nebraska City, Nebr. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


\ TENNANT & HOYT Co. 


LAKE CITY, MINN. 
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Allied Mills 114 
Amburgo Co. 118 
Arcady Farms Milling Co. -......22..22222.-2-..------ 14 
Armour & Co. - 107 
Atkins & Durbrow, Inc. 110 
Atlantic Supply Co. 121 
E. R. Bacon Grain Co. 117 
W. M. Bell Co. 74 
Bemis Bro. Bag Co. 8 
Blatchford Calf Meal Co. -........................ 2 
Borden Co. 11-35 
Brown-Forman Distillers Corp. -..................... 49 
Buffalo Feed & Supply Co. ............................ 113 
Bunge Corp. 119 
L. Burmeister Co. 103 
Calcium Carbonate Co. 114 
Capital Flour Mills 116 
Carus Chemical Co. 116 
Central Mills, Inc. 2-4 
Cereal Grading Co. 116 
Chantland Mfg. Co. 107 
Chase Bag Co. 53 
Herbert K. Clofine 82 
Collett-Week-Nibecker, Inc. ... 


Commercial Solvents Corp. 
G. E. Conkey Co. 
Corn Products Sales Co. 


Dawe’s Products Co. 69 
Day Co. 66 
Des Moines Oat Products Co. ......................-. 116 
Deutsch & Sickert Co. 116 
Peder Devold Oil Co. 118 
Donovan Feed Co. 109 
Doughboy Mills 78 
E. F. Drew & Co. 73 


Dreyer Commission Co. 
Duplex Mill & Mfg. Co. 113 


E. I. du Pont de Nemours & Co., Inc......... 10-57 
Eagle Roller Mills 118 
Electric Steel Elevator 117 
Eriez Mfg. Co. 87 
Ray Ewing Co. 65 
Excelsior Milling Co. 119 
Feed Supplies, Inc. 105 


Franke Grain Co. 12 


Fredman Bag Co. 121 
Fruen Milling Co. 111 
Gehl Bros. Mfg. Co. 70 
General Mills, Inc. 46 


Golden Eagle Milling Co. -............... 
Gruendler Crusher & Pulverizer Co. 


Hallet & Carey Co. 
Hendy Grain Co. 
Hiawatha Grain Co. 
Hilltop Laboratories 
Honeggers’ & Co. 
R. R. Howell Co. 
S. Howes Co., Inc. 
Hubbard Milling Co. 
H. D. Hudson Mfg. Co. 


T. E. Ibberson Co. 12 
lodine Educational Bureau, Inc. 
Iowa Feed Co. 
Iowa Limestone Co. 12 


Jacobson Machine Works 
Jacques Seed Co. 


Max Katz Bag Co. 
Kellogg Milling Co. 22 
Spencer Kellogg & Sons, Inc. 
Percy Kent Bag Co., Inc. 109 


King Midas Flour Mills 124 
Koelsch Grain Co. 109 
LaBudde Feed & Grain Co. ..........................- 111 
Land-O-Lakes Creameries, Inc, .................... 110 
Lattin, Inc. 115 
Leary Grain Co. 120 
Lederle Laboratories 57 
Lindsey-Robinson & Co. 81 
Maney Brothers 96 
ee Corporation 117 

J. Martenis 116 
Merchants Feed Corp. 117 
Merck & Co., Inc. 40 
Milwaukee Feed & Grain Co. .................-.----- 108 
Morton Salt Co. 54 
Mullin & Dillon Co. 112 
Murphy Products Co. 123 


Herman Nagel Co. 
National Alfalfa Deh poaties & Milling Co.....121 
National ng roducts Corp. 93 


National Food Co. 75 
National Molasses Co. 112 
M. J. Neahr & Co. 92 
Nellis Feed Co. 109 


New England By-Products Corp................. 70-71 


Newsome Commission Co. 0 
North Carolina Granite 116 
North East Feed Mill Co. 120 


Northern Milling Co. 96 
Northrup, King & Co. 


Oyster Shell Products | 


@ FRITZEL & GEERDES, Wellsburg 
Iowa, are planning to start a feed ‘soe 
at Grundy Center. 

@ E. B. SAYLOR, Osceola, Iowa, has pur- 
chased the Eddy Grain & Feed Co. from 


Pay Way Feed Mills 104 J. W. Eddy. 
Pillsbury Feed Mills 43 
Prater Pulverizer Co. 83 
Premier Peat Moss Corp. 91 
Purina Mills 76 
Quaker Oats Co. 84 
Russell-Miller Milling Co. 4 
” PAPER INTED 
Dr. Salsbury’s Laboratories 36 
Santa Ana Mills 110 eg 
Sargent & Co. 89 
Savage, Inc. 51 
Schultz, Baujan & Co. 95 
Sea Board Sales Co. 
J. Sedberry, Inc. 58 Ss A Vv E M ©) N E Y 
Seedburo Equipment Co. 98 
Shellbuilder Co 105 with 
Silmo Chemical Corp. 61 
W. J. Small Sales Co. 16 
Specifide, Inc. 115 
Waldron & Co. 4 
102 
120 
tearns agnetic 8 
Co. 3 NOW!-Buy SUPERIOR S-PURE 
unset Fee rain Co. 113 
Superior Packing Co. 120 
Tennant & Hoyt Co. 119 Bone Meal — Blood Meal 
Tidewater Grain Co. 116 a a 
Tobacco By-Products Co. ...cc.-cccecceeeeeeee 79 Superior Packing Co. 
Ultra-Life Laboratories, Inc. .....................--...-- 6 
Union Service Co. 117 St. Paul, Minn. 
United Feed Products Co. 121 
Val-A_ Co. 113 
Vi-D-Co. 120 
Vio-Bin Corp. 108 
Vitality Mills, Inc. 103 . 
Waterloo Mills Co. 114 od 
erthan Bag Co. 97 5 
oa Laboratories 67 MARION, IND. 
. Wickens 90 
I. Willis Corp. 118 
Wilson & Co., Inc. 121 
Chemical Co. 28 


lowa Feed Co. — Sales 
Agent for Molas-o-fier 


Announcement of the: appointment of 
the Iowa Feed Co., Des Moines, Iowa, as 
exclusive national sales agent for the new 
Molas-o-fier blending machine has been 
made by C. M. Stormes, president of the 
firm. The machine is designed so it can be 
used with any standard feed mixer and can 
be easily attached to any vertical model, 
according to Mr. Stormes. 

Available for immediate shipment, the 
Molas-o-fier will blend cold molasses, but- 
termilk, vitamin oils, wet solubles, enzyme 
fluids, and other liquids quickly, Mr. 
Stormes stated. 


@ FRANKFORT GRAIN CO., Frankfort, 


Kan., is constructing a new elevator. 


NOPCO LOWERS PRICES 

Nopco Chemical Co., Harrison, N. J., 
has announced price reductions in several 
groups of its vitamin products used in poul- 
try and animal feeds. The cuts range from 
5 to 16 per cent and have been made pos- 
sible by lower prices on raw materials as 
well as improved production methods, ac- 
cording to Perc S. Brown, Nopco vice 
president. 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 
(At it since °92) 
414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Feed Ingredients 
of all Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


SOYBEAN MEAL ... MILLFEEDS 
LINSEED MEAL 
A. L. Stanchfield, Incorporated 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


LEAR 


GRAIN COM 
1023 CHAMBER OF COMMERCE, MI. 
Bridgeport 1231 
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—Missouri 
(Continued from page 56) 


appears in connection with the Ohio con- 
vention article in this issue. 

All four officers of the Missouri associa- 
tion were unanimously re-elected. They are: 
‘Arthur Mann, Clinton, president; Charles 
Brucks, Glasgow, vice president; A. H. 
Meinershagen, Higginsville, executive vice 
president; and D. A. Meinershagen, Hig- 
ginsville, secretary-treasurer. Directors elect- 
ed for two-year terms were: Guy G. Goode, 
Centerview; Forest W. Lipscomb, Spring- 
field; Theodore Henning, Concordia; O. M. 
Robison, Lathrop; and Henry Summers, 
Fayette. Incumbent directors are: Henry H. 
Green, Pattonsburg; Rex Hedrick, Buckner; 
Harry Bolte, Slater; Frank Ward, Craig; 
and R. R. Davis, Charleston. 

Resolutions adopted by the convention 
endorsed the five-point program of the Na- 
tional Grain Trade council; recommended 
the end of the CCC; thanked officers, speak- 
ers, and the convention hotel staff; and 
recommended continued curbs on “irre- 
sponsible labor leaders.” The resolutions 
committee was headed by Director Lipscomb. 

The one-day meeting wound up with a 
banquet session at which Mr. Bowden and 
C. C. Williford, popular Missouri weather 
man, entertained with short talks. 


Gene Morris Badly Injured 
In Autombile Accident 


E. F. (Gene) Morris, New England By- 
Products Corp. representative in the Mid- 
west, suflered severe injuries June 24 when 
his car left the road on a curve while travel- 
ing from Minneapolis to his home in Hop- 
kins, Minn. Mrs. Morris, who was also in 
the car, incurred serious cuts and _ bruises 
but was released from the hospital June 29. 
Mr. Morris, who suffered a broken nose 
and fractured knee cap in addition to cuts 
and bruises, was detained at the hospital a 
week longer and is expected to be inactive 
for a period of from two to three months. 


Pillsbury Mills Purchases 
Elevator at Davenport 


Pillsbury Mills, Inc., Minneapolis, Minn., 
has purchased the 1,000,000 bushel Mer- 
chants Elevator, Davenport, Iowa, according 
to an announcement by E. P. Pillsbury, vice 
president of the Pillsbury grain division. 
The property will be known as the Pillsbury 
Davenport Elevator. It was formerly oper- 
ated by the Victoria Elevator Co. of Min- 
neapolis and will be operated under the di- 
rection of the Pillsbury grain division office 
at Clinton, Iowa. 

No personnel changes are planned at the 
newly acquired elevator, according to Mr. 
Pillsbury. Frank Blodgett will continue as 
superintendent with Lloyd Leach as assis- 
tant superintendent. 

@ *ARMERS COOPERATIVE GRAIN 


Co., Dumont, Iowa, has installed a new 
1% ton feed mixer. 
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HONEGG 


S’ & CO., INC. 


Mills & MANSFIELD, OHIO *& 
FAIRBURY, ILL. FORREST, ILL” 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 

LAMAR, COLORADO 


ST. LOUIS, MO. 
CHANDLER, ARIZ. 


RED BRAND 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 


Consider then, 


RESULTS in Feeds. 


Is there a bigger word? 


You can pay us no higher 
compliment than to per- 
manently associate the 
Red W Brand name with 


QUALITY 
DEPENDABILITY + SERVICE 


RESULTS 


AY / 
WILSON & Co | 


INC. 


Kansas City. Chicago. Oklahoma City 
Omaha Albert Lea Cedar Rapids 


Brokers of ... 


QUALITY FEED 


INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 


Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED 
205 W. WACKER DR. 


PRODUCTS CO. 
CHICAGO, ILL. 


way: 
e121 


Atlantic Di-Gra-Sol 
Atlantic Feed Booster 
Atlantic Minerals 
Atlantic Feeding Oils 

Atlantic Dry D - Poultry 

Atlantic Dry D - Animal 
Atlantic Liv-A-Meal 

Atlantic Fish Meal 

Atlantic Meat Scraps 


“FOR THE FEED YOU NEED” 


THE ATLANTIC SUPPLY CO. 


31 S. CALVERT ST. BALTIMORE 2, MD. 


ure we're proud 
though we hate to brag 


Sredman Company 


OA 4114-330 E CLYBOURN MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 


Growers need it now- 


You can sell it now- 


- 


HUDSON — 


Stauffer 


KNAPSACK DUSTER 


‘. Plenty of prospects 


Every grower, farmer whe 
uses dust in quantity needs 
this extra-capacity duster. 


2. The preferred type 


Dust users prefer this knap- 
sack-type for easy carrying — 
prefer this bellows-type for 
best control of application. 


3. Big advertising campaign 


Advertising in 22 national and 
sectional magazines is sending 
buyers to your store. 


For immediate sales, immediate profits, display and sell 
Hudson Stauffer Knapsack Dusters right now—when they're 
needed most. Increased production assures immediate delivery. 

This is the accepted type of duster for applying any 
agricultural dusts, insecticides and weedicides. And you know 
how dusts are selling now. Just run down the prospect list, 
farmers, truck gardeners, cotton and tobacco growers, potato 
growers, nurserymen, grape and other small fruit growers, 

greenhouse operators. Then check the 
features and advantages. Decide to stock 
several at once. Order from your jobber or 
mail coupon below. 

@ Easy, comfortable to carry 

@ Giant capacity —less re-filling 

@ Long-life, mildew-resistant bellows 

@ Built-in scoop for easy filling 

@ Easy to adjust and operate 

@ Perfect control of dust discharge 

@ Minimum of moving parts 


H. D. HUDSON MANUFACTURING CO. 
Dept. G-17, 589 E. Illinois St., Chicago 11, III. 


Please ship immediately ——Hudson Stauffe: 
Knapsack Dusters No. 1-A at $28.95 list each 
($29.65 in western territories), deliver: 
charges extra. 


Name 
Address 


Tested aad Proved City, State 
| My Jobber is 
© 1947 MFG. co 
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Why lose profitable summer feed business that goes to farm-to- 
farm salesmen? Why pass-up good feed customers who purchase 
only MINERALS AND CONCENTRATES to supplement pas- 
tures? Pasture feed can bring you extra dollars in two ways, first: 
extra customers who buy Mineral feeds from farm-to-farm sales- 
men; second: extra business from farmers who feed nothing 
but MINERALS and CONCENTRATES to live-stock on pas- 
ture. You can get these extra customers and bigger profits with 
MURPHY’S CONCENTRATES AND MINERALS. They bolster 
up pastures, help protect health, growth and production. They 
satisfy the feeder’s needs for supplementing summer pastures. 


Two easy steps to solve the Mineral Feeding Problem: 

1. FREE sample test bags of MURPHY’S MINERALS make it 
easy to see if livestock need or crave minerals. 

2. If livestock show they need minerals, MURPHY’S MINERALS 
can be self-fed and fully meet their 
requirements. 

This famous mineral-hunger-test 
helps to get the profitable mineral 
feed business in your locality. It isa 
sound and simple plan to fully meet 
the minerals feed requirement: of 
your customers. It can bring you 
extra business and extra profits that 
you are now losing... 


Ask us about the Murphy Franchise 


MURPHY PRODUCTS COMPANY 
Burlington, Wisconsin 


“WORTH ALL IT COSTS” 


KING MIDAS FLOUR MILL 


Formula Feeds 
Flour 


MINNEAPOLIS, MINNESOTA 


4 
hal 
“4 
FES 
THE GOLOtw TOUCH 
ENRICHED 
: 
FLOUR | 


